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Millions  of  people  have  traveled  to  Pensacola,  Fla.,  during  the  past  two  and 
a  half  years  to  attend  the  Brownsville  Revival. 

But  what  was  good  for  their  souls  was  also  good  for  the  revival  organizers. 

In  fact,  close  inspection  by  the  Pensacola  News  Journal  revealed  several 
significant  discrepancies. 

A  videotape  obtained  by  the  newspaper  showed  that  the  birth  of  the 
revival  was  not  the  spontaneous  outpouring  of  Christian  spirit  that  leaders 
claimed. 

Financial  documents  and  extensive  reporting  revealed  thousands  of  dollars 
collected  during  the  services  and  lavish  lifestyles  for  the  ministers  -  but  little 
help  for  the  needy  and  no  sales  taxes  paid  to  the  state. 

The  lead  evangelist  proclaimed  that  his  faith  had  overcome  his  own  heroin 
addiction  and  criminal  past,  but  interviews  and  inspection  of  crime  records 
showed  that  these  claims  were  exaggerated. 

After  the  stories  ran,  the  revival  paid  $63,000  in  state  sales  taxes,  and  lead¬ 
ers  said  they  would  put  their  financial  house  in  order.  More  than  3,000  readers 
responded  to  the  series  with  supportive  letters,  e-mails  and  phone  calls. 

For  its  work,  the  News  journal  has  been  honored  with  George  Polk, 
Scripps- Howard  Foundation,  National  Headliner  and  Society  of  Professional 
journalists  awards. 

Most  important,  by  tackling  a  sensitive  hut  significant  story,  the  News 
journal  did  an  outstanding  job  of  keeping  the  faith  with  its  readers. 
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The  powerful  integrated  solution. 


Broadly  anticipated,  we  are  proud 
to  introduce  Linopress  ADVERTISING 
and  AdPAGINATION  for  Windows  NT™ 

— two  mature  solutions  with  over 
530  professional  functions  tuned  just  for 
the  needs  of  North  American  newspapers. 
Established  at  240  publications  worldwide. 
Ready  for  SAP  R/3  Enterprise  Resource 
Planning  and  already  integrated  with  SAP 
IS-P-AM™  and  IS-P-SD™.  Interfaces  to  all 


PUBLISHING  SYSTEMS 


linopress 

Solutions  for 
Content  Management. 

From  Concepts  to  Doorsteps. 


Linopress  Publishing  Systems 
NORTH  AMERICA 

425  Oser  Avenue,  Hauppauge,  NY  11788 
Phone:  (516)  434-2708 
Fax:  (516)  434-2720 
http://www.linopress.com 


common  EDP  systems  as  well  as  Manag¬ 
ing  Editor's  ALS™,  Layout  8000™  and 
Quark  XPress™.  All  classified  and  display 
ad  data  are  managed  and  tracked  through 
a  single  source  database.  From  booking  to 
pagination.  From  production  to  the  VWVW 
— and  completely  year  2000  compliant. 
Learn  all  about  these  comprehensive 
products  and  our  services  by  calling  (516) 
434-2077  and  asking  for  Rick  Shafranek. 
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24-27  International  Press  Institute  World  Congress  and 

47th  General  Assembly,  Hotel  MEZ,  Moscow,  Russia 
31-3  NAA  Classified  Conference/Research  Conference, 
Westin  Copley  Place,  Boston 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 


“Neatness”  A  Larger  Concern 
Than  First  Amendment? 

Two  OF  THE  nation’s  most  famously  fastidious  big-city  mayors, 
Rudolph  Giuliani  in  New  York  City  and  Richard  M.  Daley  in 
Chicago,  are  now  turning  their  Martha  Stewart-like  gazes  on 
newspapers.  In  their  efforts  to  cure  mostly  imaginary  problems,  the 
two  mayors  are  tracking  dirt  all  over  the  First  Amendment. 

New  York  City’s  Giuliani  apparently  believes  that  newsstands,  a 
proud  and  vital  Big  Apple  tradition,  have  joined  the  other  “quality-of- 
life”  violators  like  graffiti  vandals  and  public  urinators  he  has  legiti¬ 
mately  targeted  in  recent  years.  The  city'  cites  vague  and  undocument¬ 
ed  concerns  about  encroachment  on  sidewalks  and  the  sale  of  offen¬ 
sive  materials,  and  has  come  up  with  a  doozie  of  a  solution;  Jack  up 
the  annual  New  York  City  fees  fivefold  to  as  much  as  $5,000,  tell  ven¬ 
dors  what  kinds  of  publications  they  can  and  cannot  sell,  and  give  city' 
bureaucrats  the  right  to  revoke  permits. 

In  Chicago,  Daley  wants  to  eliminate  the  “clutter  ”  of  individual 
newspaper  honor  boxes  in  the  busiest  downtown  areas  with  multiple- 
title  boxes.  But  City’  Hall’s  ever-changing  “pilot  program”  looks  like  no 
improvement  at  all:  The  no-bid  vendor  of  these  multiple-title  boxes 
will  not  allow  newspaper  logos  on  the  racks  —  but  is  selling  a  mini¬ 
billboard  ad  on  each  box.  Worse,  the  plan  cuts  downtown  distribution 
locations  for  all  newspapers  —  and  eliminates  it  for  some  small  papers. 

Both  mayors  now  find  themselves  on  what  we  believe  will  prove  to 
be  the  losing  side  of  well-deserved  lawsuits  that  are  detailed  in  articles 
on  pages  14  and  15.  Limiting  the  public’s  choice  of  what  to  read  and 
how  to  get  what  they  read  is  simply  not  a  job  for  city'  hall.  We  urge 
New  York’s  newsstand  vendors  and  Chicago’s  newspapers  to  fight  vig¬ 
orously.  As  Mark  Hornung,  the  Chicago  Sun-Times  vice  president  of 
circulation,  says  in  this  issue:  “What  we  are  dealing  with  here  is  an 
assault  on  the  newspaper  industry.” 
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LETTERS  TO  THE  EDITOR 


Censorship 
charge  misplaced 

Concerning  THE  editorial, 

“Censorship  Yields  More 
Freedom”  (April  4,  p.  4),  where  you 
cited  your  previous  printer  as  the  cul¬ 
prit  in  the  censorship  of  E&P,  I  find  it 
interesting  that  you  have  passed  the 
blame  to  the  printer  rather  than  admit¬ 
ting  the  responsibility  E&P  manage¬ 
ment  has  in  the  matter.  Ironically,  you 
stated,". . .  [W]e  strongly  protested  this 
censorship  by  the  printer,  what  we  felt 

Newspaperdom* 


50  YEARS  AGO  ...  A  Supreme  Court 
decision  abolishing  movie  monopo¬ 
lies  has  reopened  questions  about 
censorship  of  movies  and  the  right 
of  radio  stations  to  air  their  own  edi¬ 
torial  opinions. 

“We  have  no  doubt  that  moving 
pictures,  like  newspapers  and  radio, 
are  included  in  the  press  whose  free¬ 
dom  is  guaranteed  by  the  First 
Amendment,”  the  court  said  in  its 
first  ruling  to  extend  to  motion  pic¬ 
tures  the  protections  of  the  First 
Amendment. 

Curtis  D.  MacDougall,  North¬ 
western  University  journalism  profes¬ 
sor,  told  a  University  of  Colorado 
audience  during  Newspaper  Week 
that  a  “lai^e  section  of  the  press  is 
aiding  and  abetting  anti-democratic 
hysteria"  and  that  the  “majority  of 
American  newspaper  and  radio  com¬ 
mentators  are  in  the  vanguard  of 
those  who  are  rapidly  convincing  a 
majority  of  the  American  people  that 
war  is  the  only  solution.” 

Leading  newspaper  editors  queried 
by  E&P  disagreed  with  the  profes- 
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infringed  on  our  First  Amendment  free¬ 
doms.” 

Does  E&P  realize  that  its  printer 
was  an  active  player  in  the  publishing 
process?  The  printer  is  not  infringing 
on  E&P  because  the  printer  is  a  part 
of  your  operation! 

The  editing  process  begins  with  a 
magazine’s  writers,  who  submit  stories 
and  pictures  they  deem  appropriate 
for  publication.  Editors  evaluate  the 
articles  and  make  changes  or  deletions 
depending  on  what  they  deem  appro 
priate. 

Eventually  the  top  editors  and  prob¬ 
ably  the  publisher  take  a  final  look  at 
the  galleys.  Finally,  the  printer  evalu¬ 
ates  the  magazine  and  does  the  actual 
printing.  Any  one  of  these  entities 
within  your  team  can  cut  content  that 
it  deems  “inappropriate.” 

Keep  in  mind,  all  the  above  entities 
play  a  role  in  publishing  your  maga¬ 
zine  —  you  are  one  team. 

The  suppression  of  information 
occurs  on  many  levels  within  a  pub¬ 
lishing  operation.  Perhaps  E&P  should 
re-evaluate  the  structure  (and  more 
importantly  the  printing  contract)  and 
place  blame  where  due.  After  -a\\,E&P 
hired  the  printer  in  the  first  place. 

Freedom  of  the  press  belongs  to  all 
involved  in  the  publishing  process. 
Censorship  is  when  an  outside  source 
obstructs  freedom  of  the  press.  The 
fact  of  the  matter  is  that  you  censored 
yourself. 

Hopefully,  better  management  of 
your  publishing  process  will  prevent 
internal  conflicts  in  the  future. 

Richard  Aaron  Wright 

publisher,  Dharma  Co., 
New  York.  N.  Y. 

Casper  Star-Trib 
and  the  Amoco 
photos  story 

Thanks  for  shedding  light  on 

the  Star-Tribune's  battle  with 
Amoco  over  the  unpublished  pho¬ 
tographs  a  federal  judge  ordered  us  to 
turn  over.  E&P's  Mark  Fitzgerald  did  a 
good  job  explaining  the  case,  but  there 
were  a  few  errors  in  your  May  2  article 
I  wanted  to  draw  to  your  attention. 

Our  newspaper,  since  its  first  publi¬ 
cation  in  1891,  is  the  Casper  Star- 


Tribune,  spelled  —  as  is  the  city  in 
which  we  are  located  —  like  the 
friendly  ghost.  It  is  not  Caspar, 
although  Fort  Caspar  was  established 
here  in  1862,  named  for  Lt.  Caspar 
Collins,  to  help  protect  travelers  along 
the  Oregon  and  Mormon  trails. 

Mr.  Fitzgerald  writes  that  the  Star- 
Tribune  did  not  appeal  U.S.  District 
Judge  C.A.  Brimmer’s  order  to  give  the 
unpublished  photos  to  Amoco,  that’s 
correct.  But  Mr.  Fitzgerald  leaves  out 
that  the  judge  s  order  to  us  was  in 
response  to  our  third  unsuccessful 
appeal  of  the  original  subpoena. 

We  lost  twice  before  the  U.S.  magis¬ 
trate  and  the  third  time  before 
Brimmer. 

As  to  the  slipper)’  slope  the  ruling 
set  us  upon,  it  was  our  photographer 
—  not  a  reporter  —  that  has  so  far 
been  subpoenaed  to  testify  in  the  case. 

David  Hipschman 

editor,  Casper  Star-Tribune, 
Casper,  Wyo. 


MEDIA 

FELLOWSHIPS 

WORLDWIDE 


Knight  International 
Press  Fellowship  Program 

....a  journalistic  service  corps  working  with  in¬ 
dependent  media  in  emerging  democracies 
around  the  globe...experienced  newspaper, 
radio  and  television  professionals  with  a  wide 
range  of  skills...living  abroad  for  up  to  nine 
months...sharing  their  knowledge...competitive 
selection...  advertising,  pre-press  production, 
circulation,  pressroom  and  other  skills 
needed...January  and  July  deadlines... 

Next  Application  Deadline:  July  1 5 


International  Center  for  Journalists 

1616  H  St,  NW  •  Thini  Boor  •  Washington,  DC  20006 
Tel:  P02)  737-3700  •  Fax  (202)  737-0S30 
E-mail:  knight@icl).org 
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Buffett  Predicts:  Competition  Will  Cut  Profit  Margins 


Take  it  from  someone  who’s  got  a  pretty  good 

track  record:  Newspapers,  which  have  been  on  a  tear 
lately,  are  bound  to  face  a  slowdown. 

Warren  Buffett,  chairman  of  Berkshire  Hathaway  Inc. 
and  owner  of  the  Buffalo  News,  the  nation’s  most  prof¬ 
itable  publicly  reported  newspaper,  says  that  profit  mar¬ 
gins  will  slim  down  during  the  first  decade  of  the  new 
millennium. 

Under  Buffett’s  stewardship,  the  Buffalo  paper  has 
scaled  new  heights  of  profitability. 

Over  the  past  three  years,  profits  and  profit  margins  at 
the  upstate  New  York  daily  have  advanced 
almost  20%  while  revenues  have  inched  up 
less  than  half  of  one  percent.  In  1997,  better 
than  35 1  on  every  dollar  the  News  took  in  was 
profit. 

But  that  may  not  continue,  the  67-year-old 
former  paperboy,  who  through  his  canny 
investments  has  become  the  second  richest 
man  in  the  United  States  (estimated  worth  $21 
billion,  according  to  Forbes  magazine)  and  the 
country’s  most  closely  watched  financial  guru. 


told  E&P. 

Buffett,  whose  newspaper  investments  also  include  sig¬ 
nificant  chunks  of  the  Washington  Post  and  Gannett,  said 
competition  from  direct  mail  and  the  Internet  combined 
with  higher  newsprint  prices  are  sure  to  drive  down 
profits. 

“If  you  ask  me  whether  I  expect  margins  five  or  10 
years  from  now  to  be  where  they  are,  I  do  not,”  Buffett 
said.  “It  wouldn’t  shock  me  at  all  if  the  margins  for  our 
paper  and  newspapers  in  general  were  considerably 
lower.” 

Still,  Buffett  refuses  to  label  himself  a  pes¬ 
simist  about  the  industry,  noting  that  he  is  in 
the  newspaper  business  for  the  long  haul  and 
rarely  divests  of  any  firm  in  which  he  has 
invested. 

“There  are  1 ,600  daily  newspapers  in  the 
U.S.  and  1,500  of  them  are  making  very  good 
money  —  but  they  aren’t  growing,”  he  said. 

“I  think  that  print  is  vulnerable,”  Buffett 
said. “I  think  I’m  probably  just  a  realist  about 
it.”  —  Robert  Neuwirth 


Buffett 


Times  Mirror  buys 
stake  in  Singleton 

Times  mirror  has  bought  into 
William  Dean  Singleton’s  expand¬ 
ing  network  of  newspapers. 

The  Los  Angeles-based  company 
announced  an  unspecified  investment 
in  Singleton’s  Garden  State 
Newspapers  (1997  revenues  of  $503 
million),  which  owns  27  daily  and  55 
weekly  newspapers  in  eight  states, 
including  five  in  the  L.A.  market. 

Singleton  refused  to  reveal  how 
much  of  an  investment  Times  Mirror 
had  made  in  his  firm,  saying  only, “If 
we  had  wanted  to  tell  you  that  we 
would  have  put  it  in  the  press  release.” 

In  addition  to  the  investment  in 
Garden  State, Times  Mirror’s  flagship 
paper,  the  Los  Angeles  Times, 
announced  a  joint  advertising  strategy 
with  Singleton’s  Los  Angeles 
Newspaper  Group,  which  includes  the 
Los  Angeles  Daily  News,  the  Long 
Beach  Press-Telegram,  the  San  Gabriel 
Valley  Tribune,  Pasadena  Star  News, 
and  VtTjittier  Daily  News  (more  on 
this  deal  next  week.) 

Mark  Willes,  chairman  of  the  $3  3 
billion  Times  Mirror  company,  did  not 
return  a  phone  call  seeking  comment. 

—  Robert  Neuwirth 
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Vendor  reps' 
quotes  land  on 
Page  One 

SOFTWARE  SALESMEN  STRANDED  at 
Denver  International  Airport  on  April 
26  wound  up  in  the  Longmont  Daily 
Times-Call  the  next  morning  —  twice. 

Arriving  at  the  much-troubled  air¬ 
port,  Buck  Davis  and  Marty’  MacDonald 
of  Software  Consulting  Services, 
Nazareth,  Pa.,  were  among  the  thou¬ 
sands  of  passengers  held  up  when  an 
airport  subway  car’s  axle  broke,  a  pas¬ 
senger  panicked,  the  power  was  cut 
and  emergency  exits  remained  locked. 

After  the  hours-long  delay,  the  two  left 
for  Longmont,  where  they  were  scheduled 
to  give  a  presentation  at  the  Times-Call 
the  next  morning.  Once  there,  they  also 
gave  an  interview  to  reporter  Amy  Bounds 
for  her  story  about  DIA’s  latest  foul-up. 

“We  didn’t  come  to  Denver  to  sit  in 
the  airport  for  three  hours  in  a  riot  situa¬ 
tion,”  MacDonald  told  Bounds.  “At  some 
points  it  really  got  scary,”  said  Davis,  not¬ 
ing  that  “there  were  a  thousand  people 
trying  to  get  down  through  one  dixir.” 

“It’s  about  80  percent  sure  that  we’re 
going  to  get  the  sales,”  said  SCS  sales 
assistant  Maryann  Devine,  who  said  the 
duo’s  demo  included  an  editorial  sys¬ 
tem.  —  Jim  Rosenberg 

http://www.mediainfo.com 


TMS,  KRT,  E&P 
intern  selections 
announced 

Three  college  journalism  stu¬ 
dents  have  been  selected  to  partic¬ 
ipate  in  the  Tribune  Media  Services, 
Editor  &  Publisher  and  Knight 
Ridder/Tribune  1 998  College  Press 
Internship  Program. 

The  program,  which  was  formally 
launched  during  the  1997  National 
College  Media  Convention  in  Chicago, 
provides  each  student  with  a  $5,000 
award  and  the  opportunity  to  work  in 
a  newsroom  in  Chicago,  New  York  or 
Washington,  D.C. 

The  internships  run  from  June  8 
through  Aug.  14. 

The  winners  were  chosen  from  a 
pool  of  college  journalism  applicants 
and  selected  after  an  intensive  assess¬ 
ment  and  interview  process. 

The  selectees  are  Catherine 
Bodendorfer  of  Illinois  Wesleyan 
University,  who  will  work  with  Tribune 
Media  Services;  Daniel  Caterinicchia  of 
American  University  in  Washington, 
D.C. ,  who  will  work  with  the  Editor  & 
Publisher  Co.;  and  Krista  Larson  of  the 
Medill  School  of  Journalism, 
Northwestern  University,  who  will 
work  with  Knight  Ridder/Tribune. 

May  16, 1998 


Do  Bee:  How  Dallas  Morning 
News  Markets  Single  Copies 


Remember  romper  Roo.m 

The  “Do  Bees”  and  “Don’t 
Bees”?  When  it  comes  to  sin¬ 
gle-copy  sales,  the  Dallas 
Morning  News  is  a  candidate  for  sin- 
gle<'opy  Do  Bee. 

1  don’t  listen  to  Tony  Robbins  tapes, 
and  growing  up,  1  once  went  two 
years  without  passing  a 
basketball,  but  when  Jeff 
Beckley,  Morning  News 
vice  president  of  circula¬ 
tion,  started  talking  about 
“relationships”  with  deal¬ 
ers  and  “partnerships” 
with  distributors,  I  rolled 
my  e>'es. 

While  I  didn’t  become 
a  convert,  1  recognized  he 
was  talking  about  good 
business  practices  that  were  produc¬ 
ing  results,  among  them: 

♦  135,000  daily  single-copy  sales, 
340,000  Sundat’. 

♦  More  than  200  dealers,  each  sell¬ 
ing  over  200  Sunday  papers,  more 
than  50  dealers  selling  at  least  5{M), 
and  one  dealer  1,200  copies. 

♦  Dealers  operating  multiple  loca¬ 
tions,  some  more  than  20. 

♦  Papers  displayed  in  premium  loca¬ 
tions  by  checkout  aisles  —  without 
paying  location  fees  —  and  in  nontra- 
ditional  spots  like  the  dairy'  section. 

♦  Selling  papers  in  45  Wal-Marts  and 
averaging  over  300  Sunday  sales  per 
location.  (Most  of  you  know  how  hard 
it  is  to  secure  Wal-Marts  as  dealers.) 

♦  A  distributor  force  that  does 
aggressive  merchandising  and  multiple 
recovery  runs. 

One  of  retailers’  biggest  objections 
to  selling  papers  is  lack  of  profit. 

Don’t  Bee  dealers  make  as  little  as  2% 
on  a  Sunday  paper  that  retails  for  $  1 , 
or  $4  on  the  sale  of  200  Sunday 
papers  —  before  handling  and  other 
costs.  Most  retailers  today  don’t  buy 
the  “loss  leader  ”  pitch  anymore. 
Because  of  the  wholesale  pricing 


Schiller,  a  contract  auditor  and 
former  circulation  supervisor,  is 
based  in  Plantation,  Fla. 


structure.  Morning  News  dealers  real¬ 
ize  a  20%  profit. That  gives  a  chain  like 
Wal-Mart  earnings  on  new'spaper  sales 
in  the  neighborhood  of  $250,000  a 
year. 

Discussing  dealers,  Beckley  repeat¬ 
edly  mentions  “relationship.”The 
Morning  News  holds  an  annual  golf 
tournament  for  them  and 
entertains  them  in  its  lux¬ 
ury'  sky'  boxes  at  Texas 
stadium  and  the  Ballpark 
at  Arlington.  (Judge  for 
yourself  whether  the 
Cowboys  qualify  enter¬ 
tainment.) 

And  Beckley’s  refer¬ 
ence  to  distributors  as 
“partners”  was  accompa¬ 
nied  by  phrases  like  “mak¬ 
ing  them”  do  this  or  that.  While  a  lot 
of  papers  beat  their  distributors  over 
the  head  with  contract  language,  the 
Morning  News  prefers  to  work  with 
them  to  increase  sales.  The  newspa¬ 
per’s  wholesale  rate  structure  allows 
dealers  to  turn  a  20%  profit  while  dis¬ 
tributors  do  well  themselves. 

Meanwhile,  Don’t  Bees  work  at 
cross  purposes  with  their  contractors 
when  it  comes  to  dealer  rates. 
Distributors’  inability'  to  offer  lower 
rates,  combined  with  the  paper’s 
unwillingness  to  raise  distributors’ 
profits,  makes  dealing  effectively  with 
chains  a  near  impossibility.  Each  party- 
feels  the  other  should  absorb  the  cost 
of  price  concessions  necessary-  to 
expand  the  dealer  network. 

The  Morning  News'  positive  rela¬ 
tionships  with  distributors  eliminates 
a  second  objection  store  managers 
have  to  selling  papers;  the  mess. 

Visiting  other  major  metros,  Beckley 
observed  at  retail  dealers: 

♦  Piles  of  bundles  —  still  strapped 
well  into  business  hours. 

♦  Uninserted  newspaper  sections 
left  outside  stores  awaiting  assembly 
and  placement  in  display-  racks. 

♦  Sloppy  merchandising  and  a  lack 
of  multiple  locations. 

Beckley  referred  to  his  distributors 
as  “merchandisers”  who  deliver  com¬ 


plete  products  and  go  the  extra  mile 
to  neatly  display  papers  to  ensure  cov¬ 
eted  checkout  aisle  spots.  Distributors 
do  ongoing  Sunday-  recovery-  runs  to 
redistribute  papers  inside  stores  so  as 
to  maximize  sales  and  minimize  clut¬ 
ter. 

Told  about  the  Morning  News  deal¬ 
er  that  chalked  up  1,200  Sunday 
papers,  an  employee  at  a  Don’t  Bee 
paper  said,  “We  couldn’t  even  give  that 
many  away.” 

When  I  asked  Beckley-  why  his 
paper  didn’t  have  a  hawker  program, 
he  cited  cost  and  image.  Hawker  pro¬ 
grams  generally-  require  a  combination 
of  lower  wholesale  rates  and  location 
fees.  The  Don’t  Bee  hawker  force 
includes  the  homeless  and  substance 
abusers.  Hawkers  have  been  killed  or 
injured  while  selling  area  papers. 

Don’t  Bee  distributors  are  unhappy 
about  the  newspaper’s  tight-fisted 
policies,  and  the  paper  has  spent  mil¬ 
lions  subsidizing  its  hawker  program, 
which  operates  at  a  loss.  In  addition, 
hawkers  produce  sales  of  questionable 
quality  and  tend  to  overstate  results, 
besides  the  fact  that  many  of  their 
sales  are  simply  transfers  from  racks  or 
stores. 

One  reason  for  the  Morning  News' 
success  is  having  five  salespeople 
whose  sole  function  is  securing  new- 
accounts  and  expanding  locations  at 
existing  ones,  in  keeping  with  the 
three  rules  of  single-copy  sales:  loca¬ 
tion,  location,  location.  The  reps  deal 
with  store  managers  and  corporate 
offices  and  work  under  two  single- 
copy  operations  managers. 

According  to  Beckley,  the  Baltimore 
Sun,  the  New  Orleans  Times-Picayune 
and  Washington  Post  have  adopted  a 
similar  approach. 

As  a  matter  of  fact,  his  department 
has  recently  entertained  visitors  from 
papers  from  all  over  the  country,  after 
Beckley  and  his  staff  shared  some  of 
their  success  stories  at  conferences. 

Beckley  offers  these  extra  tips: 

♦  Provide  dealers  w  ith  the  ty  pe  of 
racks  and  customized  displays  they 

(See  Circulation  Sense  on  page  40) 
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The  Single  WMOi  Industpy  Is 
Impressed  With  Dauphin  Graphics. 

"For  Me,  ITS  Al  About  Service" 


“DGM  seems  to  be  much  easier  to  work  with.  They’re  flexible  as 
far  as  scheduling,  and  they  take  care  of  the  details.  It’s  the  complete 
opposite  of  our  previous  supplier’s  big  company  mentality.  I  can 
call  them  and  get  immediate  answers.  They  Just  make  it  easier.  ” 

Scott  Saltus,  Owner:  Saltus  Press 
Worcester,  Massachusetts 

DGM  Products: 

15  DGM  450  units,  2  DGM  1050  folders 


'Tor  Me,  It^  All  About  I'ust" 


“/  was  especially  impressed  with  DGM’s  people.  I  immediately  felt 
they’re  very  much  like  us... they’re  honest,  and  their  handshake  is 
their  word.  /  had  no  doubts  whatsoever.  I  never  thought  Td  say 
this,  but  I’d  like  to  think  I  have  a  friend  in  my  salesperson.  I  really 
trust  him.  I  would  buy  another  DGM  product  without  hesitation.  ” 

Jim  Henry,  Plant  Operations  Manager:  E.C.M,  Publishers 

Princeton,  Minnesota 
DGM  Products: 

5  DGM  450  single  units,  2  four  high  units;  2  DGM  1050  folders 


"For  Me,  It^  Al  About  lime" 


“Ifhen  I  bought  presses  from  the  other  guys,  it  often  took  two  to 
three  weeks  to  get  them  installed.  With  DGM,  it  took  two  to 
three  days.  That’s  a  big  difference.  They  really  care  about  their 
customers,  and  we’ve  experienced  that  firsthand.  Time  is  very 
important  to  us,  especially  when  it  comes  to  service.  ” 

Jimmy  Lin,  Owner:  Concept  Press 
Long  Island  City,  New  York 
DGM  Products: 

20  DGM  450  units 


Dauphin  Graphic  Machines,  inc. 

Box  573,  Elizabethville,  PA  17023 
800-DGM-6119  or  717-362-3243 
FAX  800-648-0213  or  717-362-4165 


From  superior  serrice  to  superior  products, 

DGM  is  leading  the  way  in  the  single  width  press  industry. 


EVERY  SATURDAY  SINCE  1884 
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Gunman  In  The  Newsroom 
Threatens  To  Kill  Self 

For  the  second  time  in  less  than  a  year,  a  gunman  terrorizes  a  New  Hampshire 
newspaper  office,  but  this  time  it  ended  in  surrender  and  no  injuries 


The  quick  thinking  and  cool  compo¬ 
sure  of  a  reporter  and  city  editor  at  the 
Concord  Monitor  in  New  Hampshire 
helped  to  avert  tragedy  when  a  distraught 
gunman  walked  into  the  newsroom  and  threat¬ 
ened  to  kill  himself. 

The  chilling  events  in  Concord  took  place 
against  the  communal  memory’  that  just  nine 
months  earlier  Dennis  Joos,  the  editor  of  the  week¬ 
ly  News  and  Sentinel  in  Colehrook,  N.H.,  was 
gunned  down  try  ing  to  subdue  a  man  who  went 
on  a  murderous  newsroom  rampage. 

When  it  was  over  in  Concord,  the  latest  news¬ 
room  gunman,  an  ex-convict  who  was  imprisoned 
on  a  number  of  counts  including  possession  of 
controlled  drugs  with  intent  to  distribute,  forgery' 
and  a  weapons  charge,  was  arrested  and  no  one  in 
the  newsroom  was  injured  or  taken  hostage. 

The  dramatic  chain  of  events  at  the  Monitor 
started  around  3  p  m.  on  April  29,  when  Todd 
Bonenfant,  25,  of  Franklin,  N.H.,  entered  the  daily- 
newspaper  through  a  side  entrance  used  by 
employees,  went  up  to  the  second-floor  news¬ 
room  and  asked  to  speak  to  a  reporter. 

LOUD  AND  BELLIGERENT 


had  cared  for  that  died  in  1995;  his  father,  who  he 
said  was  out  to  get  him;  his  recent  violation  of  the 
terms  of  his  parole;  his  use  of  drugs  and  his  fear  of 
being  returned  to  jail  to  serve  a  long  sentence. 

SUICIDE  NOTE  AND  GUNS 

As  he  rambled  to  Belman  and  Sturrock,  he  hand¬ 
ed  them  a  suicide  note. That’s  when  he  revealed  — 
but  did  not  show  —  that  he  had  two  guns,  one 
tucked  in  his  waistband  and  another  in  a  backpack 
on  the  floor.  He  told  them  not  to  worry-.  He  wasn’t 
going  to  harm  them  or  anyone  else.  He  just  want¬ 
ed  to  commit  suicide. 

Belman  asked  Bonenfant  why  he  had  come  to 
the  newspaper  and  what  he  wanted  them  to  do. 
He  asked  to  use  the  telephone  to  call  his  girlfriend 
and  say  goodbye. 

Sturrock  offered  to  get  Bonenfant  a  soda  and 
Belman  said  that  it  would  be  better  if  he  had  some 
privacy  to  make  his  telephone  call.  But  when  they 
were  both  preparing  to  leave,  he  said  that  one  of 
them  should  stay  behind.  They  kept  walking  and 
he  did  not  physically  try-  to  restrain  them. 

Belman  proceeded  to  the  office  of  the  newspa¬ 
per’s  editor,  Mike  Pride,  where  she 


He  was  referred  to  Felice 
Belman,  the  city-  editor,  who 
told  the  loud  and  belligerent 
Bonenfant  that  it  would  be  best 
if  they  went  to  an  empty  office 
to  discuss  his  problem. 

She  took  him  to  the  office  of 
the  editorial  page  editor,  who 
was  on  vacation.  Belman  asked 
police  reporter  Carrie  Sturrock 
to  accompany  her. 

For  the  next  15  minutes,  the 
two  editorial  staffers  would 
wind  up  making  split-second 
decisions  in  what  would  become 
an  unpredictable  and  increasing¬ 
ly  dangerous  situation,  which  not 
only  affected  their  own  lives  but 
those  of  others  in  the  newsroom. 

Once  inside  the  office, 
Bonenfant  spoke  about  a  baby  he 

Todd  Bonenfant,  prison  parolee,  was 
arrested  and  subdued  after  bringing 
two  guns  into  the  newsroom. 
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dialed  911.  Pride’s  concern  was  to  evac¬ 
uate  the  remaining  15  to  20  people  in 
the  newsroom. 

BUILDING  EVACUATED 

“She  (Belman)  walked  in  and  said 
there’s  a  man  with  a  gun  in  Mark’s 
office  who  says  he’s  going  to  kill  him¬ 
self.  At  that  point  she  had  not  seen  a 
weapon.  I  told  her  to  sit  down  and  dial 
911  and  I  walked  across  the  newsroom 
to  the  publisher  and  told  him  there’s  a 
gunman  in  Mark’s  office  and  let’s  try  to 
get  the  place  cleared  out  as  quickly  as 
possible,”  said  Pride. 

He  said  the  publisher,  Tom  Brown,  went  through 
the  building  alerting  50  newspaper  employees  to 
leave  immediately. 

“I  came  back  into  the  newsroom,  walked  up  to 
each  desk  and  said  please  get  up  quietly  and  leave 
the  building  as  quickly  and  calmly  as  you  can  and 
people  did,”  said  Pride. 

After  the  newsroom  was  cleared.  Pride  stayed 
behind  —  but  out  of  view  of  Bonenfant  —  so  he 
would  be  able  to  tell  police  where  he  was  located. 

GUN  AT  HIS  HEAD,  THEN  SURRENDER 

“I  watched  him  for  maybe  10  or  15  minutes, 
thinking  that  maybe  the  police  would  want  to 
know  where  he  was  or  what  direction  he  was 
headed.  By  the  time  1  got  there,  he  had  the  gun  out 
and  pointed  to  his  head.  He  had  the  phone  in  one 
hand.” One  weapon  was  a  .357  magnum.The  other 
was  a  .380  semiautomatic  handgun. 

Instead  of  calling  his  girlfriend,  the  gunman  had 
called  his  parole  officer,  Bradford  Down,  who 
eventually  talked  him  into  surrendering  to  the 
police.  Ninety  minutes  after  entering  the  newspa¬ 
per,  it  was  all  over. 

Pride  speculated  that  events  may  have  turned 
out  differently  if  a  male  reporter  and  editor  were 


"We  realized  he 
was  paranoid,” 
said  reporter 
Carrie  Sturrock. 


dealing  with  Bonenfant. 

“I  think  the  way  the  two 
women  (Belman  and 
Sturrock)  spoke  to  him  and 
remained  calm  themselves 
created  a  different  kind  of 
atmosphere.  This  is  a  guy 
who  had  drug  problems  and 
a  combative  nature. ...  I  think 
it  was  really  fortunate  for  us 
that  he  was  dealing  with 
women.  If  it  had  been  a  male 
editor  and  male  reporter, 
they  might  have  had  a  differ¬ 
ent  reaction  to  him  and  it 
might  have  set  him  off,”  said  Pride. 

REALIZED  HE  WAS  PARANDID' 

Sturrock,  who  has  been  at  the  paper  for  three 
and  a  half  years,  said  that  when  she  offered  to  get 
Bonenfant  a  soft  drink,  he  accused  her  of  wanting 
to  call  the  police. 

Bonenfant  charged  that  she  had  called  the 
police  earlier  and  that  the  newspaper’s  telephones 
were  tapped. 

“We  realized  that  he  was  paranoid.  We  realized 
that  we  couldn’t  get  up  at  that  point.  We  said  the 
phones  are  not  tapped.  Don’t  worry  about  it.  We 
sat  there  and  he  continued  to  talk.  I  thought  sev¬ 
eral  things:  We  are  going  to  witness  something 
really  terrible  if  this  man  shot  himself,  or  he  might 
shoot  Felice,  he  might  shoot  me,  and  at  one  point 
I  thought  he  might  stand  up  and  shoot  in  the 
newsroom,”  said  Sturrock. 

Belman  said  the  suggestion  to  get  a  soft  drink 
and  offer  him  some  privacy  for  his  telephone  call 
worked  to  get  her  and  Sturrock  out  of  the  office. 

“The  police  said  to  me  that  was  a  good  strategy. 
But  there  wasn’t  really  a  strategy.  We  did  not  want 
to  rile  him.  He  was  such  an  angry  person,”  said 
Belman. 


L 


"He  was  such  an 
angry  person,"  said 
city  editor 
Felice  Belman. 


BY  KELVIN  CHILDS 

Postal  Rate  Increase  Approved 

Hates  go  up  for  newspaper  publishers,  down  for  direct  mailers 


CITING  RECORD  PROFITS  and 
lower-than-anticipated  inflation, 
the  Postal  Rate  Commission  last 
Monday  scaled  back  the  II.S.  Postal 
Service’s  requested  $2.4  billion  rate 
increase  by  one-third.  It  recommended 
pushing  the  implementation  date  back 
until  January,  if  not  later. 

The  commission  also  approved  a 
higher  mail  rate  increase  for  newspa¬ 
pers  and  periodicals  than  the  Postal 
Service  had  asked  for,  w'hile  lowering 
the  mail  rates  for  direct  advertisers. 

While  reducing  the  Postal  Service’s 
overall  request  by  $745  million,  the 
commission  approved  an  increase  in 


first  class  mail  from  32<t  to  33*^.  For 
periodicals  —  the  category  of  mail 
many  daily  and  weekly  community 
newspapers  use  —  the  commission 
OK’d  a  1.1%  increase  in  the  in-county' 
rate  and  a  4.6%  increase  in  the  regular 
rate.  The  Postal  Service  had  asked  that 
the  in-county  rate  go  up  1.9%  and  the 
regular  rate  go  up  3  9%. 

SMALL-NEWSPAPER  DISCOUNTS 

The  commission  also  proposed  mak¬ 
ing  more  small  newspapers  eligible  for 
a  walk-sequencing  discount  by  no 
longer  requiring  that  at  least  125  pieces 
be  delivered  on  a  carrier’s  route.  The 


new  requirement  would  be  that  at  least 
25%  of  the  addresses  on  the  route 
receive  the  paper.  And  it  proposed  low¬ 
ering  the  fee  for  newspapers  that  take 
their  papers  to  post  offices  outside  of 
their  zone  because  they  want  better  ser¬ 
vice. 

Because  the  law  requires  each  cate¬ 
gory  of  mail  to  cover  its  costs  and  con¬ 
tribute  to  overhead,  the  commission 
approved  the  rate  increases  of  periodi¬ 
cals,  said  chairman  Edward  J.  Gleiman, 
who  spoke  May  1 1  in  Washington,  D.C., 
at  the  release  of  the  commission’s  find¬ 
ings.  Periodicals’ costs  have  gone  up  18% 
(See  Postal  Rate  on  page  40) 
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Newspaper’s  Secret  Toilet 
Camera  Not  Against  Law 

The  general  manager  of  a  Florida  weekly  that  maintained  a  hidden  video  camera  in  the 
employees'  bathroom  will  not  be  prosecuted.  But  his  employees  plan  to  sue. 


The  FLORIDA  STATE  attorney’s  office  will 
not  file  criminal  charges  against  a  Florida 
newspaper  manager  for  having  a  video 
camera  in  the  employees’  bathroom,  but  a 
lawyer  representing  former  employees  is  prepar¬ 
ing  to  file  a  civil  lawsuit. 

Those  are  the  latest  developments  at  the 
Apalachicola  Times  that  made  headlines  in  March 
when  sheriffs  deputies  seized  a  video  camera  con¬ 
cealed  in  the  ceiling  of  the  paper’s  unisex  bath¬ 
room.  The  camouflaged  camera  was  mounted 
directly  over  the  toilet.  Deputies  also  seized  29 
videotape  cassettes. 

Immediately  after  the  bathroom  camera’s  exis¬ 
tence  was  revealed,  five  female  employees  walked 
off  their  jobs  and  the  state  attorney’s  office 
announced  it  would  investigate  the  matter. 

John  Fred  Lee,  general  manager  of  the  1 , 1 50<ir- 
culation  newspaper  located  on  the  state’s  north¬ 
west  Gulf  Coast,  told  authorities  that  the  bathroom 
camera  was  part  of  a  larger  video  surveillance  net¬ 
work  installed  as  an  anti-theft  measure.  A  video 
monitor  and  recorder  in  Lee’s  office  allowed  him  to 
watch  and  record  the  view  from  any  of  the  cameras. 

NO  SPECIFIC  STATUTE' 

Assistant  state  attorney  Ron  Flury  announced 
that  no  criminal  charges  will  be  filed  against  Lee 
because  there  was  insufficient  evidence  and  no 
specific  statute  dealing  with  the  use  of  hidden 
video  cameras  in  bathrooms. 

In  an  April  30  letter  to  Franklin  County'  Sheriff 
Bruce  Varnes,  Flury  said  witness  statements  “indi¬ 
cated  Mr.  Lee  would  frequently  work  in  his  office 

with  the  door 
locked.  Other  wit¬ 
nesses  stated  that 
when  a  female 
would  go  into  the 
restroom  he 
would  go  into  his 
office  and  exit  his 
office  after  the 
female  left  the 
restroom.” 

However,  Flury 
continued,  “pre¬ 
sently,  there  is  not 
a  Florida  statute 
that  specifically 
makes  it  a  crime 
to  utilize  a  hidden 


video  camera  in  a  restroom  unbeknownst  to  the 
occupants.  Nor  is  there  a  statute  specifically 
addressing  videotaping  an  individual  under  similar 
circumstances — The  circumstantial  evidence  sug¬ 
gests  iMr.  Lee  had  the  ability'  and  opportunity  to 
view  individuals  in  the  restroom  without  their 
consent  or  knowledge;  however,  this  is  not  legally 
sufficient  under  Florida  criminal  law  to  contradict 
Mr.  Lee’s  assertion  that  he  did  not  engage  in  such 
behavior.” 

Lee  did  not  respond  to  E&P's  telephone  and 
e-mail  messages  seeking  comment.  But  in  remarks 
to  reporter  Susan  LeGore  of  the  News  Herald,  in 
Panama  City',  Fla.,  Lee  said:“rm  fantastic.There’s  no 
reason  to  be  surprised  by  the  decision.  1  think  they 
did  their  job.  I  think  that’s  great.  .  .  .Those  who 
know  me  aren’t  surprised,  nor  should  they  be.” 

PREPARING  CIVIL  LAWSUIT 

Meanwhile,  Pat  Floyd,  the  attorney  representing 
five  ex-newspaper  employees,  said  the  lack  of  any 
criminal  action  would  not  hamper  his  plans  to  file 
a  civil  rights  lawsuit  sometime  later  this  month, 
most  likely  in  federal  district  court  inTallaha.ssee. 

He  said  that  while  the  ex-employees  will  be 
seeking  damages  in  the  civil  lawsuit,  they  also 
want  to  send  a  message. 

"They  have  decided  they  want  to  file  a  civil 
action  to  redress  the  wrongs  they  feel  have  been 
made  to  them  and  to  demonstrate  to  others,  both 
in  the  state  of  Florida  and  others,  that  this  is  some¬ 
thing  you  cannot  do  and  walk  away,”  said  Fk)yd. 

He  said  some  of  his  clients  are  still  employed  by 
the  newspaper,  but  will  not  actually  return  to 
work  until  Lee  is  no  longer  there. 

While  there  was  no  law  on  the  books  dealing 
with  video  surveillance  in  a  restrtM)m  when  the 
police  investigation  began,  Florida  lawmakers 
have  passed  a  bill,  which  is  expected  to  be  signed 
by  the  governor,  making  it  a  criminal  offense. 

Floyd  said  the  measure  that’s  been  approved  by 
the  lawmakers  was  one  of  the  objectives  of  his 
clients.  They  were  successful  in  getting  the  bill 
amended  to  include  electronic  surveillance. 

The  legislation  creates  criminal  penalties  for 
secretly  videotaping,  recording  or  filming  pet)ple 
where  they  have  an  expectation  of  privacy.  The 
first  two  convictions  under  the  bill  are  misde¬ 
meanors  and  punishable  by  up  to  one  year  in  jail. 
A  third  conviction  would  be  third-degree  felony, 
with  a  possible  sentence  of  up  to  five  years  in 
prison.  ■ 
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Newspapers’  Double 
Standard  On  Nudity 

More  than  two  dozen  photos  of  naked  college  students  are  put  online  but  not 
in  the  print  coverage  of  the  same  event.  Web  site  officials  refuse  to  comment. 


The  consortium  web  site  of  eight  as  some  porno  publications  do. 

Michigan  newspapers  has  published  During  the  last  week,  E&P  has  made  repeated 
dozens  of  photos  of  fully  naked  college  attempts  to  question  officials  at  Michigan  Live  and 
students  that  were  not  published  in  the  Advance  Publications  Internet  about  the  propriety' 
print  version  of  the  same  news  coverage.  of  their  Web  photo  coverage. The  offices  of  all  those 

Michigan  Live,  the  online  offshoot  of  eight  daily  contacted  by  phone  and  e-mail  failed  to  respond, 
newspapers  in  Michigan,  posted  the  photos  of  Michigan  Live  is  operated  by  Advance 

nude  male  and  female  students  taking  part  in  the  Publications  Internet,  a  unit  of  Newhouse  news- 

annual  end-of-the-school-year  campus  ritual  in  Ann  papers.  It  contains  content  from  the  papers  of  the 
Arbor  called  the  “Naked  Mile  Run.”  Btxnh  Newspaper  Group,  a  subsidiary'  of  Advance 

The  event,  started  a  dozen  years  ago  by  a  hand-  Publications.  The  participating  papers  are  the  Ann 

ful  of  students  at  the  University  of  Michigan,  takes  Arbor  News,  Bay  City  Times,  Flint  Journal,  Grand 

place  late  at  night.  This  year  there  were  roughly  Rapids  Press,  Jackson  Citizen  Patriot,  Kalamazoo 

500  runners.  Police  estimate  that  a  crowd  of  about  Gazette,  Muskegon  Chronicle  and  Saginaw  News. 
10,000  gathered  to  watch  the  students  dash  across 

the  university  campus.  WARNING  STUDENTS  OF  DANGERS 

The  local  print  affiliate  of  Michigan  Live,  the  Julie  Peterson,  a  spokeswoman  for  the  universi- 
Ann  Arbor  News,  ran  a  story’  and  one  photograph  ty,  said  that  it  would  be  difficult  for  the  university' 

on  an  inside  page  about  the  race.The  photo,  taken  to  put  an  end  to  the  race.  Instead,  an  educational 

from  a  distance,  shows  a  dense  crowd  of  obvious-  campaign  has  been  launched  to  warn  students  of 

ly  nude  students  but  no  significant  genital  details.  the  dangers  in  participating  in  the  race  and  having 

their  nude  photos  put  on  display  to  a  worldwide 
Internet  audience. 

The  question  raised  by  the  controversy  is 
whether  or  not  newspapers  should  have  a  double 
standard  about  what  kind  of  content  is  appropri¬ 
ate  for  the  print  and  online  versions  of  their  pub¬ 
lications. 

^  Ed  Petykiewicz,  editor  of  i\\e  Ann  Arbor 

News,  said  one  of  the  basic  policy  deci- 
sions  in  covering  the  event  for  the  print 
I  newspaper  was  to  get  a  photograph  that 
would  not  be  objectionable  to  readers. 


JUST  LIKE  PORNO  PUBS? 

But  Michigan  Live,  which  sent  its  own  photog¬ 
rapher  to  cover  the  event,  ran  about  30  pho¬ 
tographs,  including  frontal,  up-close  shots  of  the 
naked  students.  The  Web  site  editors  positioned 
tiny  black  boxes  over  the  subjects’  genitals  —  just 
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NOT  AN  EVENT  OF  SIGNIFICANCE' 

“We  want  a  photo  that  would  be  com¬ 
fortable  sitting  on  a  table  in  somebody’s 
home.  We’re  not  going  to  run  frontal  nudi¬ 
ty,  we’re  not  going  to  run  photos  of  butts. 
This  is  an  event  that  happens  on  campus 
with  students,  and  a  lot  of  people  turn 
out.  It’s  certainly  not  an  event  of  signifi¬ 
cance,”  said  Petykiewicz. 

In  its  print  coverage  of  the  race,  the 
Ann  Arbor  News  focused  on  how  the  run¬ 
ners  were  upset  by  the  swarms  of  self- 
appointed  paparazzi  that  showed  up. 
The  headline  in  the  April  22  edition  of  the 
News  read:“Naked  Runners  Piping  Mad  at 
Peeping  Photographers.” 

“What  we  have  done  in  the  past  is  take 
photos  that  show  the  number  of  people 


Dozens 


lbs  ar hiide  students  were  p6^ed  on  fTie  MicTitgan  Live  site. 
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at  the  rally,  some  sense  of  the  students  that  are  run¬ 
ning  and,  depending  on  what  angle  you  shoot 
from,  you  can  effectively  accomplish  all  of  that 
without  having  frontal  nudity,”  said  Petykiewicz. 

Journalism  pundits  are  divided  on  the  question 
of  whether  there  is  or  should  be  a  different  stan¬ 
dard  between  a  printed  newspaper  and  its  online 
counterpart. 

OUTRAGED  BUT  RATIONAL 

“As  with  so  many  things  in  journalism,  every¬ 
thing  depends  on  perspective,”  said  Eric  K.  Meyer, 
managing  partner  of  Newslink,  an  online  research 
and  consulting  firm. “If,  while  looking  through  this 
site,  I  had  stumbled  across  a  photo  of  my  child,  1 
probably  would  be  outraged.  The  problem  is, 
would  I  remain  rational  enough  to  be  outraged  at 
the  right  people:  the  child  who  did  it  and  the  uni¬ 
versity  and  police  who  allowed  it,  or  the  messen¬ 
ger  who  merely  told  me  about  it?”  said  Meyer 

Adam  Clayton  Powell  111,  vice  president/tech¬ 
nology  and  programs  at  the  Freedom  Forum,  said 
that  if  the  photos  can’t  be  printed  in  the  newspa¬ 
per,  they  shouldn’t  appear  online. 

“When  I  was  head  of  news  at  NPR  [National 
Public  Radio],  I  insisted  on  removing  four-letter 
words  from  taped  interviews  on  Morning  Edition, 
saying  our  listeners’  sensibilities  over  breakfast  car¬ 
ried  more  weight  than  the  artistic  freedom  of  our 
producers  or  the  inadequate  vocabulary'  of  our 
interviewees,”  said  Powell. 


John  V.  Pavlik,  executive  director  of  the  Center 
for  New  Media  at  the  Graduate  School  of 
Journalism  at  Columbia  University,  said  the  same 
rules  of  community'  standards  that  apply  to  a  print 
newspaper  do  not  necessarily  carry'  over  to  its 
online  version.  “The  issue  of  a  double  standard 
across  media  is  more  a  reflection  of  the  more  con¬ 
servative  community  that  the  newspaper  serves. 
It’s  a  long  tradition  in  broadcasting  to  present  con¬ 
tent  appropriate  to  a  particular  community  ’s  stan¬ 
dard,  and  enforced  by  the  FCX;  what  might  be 
appropriate  in  one  community  might  be  inappro¬ 
priate  in  another.  In  the  case  of  online  journalism, 
community  is  defined  less  by  the  traditional  geo¬ 
graphic  boundaries  in  the  print  and  broadcast 
world,  and  more  by  communities  of  interest.  I 
don’t  think  viewers  of  the  site  will  be  offended  by 
what  they  see,  and  there  is  a  disclaimer  warning  of 
partial  nudity  ahead,”  said  Pavlik. 

Paul  McMasters,  ombudsman  at  the  Freedom 
Ft)rum,  doesn't  see  the  differences  in  coverage  of 
the  run  as  a  double  standard,  but  the  Net  as  a  dif¬ 
ferent  medium.  “With  the  Internet,  you  have  the 
ability  to  provide  more  texture  and  detail;  links  to 
other  stories,  previous  stories,  other  Web  sites,  even 
advertising  and  advertisers;  and  to  provide  interac¬ 
tivity.  You  also  have  the  ability  to  go  beyond  what 
you  might  put  in  the  pages  of  a  family  newspaper 
simply  because  the  medium  provides  ample  warn¬ 
ing  of  what  lies  ahead  and  requires  an  act  of  volition 
on  the  reader’s  part  to  go  there,”  .said  McMasters. 


BY  M.L.  STEIN 

‘Media  Harassment’  Laws  Proposed 

One  of  three  new  legislative  measures  aimed  at  California  paparazzi 


Three  paparazzi  bills  aimed  at  regulating 
the  conduct  of  news  photographers  are 
working  their  way  through  the  C^alifornia 
legislature. 

“The  most  immediate  threat.”  according  to  the 
California  Newspaper  Publishers  Association,  is 
one  carried  by  Sen.Tom  Hayden  (D-Santa  Monica), 
the  one-time  left-wing  activist,  which  would  cre¬ 
ate  a  new  tort  labeled  “media  harassment  of  a 
subject  of  media  interest.”  Scheduled  for  a 
Senate  Judiciary  Committee  hearing 
within  a  week,  the  measure  defines 
harassment  as  repeatedly  coming  within 
10  feet  of  a  newsmaker  to  take  a  picture 
without  his  or  her  permission.  The 
statute  would  subject  the  photographer 
and  “whoever  encourages  the  photographer 
to  engage  in  harassment”  to  treble  damages, 
CNPA  general  counsel  Thomas  Newton  said  in  an 
interview.  To  be  charged,  the  photographer  need 
not  have  intended  to  harass.  Publishers  could  be 
held  liable  for  their  photographers’  conduct. 

However,  Newton  said,  the  bill  most  likely  to 
win  approval  of  both  the  Senate  and  Assembly  is 
authored  by  Senate  President  John  Burton  (D-San 
Francisco). “It  isn’t  as  drastic  as  Hayden’s  in  terms 


of  distance  from  a  subject  but  it  would  create  a 
new  cause  of  action  for  invasion  of  privacy,” 
Newton  explained.  A  photographer  could  be 
charged  with  trespassing  if  a  subject  felt  in  physi¬ 
cal  jeopardy.  The  bill  is  spon.sored  by  the  .Screen 
Actors  Guild,  whose  members,  including  Alec 
Baldwin  and  Arnold  Schwarzenegger,  have  had 
run-ins  with  paparazzi. 

The  third  bill,  introduced  by  Sen.  Charles 
Calderon  (D-Montebello),  was  called  the 
“most  ambitious"  by  Newton  because  it 
would  broaden  the  limits  for  invasion 
of  privacy,  “radically  change  the  libel 
law  to  enhance  damages”  and  give 
celebrities  the  right  to  protect  their 
image  or  likeness.  It  also  would  forbid 
photographing  or  videotaping  accident  vic¬ 
tims  without  their  permission.  In  the  matter  of 
privacy,  Calderon's  bill  would  make  it  illegal  to  fol¬ 
low  or  stalk  an  individual  for  the  purpose  of  tak¬ 
ing  a  picture  and  even  extends  the  definition  of 
assault  and  battery  in  this  connection. 

The  CNPA  is  opposing  all  three  bills  in  cooper¬ 
ation  with  the  Motion  Picture  Association  of 
America,  the  American  Civil  Liberties  Union  and 
theAFL-CIO.  ■ 
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BY  MARK  FITZGERALD 


Five  Chicago  Papers 
Sue  City  Over  Rack  Law 

Enraged  by  the  the  city's  draconian  new  plan,  newspapers  charge  it  gives  government 
the  sole  power  to  determine  which  publications  have  the  "right"  to  be  distributed 


CHICAGO’S  TWO  BIGGEST  dailies  and 
three  free-distribution  newspapers  filed 
suit  May  1 2  to  throw  out  a  new  city  ordi¬ 
nance  that  will  replace  individual  news 
racks  downtown  with  multiple-title  boxes. 

In  the  suit  filed  in  U.S.  District  Court  in  Chicago, 
the  newspapers  argue  the  city’s  one-year  pilot  pro¬ 
gram  is  unconstitutional  for  numerous  reasons. 

Among  them,  the  newspapers  argue:  The  ordi¬ 
nance  violates  the  First  Amendment  by  awarding 
distribution  spots  based  on  a  paper’s  content;  it 
places  unreasonable  restrictions  on  newspapers 
rather  than  address  specific  conditions  that  meet 
government  concerns  about  safety  and  aesthetics; 

it  forces  newspapers  to  turn 
distribution  decisions  over  to 
a  third-party'  private  compa¬ 
ny;  and  it  gives  excessive  dis¬ 
cretion  to  the  city  ’s  commis¬ 
sioner  of  transportation. 

Chicago’s  ordinance  calls 
for  JC  Decaux,  the  French 
“street  furniture’’  supplier,  to 
install  60  multiple-title  boxes 
along  the  main  streets  of  the 
Loop  and  North  Michigan 
Avenue  downtown  areas.  Right  now,  the  city  says, 
there  are  some  560  individual  news  racks  in  the 
area. 

MAYOR  IN  A  RUSH 

The  ordinance  was  drafted  and  passed  quickly 
because  Mayor  Richard  M.  Daley  wants  the  new 
boxes  installed  in  time  for  the  annual  gathering  of 
the  Travel  Industry  Association  of  America.  The  big 
convention  of  travel  agents,  tour  operators  and 
travel  writers  will  be  held  in  Chicago  over 
Memorial  Day  weekend. 

In  its  rush.  City  Hall  has  trampled  over  the  First 
Amendment  and  efforts  to  compromise,  newspa¬ 
pers  say.  And  in  the  process,  the  city'  managed  to 
unite  not  only  two  daily  competitors,  but  a  nor¬ 
mally  fractious  group  of  free  papers  as  well. 

“We  felt  it  was  important  both  legally  and  moral¬ 
ly  to  make  it  clear  that  what  we  are  dealing  with 
here  is  an  assault  on  the  newspaper  industry'  — 
the  paid  dailies,  the  free-distribution  papers  and 
the  ethnic  newspapers.  The  real  problem  here  is 
an  over-reaching  government,’’  said  Mark  Hornung, 
vice  president  of  circulation  of  the  Chicago  Sun- 
Times,  which  organized  the  lawsuit. 

“This  will  probably  hurt  others  more  than  us. 


City  tvorkers  are 
empowered  to 
"remove  and 
destroy"  any  other 
newsrack  in  the 
pilot  project's 
area. 


but  we  wanted  to  stand  by  the  First  Amendment 
principle  here,”  said  Vincent  Casanova,  vice  presi¬ 
dent  of  manufacturing  and  distribution  for  the 
Chicago  Tribune. 

FIVE  fl/f  IVSP/lPfRS 

Joining  in  the  lawsuit  with  the  Sun-Times  and 
Tribune  are  two  alternative  free-distribution 
papers,  the  Chicago  Reader  and  New  City,  and  a 
free-distribution  black-interest  paper,  N’Digo. 

The  city  “is  confident  it  will  pass  constitutional 
muster,”  said  Jennifer  Hoyle,  a  spokeswoman  for 
Chicago’s  corporation  counsel.  She  declined  to 
comment  further  on  the  lawsuit  —  or  the  news¬ 
papers’  complaints  about  the  city  ’s  handling  of  the 
pilot  program. 

Newspapers  say  City  Hall  has  left  them  in  the 
dark  about  the  new  boxes  —  and  constantly 
changed  its  story. 

“We  didn’t  have  any  choice  but  to  go  down  this 
road,  and  we  still  want  to  settle  it,”  Tribune's 
Casanova  said. “But  we  haven’t  even  seen  what  the 
boxes  look  like  yet.” 

At  a  Friday  hearing,  U.S.  District  Court  Judge 
Ruben  Castillo  granted  a  temporary  restraining 
order  barring  the  city  from  installing  any  racks. 
The  restraining  order  expires  May  26.  The  city 
asked  to  begin  installation  over  the  weekend. 

In  comments  at  a  hearing  on  Thursday,  (Castillo 
indicated  that  the  city's  actions  involved  serious 
First  Amendment  issues  and  that  the  city  would 
face  a  “heavy'  load”  in  trying  to  overcome  those 
issues.  He  also  noted  that  the  sight  of  newspapers 
fighting  with  the  city  of  Chicago  is  “not  going  to 
help  tourism.  I  can’t  see  how  this  can  help  tourism 
at  all.” 

DID  DECAUX  MISLEAD  PUBLISHERS? 

The  Sun-Times'  Hornung  said  a  top  Decaux  offi¬ 
cial  “misled”  him  about  the  design  of  the  boxes  — 
and  by  saying  Decaux  would  not  go  ahead  with 
the  pilot  program  if  newspapers  were  dissatisfied. 

Instead,  according  to  the  lawsuit,  Decaux  was 
quietly  working  with  the  city’  and  private  archi¬ 
tects  on  plans  to  “install  hundreds  of  the  Decaux 
structures.” 

Decaux  even  threatened  a  news  rack  supplier 
with  a  restraint  of  trade  lawsuit  if  it  refused  to  sup¬ 
ply  operating  mechanisms,  the  lawsuit  says. 

Hornung  said  the  supplier,  whom  he  identified 
as  Kaspar  Sho-Rack,  was  reluctant  to  supply 
Decaux  if  its  Chicago  newspaper  customers 
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opposed  the  multiple-title  news  box  plan.  An  exec¬ 
utive  at  Sho-Rack  said  he  was  not  familiar  enough 
with  the  situation  to  comment  and  would  relay  the 
request  for  comment  to  president  Don  Kaspar  or 
David  Kaspar.  Neither  called  before  press  time. 

Decaux  —  best  known  for  its  free-standing  pub¬ 
lic  toilets,  bus  shelters  and  other  urban  “street  fur¬ 
niture”  —  could  not  be  reached  for  comment. 
While  the  lawsuit  refers  to  a  “JC  Decaux  Chicago 
Inc.,”  there  was  no  listing  for  that  name  in  directo¬ 
ry  assistance. 

DOESN'T  STORE  ENOUGH  COPIES 

The  newspapers’  lawsuit  makes  numerous  com¬ 
plaints  about  the  Decaux  news  racks,  chief  among 
them  that  the  prototype  does  not  store  enough 
copies  of  weeklies  or  show  tabloids  to  advantage. 

In  addition,  the  proposed  racks  will  not  include 
newspaper  logos  or  rack  cards.  However,  as  part  of 
its  city  deal,  Decaux  will  be  allowed  to  sell  adver¬ 
tising  on  billboards  facing  the  street  side  of  the 
racks.  Chicago  newspapers,  the  lawsuit  claims,  are 
prohibited  from  buying  that  advertising  space. 


The  lawsuit  asks  the  court  to  void  the  Decaux 
contract.The  lawsuit  also  says  the  city  reneged  on 
assurances  that  each  paper  would  have  its  distrib¬ 
ution  spots  “replicated  one  for  one.”  In  fact,  it  was 
clear  at  a  lottery,  held  May  1 2  in  City  Hall  to  deter¬ 
mine  spaces  in  eight  Decaux  news  racks,  that 
even  big  papers  like  the  Tribune  and  Sun-Times 
will  lose  spots. 

“Of  the  first  eight,  the  Tribune  and  the  Sun- 
Times  will  be  in  five  of  them.  By  my  count  a  total 
of  16  to  20  of  (Sun-Times')  boxes  in  that  area  will 
be  ‘forcibly  removed,’”  said  the  Sun-Times' 
Hornung,  referring  to  the  ordinance’s  language 
permitting  city  workers  to  “remove  and  destroy” 
any  other  news  rack  in  the  pilot  project’s  area. 

The  lottery  itself  was  a  comedy  of  errors  which 
had  to  be  redone  when  city  officials  realized  they 
had  forgotten  to  include  the  Wall  Street  Journal 
in  the  drawing,  said  Douglas  Wertheimer,  editor  of 
the  Chicago  Jewish  Star. 

“I  don’t  know  why  they  call  Chicago  ‘the 
Second  City,’  ”  Wertheimer  said.  “This  City  Hall  is 
number  one  in  incompetence.” 


BY  JOE  NICHOLSON 

NYC’s  Newsstand 
Restrictions  Spark 
Vendor  Lawsuit 

Display  of  sexual  publications  a  pivotal  issue 


New  YORK  CITY  newsstand  vendors  have 
sued  to  block  new  laws  that  increase  news¬ 
stand  fees  fivefold  to  at  least  $2,500  a  year,  limit 
sales  of  sexually  explicit  publications  and  give 
city  officials  the  right  to  revoke  newsstand  per¬ 
mits. 

“This  law  would  deny  citizens  their  choice  of 
publications  in  the  most  convenient  place  possi¬ 
ble,”  said  attorney  Andrew  Celli,  who  represents 
five  newsstand  vendors. 

Mayor  Giuliani,  on  the  other  hand,  has 
described  the  new  laws  as  part  of  an  effort  to 
improve  the  quality'  of  life  by  ensuring  sufficient 
sidewalk  space  and  ridding  residential  neighbor¬ 
hoods  of  porno  magazines.  The  limits  on  sexually 
explicit  materials  does  not  apply  in  nonresidential 
neighborhoods  with  no  schools. 

The  dispute  does  not  involve  obscene  publica¬ 
tions,  which  courts  have  defined  as  material  with 
no  redeeming  social  value.  Rather,  the  new  laws 
limit  softer  core  publications  that  are  often 
referred  to  as  pornographic  or  sexually  explicit. 

A  city  lawy  er  who  is  handling  the  case,  Gabriel 
Taussig,  said,  “We  clearly  do  not  believe  these  laws 
affect  anybody’s  ability  to  exercise  their  First 
Amendment  rights.” 

The  new  laws  are  part  of  broad  efforts  to  rid 
neighborhood  shops  of  sexually  explicit  publica¬ 
tions  and  require  neater  streets. 


Newsstand  fees  have  been  increased  from  $53H 
to  a  range  of  $2,500  to  $5,000.  They  allow  news¬ 
stand  operators  to  apply  for  lower  fees  if  they  can 
prove  economic  hardship. 

The  vendors’  request  for  a  preliminary  injunc¬ 
tion  to  stop  the  city  from  proceeding  was  expect¬ 
ed  to  be  granted  or  denied  at  a  federal  court  hear¬ 
ing  on  May  18. 


BY  JOE  NICHOLSON 

Atlanta  Daily 
Defies  Order  To 
Reveal  Sources 

Won't  name  Olympic  bombing  story  sources 


Reporters  and  editors  at  the  Atlanta 
Journal  and  Constitution  have  defied  a 
judge’s  repeated  order  to  reveal  the  anonymous 
sources  who  identified  Richard  Jewell  as  a  suspect 
in  the  1996  Summer  Olympics  bombing. 

Although  the  journalists  could  be  fined  or  jailed 
for  disobeying  the  order,  they  announced  on  May 
12  that  they  cannot  name  names  because  doing  so 
would  damage  the  public’s  right  to  be  informed 
and  harm  their  sources  in  law  enforcement. 

“On  risk  of  sanctions,  the  Journal-Constitution 
will  not  reveal  the  identities  of  its  confidential 
sources,”  wrote  newspaper  lawyer  Peter  Canfield 
to  Judge  John  Mather  of  Fulton  County  State 
Court.  Mather  has  exercised  his  right  under 
Georgia  law  to  refuse  to  allow  the  newspaper  to 
appeal  his  order  on  revealing  sources. 

Legal  experts  said  the  judge  was  likely  to  skip 
(See  Atlanta  on  page  40) 
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BY  M.L.  STEIN 

The  World’s  Ten  Worst 
Enemies  Of  The  Press 

Nigeria's  leader  is  dubbed  the  year's  No.  1  tyrant  in  Press  Freedom  Day  list; 
meanwhile,  ceremonies  are  held  to  honor  the  world's  murdered  journalists 


The  WORLD'S  WORST  enemy  of  the  press 
is  Gen.  Sani  Abacha,  the  leader  of  Nigeria, 
according  to  the  Committee  to  Protect 
Journalists’  worldwide  ranking  of  the  “10 
Enemies  of  the  Press.” 

The  C]PJ  report  was  released  in  conjunction 
with  World  Press  freedom  Day  this  month.  William 
J.  Orme  Jr.,  executive  director  of  the  New  York- 
based  organization,  said  of  the  10:  “They  are  col¬ 
lectively  responsible  for  unabating  press  freedom 
abuse  that  has  penalized  hundreds  of  journalists 
through  physical  attack,  imprisonment,  censor¬ 
ship,  harassment  and  even  murder.” 

Abacha,  military  dictator,  was  named  the  “press’ 
worst  enemy”  for  his  “outrageous  assault  on  the 
country  ’s  once-thriving  independent  press”  and 
for  “reneging  on  his  promise  to  return  the  country' 
to  democracy.”  CPJ  noted  that  2 1  Nigerian  journal¬ 
ists  are  behind  bars,  more  than  in  any  other  African 
nation. 

No.  2  in  the  ranking.  Senior  Gen. Than  Shwe  of 
Burma,  heads  a  junta  that  has  created  a  “nightmare 
for  free  expression”  by  outlawing  fax  machines, 
photocopiers  and  computer  modems.  Burmese 
people  are  kept  in  the  dark  even  about  their  own 
government,  CPJ  found. 

Also  listed  for  their  media  repression  were 
Cuba’s  Eidel  Castro  (ranked  4th),  Jiang  Zemin, 
president  of  China  (9th),  and  the  leaders  of  Burma, 
Belarus,  Indonesia,  Turkmenistan,  Ethiopia,  Tunisia 
and  Jordan. 

Castro,  CPJ  said,  continues  his  control  over  all 
media  outlets  despite  his  promise  to  Pope  John 
Paul  II  that  freedom  of  expression  would  be  eased. 
Independent  journalists,  the  report  stated,  are  rou¬ 
tinely  detained,  arrested  and  beaten,  or  forced  into 
exile. 

Zemin  also  was  cited  for  iron  control  over  the 
media,  “making  independent  reporting  impossi¬ 
ble.”  Newspapers  and  periodicals  that  fail  to  toe 
the  Communist  line  face  harsh  censure,  the  report 
continued.  CPJ  further  asserted  that  China  moni¬ 
tors  and  may  censor  Internet  communications  by 
local  and  foreign  news  organizations. 

With  Indonesia’s  economy  in  deep  trouble. 
President  Suharto  (5th)  “continues  to  run 
roughshod  over  the  media  to  prevent  open,  inde¬ 
pendent  coverage  of  business  and  politics,”  accord¬ 
ing  to  CPJ. 

Journalists,  it  said,  have  been  arrested,  harassed, 
threatened  by  the  military'  and  driven  into  hiding. 
But,  despite  such  persecution,  Indonesian  journal¬ 


ists  are  still  attempting  to  provide  broad  coverage 
of  the  rising  opposition  to  Suharto,  the  report  stat¬ 
ed. 

President  Alexander  Lukashenko  (3rd)  of 
Belarus,  President  Saparmurat  Niyazov  of 
Turkmenistan  (6th),  President  Zine  Abdine  Ben  Ali 
(8th)  of  Tunisia,  Prime  Minister  Abd  al-Salam  al- 
iMajali  of  Jordan  (10th)  and  Prime  Minister  Meles 
Zenawi  of  Ethiopia  (7th)  were  all  charged  with 
various  assaults  on  the  press. 

Ethiopia,  the  report  went  on,  imprisoned  16 
journalists  in  1997  while  Niyazov  has  made 
Turkmenistan  “the  most  repressive  of  the  former 
Soviet  states,”  stifling  all  dissent,  beating  and  jailing 
reporters.  Niyazov  has  been  feted  by  President  Bill 
Clinton  and  Vice  President  A1  Gore  because  of  his 
country ’s  vast  gas  and  oil  reserves,  CPJ  noted. 


Honoring  Journalists 
Killed  On  The  Job 

Terry  Anderson  speaks  at  D.C.  ceremony 


For  WORLD  PRESS  Ereedom  Day,  27  journalists 
who  were  killed  on  the  job  in  1997  were  hon¬ 
ored  in  a  ceremony  May  5  at  the  Freedom  Forum 
Journalists  Memorial  in  Arlington,  Va. 

“The  single  greatest  cause  of  job-related  death 
for  journalists  around  the  world  is  political  assa,s- 
sination,”  said  Peter  Pritchard,  president  of  the 
Freedom  Forum. 

The  names  of  the  27  reporters,  editors,  photog¬ 
raphers  and  cameramen  were  added  to  the  memo¬ 
rial  in  an  annual  rededication  ceremony.  With  the 
additions,  the  monument  now  lists  1 ,000  journal¬ 
ists  killed  around  the  world  since  1812. 

At  the  ceremony,  Terry’ Anderson,  former  Middle 
East  bureau  chief  for  the  Associated  Press,  said  85 
journalists  also  were  imprisoned  in  1997.  “All 
around  the  world,  thousands  of  journalists  go  to 
work  each  day  not  knowing  if  they  will  be  beaten, 
harassed  or  assaulted  by  day’s  end,”  he  said. 
Anderson  was  held  captive  in  Lebanon  from  1985 
to  1991  by  the  Islamic  Jihad. 

Of  the  27  dead,  10  were  killed  in  Latin  America 
in  retaliation  for  their  coverage  of  political  cor¬ 
ruption,  police  brutality’  or  drug  trafficking. 

—  Kelvin  Childs 
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Censorship  Under  Attack 

With  murdered  journalists  and  jailed  publishers  in  mind,  World  Press  Day  convenes  at  U.N. 


Frequently  alluding  to  the  r'  jour¬ 
nalists  who  were  killed  and  185  who  were 
imprisoned  around  the  world  last  year, 
attendees  at  this  month’s  World  Press 
Freedom  Day  at  the  United  Nations  reaffirmed 
their  commitment  to  global  freedom  of  expres¬ 
sion.  The  special  event  at  the  U.N.’s  headquarters 
in  New’  York  also  celebrated  the  5()th  anniversary- 
of  Article  19  of  the  Universal  Declaration  of 


Human  Rights  —  the  article  in  which  the  U.N. 
demands  that  the  populations  of  all  nations  be 
guaranteed  freedom  of  the  press.  But  five  decades 
later,  the  struggle  goes  on  as  autlioritarian  govern¬ 
ments  in  many  countries  continue  to  smash  the 
presses,  cut  off  the  paper  supplies,  confiscate  the 
computers,  restrict  Internet  access  and  equip¬ 
ment,  harass  and  attack  the  employees  and  other- 
w’ise  suppress  publishers. 


Cushrow  Irani,  editor  in  chief  of 
the  Statesman  of  India  (right),  kicks 


off  a  panel  discussion  on  Article  19. 


Evan  Schneider  (left),  U.N.  photog,  takes  a 
bead  on  the  podium.  Kensaku  Hogen  (far 
left),  U.N.  under  secretary  for  public  infor¬ 
mation,  listens  to  speakers  whose  remarks 
were  translated  in  seven  languages. 


Filing  dispatches  in  real  time  even  as  the 
speakers  continue  their  remarks, 
diplomatic  press  officers  hammer  away 
on  banks  of  nearby  computers  (below). 


James  H.  Ottoway,  chairman  of  the  World 
Press  Committee  and  senior  v.p.  of  Dow 
Jones  &  Co.,  waits  to  be  announced. 
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Critic  Critiques 
His  Own  Newspaper 

David  Shaw  fearlessly  analyzes  his  own  bosses 
and  tells  the  world  about  Mark  Wi lies'  'revolution'  at  the  L.A.  Times 


David  SHAW  is  unlikely  ever  to  win  a 
popularity  rating  among  his  colleagues  at 
the  Los  Angeles  Times  —  or  even  come 
close. 

The  paper’s  media  critic  for  23  years,  the 
Pulitzer  Prize-winning  Shaw,  frequently  has  includ¬ 
ed  Times  reporting  and  editing  when  he  has  dis¬ 
sected  the  transgressions  of  American  journalism. 
A  former  Times  editor  on  a  panel  reacted  heatedly 
when  another  panelist  began,  “Your  own  media 
critic  said. . . .”  “He’s  not  MY  media  critic,”  the  edi¬ 
tor  exploded.  Shaw  himself  recalls  days  when 
some  news  staffers  cut  him  dead  when  meeting  in 
the  Times  hallway. 

LOVE  TO  HATE  HIM 

But  Shaw’s  latest  series,  a 
three-part  examination  of 
the  growing  alliance 
between  the  news  and 
advertising  sides  of  newspa¬ 
pers  across  the  country, 
should  improve  his  image 
among  rank-and-file  staffers 
at  the  Times.  The  subject  has 
been  covered  by  other 
media,  but  in  the  first  investi¬ 
gation  by  an  insider,  Shaw 
digs  deeply  into  the  changes 
wrought  by  publisher  Mark 
Willes  in  sweetening  the  rela¬ 
tionship  between  the  busi¬ 
ness  and  editorial  depart¬ 
ments. 

Willes,  Shaw  points  out, 
has  demanded  profit-and-loss 
statements  from  each  department  and  has 
appointed  “general  managers”  from  the  business 
side  to  serve  as  “partners”  with  section  editors.  At 
one  point,  he  quotes  Willes  as  threatening  to  “use 
a  bazooka,  if  necessary,  to  blow  up  the  wall”  sepa¬ 
rating  the  departments.  Willes  has  fomented  noth¬ 
ing  short  of  a  “revolution”  at  the  Times,  Shaw 
declares. 

Journalists  across  the  country  worry  that  the 
Times'  editorial  integrity  will  be  eroded  by  Willes’ 
“unprecedented  assault  on  ‘The  Wall,’”  Shaw 
reported,  adding  that  skeptics  “aren’t  convinced 
that  Willes  ultimately  can  avoid  an  erosion  of  edi¬ 
torial  independence,  no  matter  how  well-inten¬ 
tioned  he  may  be.”  Willes  has  vowed  to  maintain 
the  paper’s  editorial  integrity  and  reputation  as  a 


world-class  newspaper. 

Conceding  it’s  too  early  to  completely  assess 
Willes’  program,  begun  in  the  fall  of  1997,  Shaw 
noted  that  while  the  Times'  operating  profits 
increased  31%  last  year,  its  editorial  expenses  for 
1998  went  up  less  than  3%,  and  section  editors 
were  asked  last  October  to  cut  their  1998  budgets 
by  1%  from  1997.  But  Shaw  quotes  editor  Michael 
Parks  as  saying  that  new  budgets  are  being  drafted 
to  give  some  sections  more  money  and  others  less. 

Recalling  Willes’  previous  jobs  with  the  Federal 
Reserve  System  and  General  Mills,  Shaw  observes: 
“Many  in  the  newspaper  industry  question 
whether  Willes  can  really  devise  new  strategies 
that  have  eluded  people  who  have  spent  their 
lives  running  big  newspaper  companies.  More 
important,  reporters  and  editors  at  the  Times  and 
elsewhere  wonder  if,  in  his  gut,  he  realizes  that 
newspapers  are  a  public  trust,  not  just  another 
moneymaking  enterprise.” 

And  w’hile  acknowledging  Parks’  standing  as  an 
experienced  and  admired  newsman,  Shaw  notes 
that  Parks  spent  31  of  his  36  years  in  journalism  as 
a  reporter,  including  25  years  as  a  foreign  corre¬ 
spondent  “thousands  of  miles  from  the  rapidly 
changing  economic  conditions  and  internecine 
struggles  that  buffeted  company  headquarters.” 
Parks,  also  a  Pulitzer  Prize  recipient,  succeeded 
Shelby  Coffey  III,  who  resigned  as  editor  shortly 
after  Willes,  the  CEO  and  chairman  of  Times 
Mirror  Co.,  named  himself  publisher. 

EXECUTIVES'  VIEWS 

The  executives’  views  on  the  new  regime  are 
sprinkled  throughout  Shaw’s  lengthy  piece.  Willes 
states:  “It  would  be  a  travesty  and  tragedy  and  a 
personal  embarrassment  to  me  if  we  ever  did  any¬ 
thing  that  harmed  or  diminished  the  paper  in 
terms  of  reputation  or  quality.” 

Parks,  who  read  Shaw’s  copy  for  the  series, 
denies  new  policies  will  pollute  the  paper’s  edito¬ 
rial  purity  with  self-interest,  saying,  “If  an  editor  at 
the  Los  Angeles  Times  does  not  know  right  from 
wrong  and  doesn’t  have  the  courage  to  do  the 
right  thing,  then  he  or  she  is  in  the  wrong  job  and 
at  the  wrong  paper.” 

Shaw  offers  no  examples  of  the  paper  compro¬ 
mising  itself  in  connection  with  Willes’  directives 
but  suggests  that  fear  will  permeate  the  staff. 
Doyle  McManus,  the  Times'  Washington  bureau 
chief,  says,  “It  makes  very  good  sense  for  journal¬ 
ists  to  look  at  what  market  research  can  tell  us.  But 


David  Shaw,  the  Los  Angeles 
Times'  Pulitzer  Prize-winning 
media  critic,  had  the  guts  and 
freedom  to  evaluate  his  own 
paper's  news  and  marketing 
policies  in  a  series. 
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BY  M.L.  STEIN 


it  doesn’t  make  sense  for  journalists  to  ask  or  to 
allow  market  research  to  tell  us  what  should  be  on 
the  front  page.” 

To  Willes’  credit,  Shaw  states,  the  paper  is  more 
than  halfway  to  his  goal  of  boosting  circulation  by 
50,000  this  year  —  toward  an  eventual  500,000 
gain.  Moreover,  under  Willes,  full-time  editorial  staff 
increased  slightly  in  1997  and  the  news  hole 
expanded  by  6.2%,  he  writes. 

Shaw  discloses  that  the  editorial  budget  and 
staff  are  scheduled  to  rise,  “albeit  modestly,”  this 
year,  when  the  editorial  budget  hits  $109  million 
—  a  “distant  second”  to  the  New  York  Times'  $155 
million. 

The  true  test  of  whether  the  “revolution”  pays 
off  is  yet  to  come,  Shaw  posits,  since  Willes 
expects  to  have  most  of  his  initiatives  in  place  by 
year’s  end,  and  answers  should  emerge  soon  after. 
iMeanwhile,  Willes,  dubbed  the  “cereal  killer”  by 
news  personnel,  has  cut  700  jobs,  150  of  them  in 
editorial,  at  the  Times  and  eliminated  2,300  other 
positions  at  Times  Mirror’s  Baltimore  Sun, 
Hartford  Courant  and  Newsday,  the  Long  Island- 
based  paper  whose  New  York  City  edition  he 
closed.  Willes  said  the  steps  were  necessary  to 
“stop  the  hemorrhaging.” 

Shaw’s  series  also  examined  the  New  York 
Times,  whose  news  offices  have  resisted  any  intru¬ 
sion  with  “almost  missionary  zeal.”  Yet  a  panel  of 
editors  and  business  executives,  known  as  the 
“Mohonk  group,”  have  met  regularly  for  the  last 
three  years  there  to  consider  interdepartmental 
issues.  The  group’s  accomplishments,  the  writer 
adds,  have  included  the  introduction  of  several 
sections  and  more  color.  In  fact,  the  gathering  was 
so  successful  that  it  was  expanded  to  “Mohonk  2” 
this  year  and  reports  to  a  management  team  that 
includes  publisher  Arthur  Ochs  Sulzberger  Jr., 
executive  editor  Joseph  Lelyweld  and  the  paper’s 
president,  managing  editor  and  editorial  page  edi¬ 
tor. 

Sulzberger  said  the  move  is  needed,  not  to 
“move  the  wall”  between  editorial  and  advertising 
but  to  “clearly  define  it”  in  a  manner  that  will  allow 
the  Times  to  avoid  the  problems  of  the  automobile 
industry,  where  engineers  and  designers  “would 
never  talk  to  each  other.” 

In  search  of  profits,  the  Los  Angeles  Times,  like 
many  other  newspapers,  has  increased  its  special 
sections,  mainly  designed  to  attract  advertisers, 
Shaw  reports.  The  sections  are  controlled  by  the 
news  department,  which  insists  they  are  not  adver¬ 
torials  and  are  not  labeled  as  advertising. 

From  Dallas,  where  he  was  attending  the 
Newspaper  Association  of  America’s  annual  pub¬ 
lishers  convention,  Willes  said  Shaw’s  series  “was 
very  well  done  —  balanced  and  complete.” 

Shaw  said  his  work  also  drew  praise  from  for¬ 
mer  publisher  Otis  Chandler.  The  only  complaint 
he  heard,  he  related,  came  from  the  Sacramento 
bureau,  which  is  described  in  the  series  as  provid¬ 
ing  “weak  coverage”  of  the  capital  city.  Shaw 
explained  that  the  remark  was  not  intended  to  dis¬ 
parage  the  staffers  there  but  only  that  the  bureau, 
in  his  view,  was  understaffed. 


‘Electronic  Meetings’ 
Struck  Down 

Can't  use  fax  machines  and  phone  lines  to  avoid  press 
coverage  of  Nev.  public  meetings 


A  UNIVERSITY  SYSTEM’S  attempt  to  make 
board  decisions  via  fax  machines  and  tele¬ 
phones  was  cut  down  by  the  state  Supreme  Court 
with  an  assist  by  the  Nevada  Press  Association. 

In  a  suit  against  the  Board  of  Regents  of  the 
University  and  Community  College  System  by  the 
state  attorney  general,  the  court,  by  a  3-1  margin, 
ruled  that  conducting  official  business  by  elec¬ 
tronic  means  violated  the  state’s  open  meeting 
act. 

The  NPA  filed  a  friend-of-the-court  brief  on 
behalf  of  the  attorney  general,  who  had  appealed  a 
decision  by  District  Judge  Janet  Berry  in  favor  of 
the  regents.  Berry'  declared  the  regents  had  not 
breached  the  law  because  no  actual  meeting  took 
place  when  they  were  polled  by  fax  on  a  draft 
statement  relating  to  criticism  of  her  fellow  board 
members  by  regent  Nancy  Price. 

MEDIA  ADVISORY'  DISCUSSED 

James  Eardley,  then  board  chairman,  faxed  board 
members,  with  the  exception  of  Price,  for  their 
reaction  to  a  draft  ‘media  advisory'’  protesting 
Price’s  remarks.  According  to  court  documents, 
the  regents  responded  by  phone  calls  charged  to 
the  university'  system.  But,  after  receiving  their 
comments,  Eardley  decided  not  to  release  the 
statement. 

Writing  for  the  Supreme  Court  majority.  Justice 
William  Maupin  held  that  the  regents  were  taking 
action  as  a  public  body,  noting  that  their  respons¬ 
es  were  made  with  university-paid  calling  cards. 
He  also  pointed  out  that  the  draft  expressed  the 
regents’  concern  that  Price’s  criticisms  were  “dam¬ 
aging  to  the  board  and  the  university  system  as  a 
whole.” 

USE  OF  ELECTRONIC  MEANS  BARRED 

Added  Maupin:  “Because  the  board  utilized  uni¬ 
versity  resources,  because  the  advisory  was  draft¬ 
ed  as  an  attempted  statement  of  university  policy 
and  because  the  board  took  action  on  the  draft,  we 
hold  that  the  board  acted  in  its  official  capacity  as 
a  public  body.”  The  majority  ruling  further  pointed 
out  that  open  meeting  law  requires  written  notice 
of  public  meetings  and  bars  the  use  of  electronic 
devices  to  evade  the  spirit  or  the  letter  of  the 
statute. 

In  dissenting  opinion.  Justice  Charles  Springer 
absolved  the  board  of  defying  the  law,  adding:  “It  is 
a  matter  of  deep  concern  to  me  that  not  only  has 
the  court  declared  that  10  public  officials  have 
‘violated  the  open  meeting  law,’  it  has  set  a  prece¬ 
dent  that  threatens  to  terrorize  public  board  mem¬ 
bers  in  the  future  in  a  way  that  will  chill  legitimate 
private  communications  among  members  of  pub¬ 
lic  boards.” 
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NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


DIANE  DAY,  47, 

director  at  the  dianeday 
Times  in  Trenton, 

N.J. 

She  succeeds  SANDRA  LOHR, 
who  was  named  advertising  director  at 
the  Newark,  N.J.,  Star-Ledger. 

MICHEAL  R.  HODGES,  42,  director 
of  advertising  at  the  Texas  Press 
Association,  has  been  promoted  to 
executive  director. 

He  succeeds  LYNDELL  WILLIAMS, 
who  will  retire  on  June  30. 

KRISTIN  WILSON,  35,  classified  man¬ 
ager  at  the  Bismarck  (N.D.)  Tribune, 
has  been  promoted  to  retail  advertising 
manager. 

DAVID  BADDERS,  art  director  at  the 
Northern  Colorado  Business  Report, 
has  joined  the  art  department  at  the 
Riverside,  Calif.,  Press-Enterprise. 

JAMES  L.  TERRHL,  52,  vice  presi¬ 
dent  and  controller  at  the  New  York 
Times,  has  been  promoted  to  vice  pres¬ 
ident/chief  financial  officer. 


mCHEAL  R.  HODGES  KRISTBV  WILSON 


JOHN  DALY,  47,  director  of  circula¬ 
tion  sales  development,  was  named 
vice  president  of  national  circulation. 

LAURETTA  PRESTERA,  50,  vice 
president  of  advertising,  was  appointed 
vice  president  of  New  York  circulation. 

DAVID  VIENNEAU,  Ottawa  editor  at 
the  Toronto  Star,  has  been  named 
Ottawa  bureau  chief  for  the  Global 
Television  Network. 

GEORGE  C.  WILSON,  the 

Washington  Post's  chief  military  corre¬ 
spondent;  SPENCER  RICH,  a  Post 
reporter  specializing  in  coverage  of 
health  legislation  and  social  policy;  and 
GEBE  MARTINEZ,  a  reporter  cover¬ 
ing  the  Orange  County  congressional 
delegation  and  politics  in  the 
Washington  bureau  of  the  Los  Angeles 
Times,  have  joined  the  staff  of  the  Legi¬ 
slate  News  Service,  an  online  news  ser¬ 
vice  and  Washington  Post  Co.  sub¬ 
sidiary  reporting  on  federal  and  state 
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QUINN, 

JAMES  L.  TERRILL  Scotland,  has 

been  named  vice 
president  of  read¬ 
er  and  product  development  at 
Thomson  Newspapers,  Stamford,  Conn. 

ED  HARDIN,  a  sports  correspondent 
at  the  Greensboro,  N.C.,  jVews  & 

Record,  has  been  promoted  to  sports 
columnist. 

SCOTT  MICHAUX  was  named  a 
sports  correspondent. 

AUGUST  P.  KELLER  HI,  assistant 
vice  president  of  development  for 
Media  General  Financial  Services  Inc., 
Richmond,  Va.,  has  been  promoted  to 
vice  president  for  marketing  and  busi¬ 
ness  development. 

KAYNE  LANAHAN,  media  director  of 
Omnicom’s  Meskly,  Newman,  Harr>' 
unit,  has  been  named  senior  vice  presi¬ 
dent  of  News  One,  a  new  corporate 
unit  of  News  Corp.,  Sydne)',  Australia, 
that  will  seek  to  work  with  advertisers 
across  all  of  News  Corp.’s  advertising- 
supported  businesses. 

CHARLOTTE  HALL  and  HOWARD 
SCHNEIDER,  managing  editors  at 
Melville,  N.Y.-based  Newsday,  have  been 
given  new  editorial  responsibilities. 

Hall  heads  the  Long  Island,  Queens, 
national  and  foreign  desks,  and  contin¬ 
ues  to  oversee  art  and  photo  depart¬ 
ments.  She  will  also  be  in  charge  of 
nonbusiness  desk  units. 

Schneider,  recently  named  to  over¬ 
see  electronic  publishing,  moves  over 
to  head  the  business.  Part  2  and  sports 
desks.  He  continues  to  oversee  the  stu¬ 
dent  briefing  page  and  the  science 
desk. 

COLLEEN  C,  CONANT,  executive  edi¬ 
tor  at  the  Boulder,  Colo. ,  Daily 
Camera,  has  assumed  the  additional 
responsibilities  of  publisher  and  CEO. 

STEVEN  KRAVIS,  a  former  reporter 
at  the  New  York  Times,  has  been  cho¬ 
sen  chairman  of  the  board  of  public 
television  station  WNET. 
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BUSINESS  BRIEFS 


Newhouse 
gets  Wired 

CONDE  NAST,THE  magazine  arm  of 
Advance  Publications  Inc.,  has 
agreed  to  purchase  Wired  magazine,  the 
zippy  5-year-old  bible  of  the  techno 
literati,  for  a  reported  $80  million. 

Wired  Ventures,  the  magazine’s  par¬ 
ent,  said  that  it  will  use  the  money  to 
pay  down  debt  and  bolster  its  outposts 
on  the  Web,  which  have  grown  from 
7%  of  the  company's  revenues  in  1996 
to  about  30%  in  1997.  Wired’s  online 
publications  —  HotWired,  Wired  News, 
and  the  search  engine  HotBot  — 
attract  more  than  8  million  users  each 
month. 

The  company  had  been  looking  for 
an  infusion  of  cash  and  announced  a 
public  stock  offering  last  year,  though 
the  plan  never  got  off  the  ground. 

Advance,  which  has  had  a  stake  in 
Wired  Ventures  since  1994,  is  con¬ 
trolled  by  the  Newhouse  family  and 
has  been  heavily  involved  in  Internet- 
related  ventures  for  several  years. 
Advance  currently  operates  such  Web 
sites  as  Michigan  Live,  New  Jersey 
Online,  Cleveland  Live,  NOLA  Live  and 
several  others. 

The  firm’s  other  magazines  include 
Vanity  Fair,  the  New  Yorker  and 
Vogue.  Advance  also  owns  a  large 
newspaper  empire,  including  the 
Newark,  N.J.,  Star-Ledger,  Cleveland 
Plain  Dealer,  And  Portland  Oregonian. 

Wired  has  a  circulation  of  400,0(M) 
and  was  reported  to  have  been  turning 
a  profit  for  more  than  a  year. 

Belo  plans  for 
cable  news  station 

A.H.  belo  core,  owner  of  the 

Dallas  Morning  News  plus  sever¬ 
al  leading  Texas  television  stations, 
plans  to  launch  an  all-news  cable  oper¬ 
ation  in  its  home  state. 

“The  idea  is  to  extend  our  news 
franchises  in  Texas,  with  a  channel  that 
would  have  its  own  anchors  and 
reporting  capabilities,”  a  spokesman 
told  the  Wall  Street  Journal. 

Belo  already  owns  three  cable  news 
channels,  in  the  Pacific  Northwest, 

New  Orleans,  and  Norfolk,  Va. 

In  1997,  the  company  took  in  $132 
million  in  profit  from  its  broadcast  oper¬ 
ations,  on  revenues  of  $537  million. 


Liberty  Group 
buys  Kan.  daily 

IBERTY  GROUP  PUBLISHING, 
which  last  year  entered  the  busi¬ 
ness  with  a  bang,  buying  170  smaller 
papers  from  Hollinger,  has  acquired 
the  Kansas  City  Kansan  (circulation 
12,0{K))  from  Inland  Industries. Terms 
were  not  disclosed. 

The  Kansas  City  paper  is  Liberty^’s 
seventh  daily  in  the  state.  The  compa¬ 
ny  also  picked  up  the  Journal  Herald, 
a  4,()00-circulation  weekly  in  Shawnee. 

Inland,  based  in  the  Kansas  City  sub¬ 
urb  of  Lenexa,  continues  to  own  daily 
and  weekly  newspapers  clustered  in 
Missouri  and  Iowa. 

Family-owned 
Calif,  paper  sold 

Helen  McGEE,WHO  has  owned 
and  operated  the  Union 
Democrat  of  Sonora,  (^alif ,  for  a  gener¬ 


ation,  has  sold  the  12,182-circulation 
daily  to  Western  Communications. 

Western  also  owns  six  papers  in 
Oregon  and  one  paper  in  California. 

No  price  was  reported. 

Geoffrey  T.  White,  publisher  of  the 
Triplicate,  in  Crescent  City,  Calif., 
Western’s  other  Golden  State  paper, 
was  named  publisher  of  the  Union 
Democrat. 

Chicago  hall  of 
fame  inducts  5 

Three  VETERAN  photo  editors  — 
Maury  Falstein  of  the  Chicago 
Sun-Times, }ohn  Mann  of  the  old 
Chicago  Daily  News,  and  Vem  Whaley 
of  the  defunct  Chicago  American  and 
Chicago  Today  —  were  inducted  into 
the  Chicago  Journalism  Hall  of  Fame 
May  18.  Inducted  posthumously  were 
Chicago  Daily  News  editorial  cartoon¬ 
ist  Vaughan  Shoemaker  and  Chicago 
Tribune  journalist  William  Leonard. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including; 

■  Mergers  &  Acquisitions  ■  Recapitalizations 

■  Debt  &  Equity  Financing  •  Fairness  Opinions 

■  Valuations  ■  Research 

Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwatei@\’sacoinni.coni 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacoinin.coin 


Veronis,  Suhler  &  Associates  Inc. 


Invtstment  hankers  to  the  communications, 
media,  puhlisbing,  broadcastinf^  interaetipt 
diptal  media,  and  information  industries. 


350  PARK  AVENUE  •  NEW  YORK,  NY  10022  *(212)  935-4990  WCB  SITE:  WWW.VSACOMM.COM 
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BY  MARK  FITZGERALD 


Merging  Operations  But 
Marketing  Separate  Identities 

When  £  W.  Scripps  acquired  the  Daily  Camera,  critics  asked  if  it  would  be  able  to  preserve 
two  neighboring  newspapers  as  unique  entities.  Things  have  gone  better  than  expected. 


WHEN  A  SWAP  last  summer  turned  the 
neighboring  Rocky  Mountain  News 
and  Boulder  Daily  Camera  into  sister 
newspapers,  the  opportunities  for  syn¬ 
ergies  between  the  two  Colorado  papers  were 
obvious  —  but  so  was  one  big  danger. 

“We  absolutely  did  not  want  to  merge  the  iden¬ 
tities  of  the  two  papers.  What  was  best  for  the 
Camera  and  News  was  for  the  Camera  and  News 
to  remain  strong,  independent  papers,”  said  Larry 
Strutton,  publisher,  president  and  CEO  of  the 
Rocky  Mountain  News. 

“The  Daily  Camera  was  perceived  as  a  very  lib¬ 
eral  product  whereas  the  News  is  perceived  as  a 
very  conservative  product,  so  it  makes  sense  to 
keep  separate  identities,”  said  Harold  Higgins,  the 
Daily  Camera's  publisher  and  president. 

CONSIDERABLE  TREPIDATION 

Despite  those  assurances  from  the  start, 
however,  there  was  considerable  trepidation  in  the 
Boulder  community  that  the  sheer  dynamics  of  the 
two  papers  made  some  blurring  inevitable. 

After  all,  at  a  circulation  of  about  320,000,  E.W 
Scripps’  Denver-based  Rocky  Mountain  News  was 
joining  with  a  former  Knight  Bidder  paper  that,  at 
a  circulation  of  34,000,  was  little  more  than  a  tenth 
its  size.  (Knight  Bidder  swapped  the  Daily 
Camera  for  two  California  papers  owned  by 
Scripps:  the  35,000-circulation  Monterey  County 
Herald  and  34,000-circulation  San  Luis  Obispo 
Telegram-Tribune.') 

Half  a  year  after  the  swap  was  completed,  how¬ 
ever,  the  strong  identities  of  the  tabloid  Rocky 
Mountain  News  and  the  broadsheet  Daily 
Camera  appear  absolutely  intact  —  while  the  two 
papers  have  been  able  to  combine  operations  in 
circulation,  marketing  and  advertising. 

The  News  is  even  running  two  of  its  editorial 
sections  plus  its  Sunday  TV 
book  in  the  Daily  Camera 
without  raising  eyebrows.  It 
also  adapted  its  free-standing 
Colorado  Jobs  recruitment 
ad  book  for  the  Boulder  mar¬ 
ket. 

How  the  papers  pulled 
this  off  is  not  only  a  story  of 
planning  and  execution,  but 
a  reflection  of  the  marketing 


dynamics  in  what  is  probably  the  newspaper 
industry’s  most  interesting  market. 

One  key  to  the  successful  relationship  is  that 
despite  their  proximity  —  the  downtowns  of 
Denver  and  Boulder  are  just  24  miles  apart  —  the 
papers  never  really  considered  themselves  com¬ 
petitors. 

If  anything,  Strutton  says,  the  News  regarded  the 
Camera  as  a  help  in  its  furious  newspaper  war 
with  MediaNews  Inc.’s  337,000-circulation  Denver 
Post. 

“If  you  want  a  broadsheet  in  the  market,  the 
choice  is  between  the  Camera  or  the  Post.  If  you 
want  a  liberal  paper,  the  choice  is  between  the 
Camera  or  the  Post,”  stated  News  publisher 
Strutton. 

Many  readers  didn’t  choose:  The  duplicate  read¬ 
ership  between  the  Post  and  Camera,  Strutton 
said,  was  about  40%  before  the  swap,  while  dupli¬ 
cation  between  the  News  and  Camera  was  just 
18%. 

“’We  think  each  subscriber  to  the  Camera  is 
likely  to  be  one  less  subscription  for  the  PosC 
Strutton  said. 

PREVIOUS  JOINT  EFFORTS  FLOPPED 

Even  before  the  swap,  the  News  and  Camera 
had  tried  some  combined  ventures,  although  the 
differing  ownerships,  Strutton  said,  prevented  any 
solid  successes. 

It’s  a  measure  of  the  respect  the  News  had  for 
the  Camera,  however,  that  it  was  the  News  which 
suggested  picking  up  the  Boulder  paper. 

“What  1  think  was  most  unusual  about  this  is 
that  it  wasn’t  corporate  (headquarters)  who  went 
out  and  bought  the  Camem.We  went  to  corporate 
and  said,  ‘Here  is  a  good  opportunity,’  ”  Strutton 
said. 

The  first  department  merged  after  the  swap  was 
completed  was  classified 
advertising,  with  a  forced- 
buy  into  both  papers  intro¬ 
duced  April  1  for  recruitment 
ads.  A  forced-buy  for  national 
advertisers  followed. 

One  quick  consequence 
was  a  merging  of  the  adver¬ 
tising  staff  as  well. 

“Operationally,  we  needed 
one  advertising  department,” 


“What  was  best  for  the 
Camera  and  News  was 
for  the  Camera  and 
News  to  remain  strong, 
independent  papers.” 

—  Larry  Strutton,  publisher, 
president  and  CEO,  Rocky  Mountain  News 
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BY  MARK  FITZGERALD 

Best  Of  Dallas  Legal  Brawl 

Print  publisher  and  Web  site  both  claim  right  to  market  same  name 


Strutton  said.  “You  had  the  Neu’s  peo¬ 
ple  saying  we’re  pushing  all  this  money 
to  the  Camera  and  the  Camera  people 
saying  why  should  we  sell  for  the 
News." 

The  papers  also  merged  two  radical¬ 
ly  different  circulation  delivery  systems 
by  creating  a  new  company,  Scripps 
Media  Access,  that  began  operation  in 
early  April. 

Before  the  carrier  system  merged,  the 
News  in  the  Boulder  area  used  inde¬ 
pendent  contractors  who  delivered 
from  two  distribution  centers,  while 
the  Camera  carriers  were  employees 
who  went  to  the  newspaper’s  loading 
docks  to  pick  up  their  papers. 

“We  felt  we  had  to  create  a  carrier 
force  from  the  ground  up,”  said  Higgins, 
who  remained  on  as  publisher  during 
the  transition  and  is  soon  leaving  to 
take  a  position  with  Knight  Bidder. 

REORGANIZING  ROUTES 

Rather  than  reduce  the  number  of 
carriers  as  a  result  of  the  merger, 
Scripps  is  keeping  the  same  delivery 
force,  but  designing  smaller,  denser 
routes  it  expects  will  mean  better  deliv¬ 
ery  service,  Higgins  said. 

SMA  carriers  will  be  independent 
contractors  who  will  operate  from  the 
two  former  News  distribution  centers 
plus  a  new  third  center. 

“So  far  it’s  gone  really  smooth,” 
Higgins  said.  “We  put  a  lot  of  time  into 
the  planning  and  setup.” 

Catnera  readers  are  seeing  a  differ¬ 
ence  from  the  swap  in  the  product  they 
receive  as  well. 

For  the  first  time,  the  Sunday 
Camera  has  a  book  section  —  a  replat¬ 
ed  version  of  the  section  that  runs  in 
the  Sunday  News. 

A  Boulder  columnist  was  added  and 
other  changes  are  planned  to  localize 
the  section  further,  the  News’  Strutton 
says. 

The  Camera  is  also  running  a  replat¬ 
ed  version  of  the  News’  Sunday  travel 
section,  and  the  Camera’s  Sunday  TV 
book  has  been  replaced  by  the  one  that 
runs  in  the  Denver  paper. 

Next  up  for  the  papers  is  combining 
information  systems,  which  differ  from 
each  other  every'  bit  as  much  as  the  car¬ 
rier  systems  did. 

That  work  gets  underway  in  early 
June,  Strutton  said. 

“We  think  the  transition  is  going 
pretty  fast,”  Strutton  said.  “Of  course,  if 
you  talk  to  corporate  they  think  it’s 
going  too  slow.” 


A  WRESTLING  MATCH  between  two 
Dallas  publishers  who  both  claim 
the  right  to  market  a  “Best  of  Dallas”  fea¬ 
ture  has  landed  in  court. 

The  Dallas  Observer,  the  110,000- 
free  distribution  alternative,  says  a  Web 
site  that  calls  itself  bestofdallas.com  is 
ripping  off  its  registered  service  mark. 

In  a  lawsuit  filed  in  U.S.  District  Court 
in  Dallas,  the  Observer  and  its  parent 
company.  New  Times  Inc.,  are  seeking  a 
permanent  injunction  to  stop  Dallas 
attorney  Robert  S.  Widner  from  using 
the  “Best  of  Dallas”  name  in  his  tourist- 
oriented  Web  site. 

The  suit  notes  that  since  1984  the 
Observer  has  run  an  annual  “Best  of 
Dallas”  issue  every  September  that  is 
highly  popular,  and  an  important  pro¬ 
motional  and  marketing  opportunity  for 
the  alternative  paper.  Plaques  certifying 
businesses,  institutions  and  local  per¬ 
sonalities  as  “Best  of  Dallas”  are  sent  to 
winners  chosen  in  the  issue.  The 
Observer  formally  registered  “Best  of 
Dallas”  as  a  service  mark  last  September, 
and  maintains  a  “Best  of  Dallas”  archive 
on  its  own  Web  site. 

Shortly  after  the  lawsuit  was  filed, 
Widner  put  up  an  “Under  Reconstruc¬ 


tion”  notice  at  the  site,  along  with  a  dis¬ 
claimer  that  bestofdallas.com  is  not 
associated  with  the  Observer,  D  Maga¬ 
zine  or  the  Dallas  Morning  News,  two 
other  publications  that  periodically  fea¬ 
ture  a  “Best  of  Dallas”  theme. 

Despite  the  disclaimer,  the  Observer 
intends  to  aggressively  pursue  its  legal 
action  against  Widner,  the  tabloid’s  pub¬ 
lisher  Lee  Newquist  said  in  a  telephone 
interview. 

“We  feel  that  ‘Best  of  Dallas’  is  our 
term  and  with  him  still  using  the 
‘bestofdallas.com’  term  he  is  trying  to 
align  his  site  with  the  mark  we’ve  had 
since  1984,”  Newquist  said. 

In  his  answer  to  the  lawsuit,  Widner 
ai^ues  that  “Best  of  Dallas”  is  a  generic 
term,  that  D  Magazine,  a  local  monthly, 
has  run  a  “Best  of  Dallas”  feature  since 
1977  —  seven  years  before  the 
Observer  —  and  that  his  Web  site, 
established  in  1997,  is  substantially  dif¬ 
ferent  from  the  Observer’s  because  it 
targets  visitors  from  out  of  town. 

According  to  a  background  feature 
on  his  Web  site,  Widner  operates  a  law 
firm  and  investment  business  in  Dallas. 
He  did  not  respond  to  E&P’s  request 
for  comments. 


^  Ith  ICI  Education  Foundation  and  American  University  School  ot  Communication 

"""“'’'JOURNALISM  AWARDS 

for  excellence  in  personal  finance  reporting 
CONGRATULATIONS  to  the  WINNERS  for  reporting  that  occurred  in  1997: 


Deborah  Clark,  Producer/Writer/Editor; 
David  Brancaccio,  Host/Editor; 

Carla  Mozee,  Assistant  Producer;  and 
Mitchell  Hartman,  Editor,  Marketplace 
Productions,  Los  Angeles,  CA, 

"Money  101" 

Ray  Brady,  Correspondent;  and 
Christine  Weicher,  Producer; 

CBS  Evening  News,  “Secrets  of  the  IRS" 


AMERICAN  UNIVERSITY 
School  of  Communication 


Stan  Hinden,  The  Washington  Post, 
"Retirement  Journal" 

Martin  Wattenberg,  SmartMoney 
Interactive,  “Interactivity  and 
Personal  Finance" 

Gary  Weiss,  Business  Week, 

"Ripoff!  The  Secret  World  of  Chop  Stocks- 
And  How  Small  Investors  Are  Getting 
Fleeced" 

Anne  Willette,  USA  Today, 

“Exposing  the  401  (k)  Gap" 


EDUCATION 

FOUNDATION 
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Print  Quality  Tips 


HOW-THROUGH  IN 
our  industry  is  always 
a  continuing  prob- 
lent,”  declared  Robert 
Hacker,  who  won¬ 
dered  how  closely  offset  shops 
monitor  their  ink-water  balance. 

In  a  presentation  immediately  preceding  an 
announcement  of  winners  in  the  America  East 
conference  and  trade  show’s  annual  print  quality 
contest  (see  box  below),  the  Rochester  Institute 
of  Technology  printing  management  professor 
offered  these  and  other  observations  and  recom¬ 
mendations. 

Since  publishers  began  narrowing  web/page 
widths,  said  Hacker, “nip  and  trolley  marks  have 
been  the  bane  of  the  newspaper  industry.”  He 
urged  reducing  the  width  of  image  areas  within 
such  pages  in  order  to  avoid  marking  over  print¬ 
ed  matter. 

A  longtime  consultant  to  newspapers,  Hacker 
said  he  still  finds  resistance  to  printing  register 
marks  among  managers  who  worry  about  what 
the  marks  will  do  to  the  look  of  their  papers 

And  where  newspapers  do  print  gray  bars, 
Hacker  continued,  too  many  are  everything  but 
gray  .  He  attributed  the  problem  to  poor  training, 
disuse  of  densitometers  and  use  of  different  edi¬ 
tions  of  the  Newspaper  Association  of  America’s 
color  book. 

Newspapers  will  sometimes  say  they  can  per¬ 
suade  editors  but  not  advertisers  to  use  gray  bars. 
To  check  color  balance,  gray  bars  should  be  run 


whenever  advertisers  will 
allow  it. 

Black-and-white  problems, 
said  Hacker,  require  a  “funda¬ 
mental  control  of  ink”  and 
proper  imaging  software  set¬ 
tings  for  equipment  and  for  the 
characteristics  of  ads.  For  example,  white  or 
black  tennis  shoes  photographed  on  a  white 
background  can  be  reproduced,  he  maintained. 
With  the  right  curves,  he  said,  “you  can  improve 
the  . . .  ads  dramatically.” 

Go  by  the  numbers,  not  an  ad’s  on-screen 
appearance,  said  Hacker,  who  warned  that  the 
eyes  cannot  be  trusted  when  viewing  what  are 
often-uncalibrated  monitors.  A  monitor’s  color 
rendering  will  drift  over  time,  he  said.  Also,  even 
images’  or  image  elements’  relative  positions  on 
screen  will  affect  the  perception  of  their  color(s). 

Hacker  further  noted  that  output  systems  also 
drift,  sometimes  dramatically  —  even  in  the 
course  of  a  day  if  the  film  is  changed  or  the  soft¬ 
ware  is  upgraded.  Output  equipment  must  be 
maintained  and  linearized  for  dot-for-dot  input 
and  output  —  when,  for  example,  a  Photoshop 
dot  percentage  should  be  the  dot  percentage  that 
is  output. 

By  including  gray  bars  and  running  by  the 
numbers,  said  Hacker,  prepress  production  will 
be  “taking  the  onus  off  the  pressmen”  —  who 
cannot  compensate  for  all  prepress  shortcom¬ 
ings,  and  whose  efforts  may  cost  time  and  printed 
waste. 


RIT  professor’s 
sugf^estiotis  for 
improvement 


America  East,  Inland  Honor  Print  Quality 


SIXTEEN  NEWSPAPERS  WERE  recognized  for 
their  print  quality  at  the  America  East 
Newspaper  Operations  &  Technology 
Conference  in  Hershey,  Pa. 

Co-sponsored  by  Flint  Ink  Corp.  and  Sun 
Chemical’s  US  Ink,  the  second  annual  Print 
Quality'  Contest  at  the  long-running  regional 
conference  and  exposition  is  modeled  on  a 
similar  event  held  by  the  Southern  Newspaper 
Publishers  Association. 

Three  judges  evaluated  the  56  entries  for 
black  and  spot-color  ink  laydown,  process 
color  and  color  registration,  black-and-white 
halftone  quality,  page  alignment,  offset  defects 
and  overall  appearance.  (Judges  were  newspa¬ 
per  staffers  who  did  not  review  entries  that  fell 
within  their  own  papers’  circulation  ranges.) 

Winners  were  named  in  four  circulation  cat¬ 
egories  for  offset  and  in  a  single  letterpress  cat¬ 


egory'.  Taking  first  place:  Troy  (Ohio)  Daily 
News  (under  25,000);  Glens  Falls,  N.Y.,Posf- 
Star  (under  50,000);  Wilkes-Barre,  Pa.,  Times 
Leader  (to  100,000);  Hackensack,  N.].,  Record 
(over  100,000);  Harrisburg,  Pa.,  Patriot-News 
(letterpress).  Best  of  show,  with  highest  overall 
score,  was  the  Post-Star. 

At  the  Inland  Daily  Press  Association’s  1998 
Print  Quality'  Competition,  the  Chicago 
Tribune  won  best-in-show  in  black-and-white 
and  color  —  the  first  time  an  entrant  won  in 
both  divisions  in  the  same  year  since  the  con¬ 
test  began  in  1991.  The  Tribune  won  for  color 
last  year  and  in  1994. 

This  year’s  contest  enjoyed  record  participa¬ 
tion,  with  273  entries  from  145  newspapers 
across  the  United  States  and  Canada.  Best-in¬ 
show  awards  were  chosen  from  first-place  win¬ 
ners  in  four  circulation  categories. 
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Honeywell  Working  With  Goss 


Goss  c;RAPHIC  systems,  Westmont,  III.,  signed 
HoneNwell-Measurex,  Cupertino,  (>alif.,  as  a 
preferred  vendor  of  press  controls  and  pro 
duction-management  systems  for  its  presses. 

Honej'well  is  transferring  key  press  controls 
personnel  and  technology  from  Finland  to  North 
America.  The  moves  include  assignment  of  its  top 
shaftless  dri\e  controls  technologist  to  a  Goss- 
Honeywell  team,  according  to  Dennis  Davey, 
Honeywell-Measurex  graphics  business  manager. 

Although  Honeywell’s  Printa  division  has  offices 
across  the  street  from  Goss  headquarters,  Davey 
said,  the  companies  thought  it  best  to  move  them 
into  C»oss  offices.  Relocation  was  expected  by  late 
summer.  The  purpose,  said  Davey,  is  to  keep  Goss 
abreast  of  where  Honeywell  technology  is  heading. 

Senior  management  teams  from  both  companies 
have  met  quarterly. “But  since  we  don’t  know  their 
needs  and  they  don’t  know  our  capabilities,”  said 
Davey ,  it  was  necessary  to  expose  Goss  to 
Honeywell’s  latest  research  and  development. 

He  said  Honeywell  contn)ls  have  been  ordered 
for  more  than  1,(KX)  Goss  shaftless  printing  couples. 
After  Cioss  was  bought  fix)m  Rtx:kwell,  its  equipment 


no  longer  automatically  carried  Allen-Bradley  con¬ 
trols.  Customers  were  free  to  select  their  own  vendor. 
Goss  marketing  director  Barbara  L.  Goni  said  recogni¬ 
tion  of  Honeywell  (not  unexpected,  in  view  of  its 
work  with  drives  supplier  Indramat,  at  Goss’  first, 
Scandinavian  shaftless  site)  continues  that  polity 

“We  are  using  a  number  of  controls  suppliers 
that  fit  the  criteria  of  a  preferred  supplier,”  said 
Gora.  ’We  don’t  dictate  or  mandate  , . ,  any  supplier." 
She  added,  however,  that  lacking  knowledge  of,  or 
confidence  in,  a  customer’s  chosen  controls  sup¬ 
plier,  Goss  may  ask  that  the  selection  be  made  “a 
separate  amendment  to  the  contract.” 

Acquired  by  Honeywell  more  than  a  year  ago, 
Measurex  supplies  control  systems  for  most  North 
American  newsprint  machines.The  platform  for 
Printa  is  the  Alcont-distributed  control  system. 
Designed  in  Finland  for  full-width  scanning  with¬ 
out  mechanical  travel  across  a  web,  its  readings 
are  used  to  make  automatic  on-press  adjustments. 

So  far,  only  commercial  customers  use  this  capa¬ 
bility  —  though  one,  Ganada’s  Summit  Publishing, 
prints  the  40,000-circuktion  Times-Transcript 
in  .Moncton,  New  Brunswick.  — Jim  Rosenberg 


Now  you  can  zone  your  newspaper  editions  in 
less  time  and  virtually  never  stop  the  presses 
for  page  changes.  Since  early  1997,  on  edition 
experience  with  the  totally  shaftless  WIFAG 
OF  370  Page  Changing  Unit  press  proves  how 
capital  expenditure  and  operation  costs  are 
reduced.  Add  up-to-the-minute  news  without 
losing  a  second  of  productivity.  Start  improv¬ 
ing  productivity  and  profitability'  now. 


Run  your  presses  non-stop, 
and  drive  production  and 
readership  to  higher  ievels 
with  the  WIFAC  OF  370  Page 
Changing  Unit  press. 


Don't  Stop  the  Press! 


WIFAG 

WIFAG  PRESS  COMPANY,  640  Gunby  Road.  Marietta.  Ga  3006'' 
Contao:  Joe  Or.dras,  Phone  "’"'O-SSO  851 1  -  Fax  8550 

WIFAG  AG,  3001  Berne  (Switzerland)  -  Phone  -(-41-31-339  33  33  -  Fax  -Hl-31-339  36  66 


May  16, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  27 


f 


TECHHi 


PRESS 


AGREEMENTS  Mi 


Global  press  sales.  Somerset,  N.J.,  will  act  as  exclusive  used  equip¬ 
ment  agent  in  North  America  for  GOSS  GRAPHIC  SYSTEMS,  Westmont, 
III.,  refurbishing  and  remanufacturing  used  newspaper  and  insert  press  equipment 
to  Goss  specifications  using  Goss  parts  and  technical  support.  Global  also  will 
provide  press  remanufacturing  engineering  expertise  tor  integration  of  new  Goss 
towers  and  components,  including  units  and  decks,  into  existing  press  lines. 

NOC  AUTOMATION  INC.,  the  Charlotte,  N.C.-based  automatic  guided  vehicle 
systems  supplier,  was  named  exclusive  sales  representative  in  the  United  States 
and  Canada  for  low-voltage  DC  electric  motors  from  Danish  manufacturer 
THRIGE  ELECTRIC  A/S,  supplier  of  motors  for  AGVs,  lift  trucks  and  pallet 
trucks.  NDCA  already  had  a  relationship  with  Schabmuller  GmbH  (a  part  of  the 
Thrige  Group  since  1995)  as  a  distributor  for  their  motor-in-wheel  drive  units  to 
OEMs  within  the  AGV  marketplace. 


n^ND  INSTALLATIONS 


WIFAG,  Bern,  Switzerland,  received  an  order  tor  an  OF470  PCU+  with  44 
printing  couples,  three  folders,  six  autopasters  and  ABB  controls,  for  the 
Aschendorff  plant  in  Munster,  Germany,  which,  among  other  products,  prints  the 
Westfalische  Nachrichten  and  the  newspapers  of  the  Zeno  Group  (total  daily  cir¬ 
culation  250,000).  A  shaftless  press  in  reversible  10-cylinder  design,  the 
80,000-cph  470  combines  the  flexibility  of  shaftless  operation  with  PCU+  op- 


mm 


Wifag  shaftless  10-cylinder  OF470  PCU+  to  print  the 
Westfalische  Nachrichten 

tions  and  the  precision  of  the  10-cylinder  satellite.  PCU+  exploits  shaftless  tech¬ 
nology  by  permitting  on-the-fly  plate  changes  and  page-count  changes  that  also 
rely  on  two-arm  autopasters,  with  automatic  folder  and  paper-guide  adjusfment. 

KOENIG  &  BAUER-ALBERT,  Wurzburg,  Germany,  sold  Journal  offsef  presses 
to  nondaily  newspaper  publisher  Oppermann  Druck  und  Verlags  in  Rodenberg 
and  contract  printer  Druckhaus  Haldensleben.  The  former  will  be  configured  next 
spring  as  two  32-page  sections,  each  with  two  KBA  Pastostar  reelstands,  a  four- 
high  fower  and  freestanding  H-type  unit  (extensible  to  a  full  four-high),  super¬ 
structure  with  two  turner  bars  plus  bay  window,  and  KF  64  jaw  folder  wifh  2;3:2 
cylinder  ratio.  Haldensleben's  48-page  press,  to  be  installed  this  fall,  will  feafure 
fhree  free-sfanding  Pastosfar  reeisfands,  two  tour-high  towers,  superstructure 
with  three  turner  bars  and  two  KF  64  jaw  folders.  The  installation  is  expandable 
to  64  pages  with  another  tower  and  reelstand.  Floor-mounted  and  engineered  for 
the  Berliner  tabloid  format,  the  shaftless  presses'  other  common  features  include 
electrical  infeed  units,  spool-type  webbing-up  tapes  on  the  drive  and  operating 
sides  for  specified  leads,  film  inking  units  with  undershot  ink  knives,  ink-change 
systems,  four-roller  Quatfro  spray  dampeners  and  EAE  control  consoles. 

MAN  ROLAND/MAN  PLAMAG.  Plauen,  Germany,  and  Westmont.  III.,  received 
its  first  order  from  Thomson  Newspapers:  three  shaftless  Uniset  70  presses  for  pro¬ 
duction  plants  at  the  43,593-circulation  (up  about  3,000)  Appleton,  Wis.,  Post- 
Crescent  an(\  57,858-circulation  Lafayette,  La.,  Advertiser.  The  two-around,  70,000- 
cph  presses  will  be  used  for  newspaper  and  nonheafsef  commercial  work. 

Lafayette's  eight-web,  32-couple  Uniset  will  consist  of  fwo  eight-couple  stacks  of 
H-fype  units,  two  five-couple  stacks  of  H-type  units,  two  two-couple  H-type  units, 
eight  Enkel  reelstands  and  two  80-page  2:3:3  jaw  folders.  Thomson  technology 
vice  president  Steven  B.  Strout  explained  that  the  two-couple  units  are  partially 
equipped  H-type  units  that  are  “built  that  way  for  expansion.”  He  said  Lafayette  takes 
delivery  by  year-end,  with  press  tests  expected  to  start  next  March.  The  two  presses 
in  Appleton  (to  be  delivered  sometime  next  year)  will  be  installed  in  parallel  on  a 
steel  support  over  16  MAN  Roland  core-driven  RWP  reelpasters  in  a  lower  reelroom. 
The  side-by-side  presses  are  to  be  operable  independently  and  simultaneously  or  as 
a  single  integrated  press,  with  multiple  web  leads  angled  out  of  the  former  section  of 
press  A  and  cross-associated  into  the  folding  couples  of  press  B.  The  arrangement 


permits  a  range  of  possible  config¬ 
urations  for  multiple  products  and 
flexible  color  placement, 

MAN  saw  its  double-wide,  two- 
around,  60,000-cph  Ecoman 
press  (with  an  18”  cutoff)  go  live 
at  the  11,500-circulation  Emder 
Zeitung.  East  Frisia,  Germany, 
where  it  also  prints  shoppers  with 
editorial  content  (250,000-copy 
total  weekly  production,  with 
most  publications  running  28  to 
64  pages).  The  Emden  installa¬ 
tion,  which  includes  a  four-color 
tower,  is  installed  over  the  reel- 
stands  on  a  concrete  platform 
made  by  MAN  Roland.  Ecoman 
presses  also  now  print  dailies  in 
Geinhausen  and  Herzberg. 

ROCKWELL  AUTOMATION. 

Milwaukee,  completed  the  first 
phase  of  refrofitting  the  Orlando 
Sentinels  two  Goss  Headliner 

Offset  and  three  Goss  Metroliner  Emden's  Ecoman 
presses  with  a  PrintLogix  system 

that  controls  and  monitors  ink,  water  and  print  registration  and  contains 
operator  interface  and  managemenf  information  system  capabilities.  The 
Sentinel  is  the  first  newspaper  to  use  Windows  NT-based  PrintLogix,  which 
includes  Allen-Bradley  SLCC  500  programmable  controllers  for  each  press 
unif’s  control,  PressView  software  for  operafor-interface  functions  and 
PlantView  software  for  supervisory  confrol  and  data-acquisition  systems. 

HS  TECHNOLOGY  INC.,  Oak  Brook,  III.,  will  supply  13  Harland  Simon  Prima 
press  control  consoles  and  a  comprehensive  management  systems  program  to  the 
Chicago  Sun-Tlmesto\  the  Goss  Newsliner  it  will  install  in  its  new  printing  plant. 

HONEYWELL-MEASUREX,  Cupertino,  Calif.,  received  orders  for  Printa 
automated  press-control  systems  for  Goss  presses  at  the  Cedar  Rapids 
Gazette  and  El  Tlempo,  Bogota,  Colombia,  and  for  the  Mitsubishi  press 
in  the  Rockaway,  N.J.,  plant  of  the  Record,  which  had  already  retrofitted 
the  TKS  presses  at  its  Hackensack  headquarters  with  Printa  controls. 

Honeywell  Graphics  Industry  Automation,  Atlanta.Ga.,  and  Varkaus, 

Finland,  was  contracted  to  provide  a  Printa  Press  Control  and  Production 
System  for  five  Goss  Colorliner  80  presses  going  into  Schibsted  Trykk,  Oslo, 
through  next  year.  The  large  project  covers  complete  integration  of  all  on- 
press  controls,  presetting  controls  and  a  distributed  AC  servo  press  drive 
system  using  SERCOS  ring  communication.  Printa  includes  comprehensive 
management  functions  such  as  automatic  imposition  generation,  optimiza¬ 
tion  of  production  schedules  across  one  or  several  presses,  real-time  press 
production  monitoring,  automatic  recording  of  on-press  density  measure¬ 
ments  and  reel  consumption  management.  Printa  will  interface  to  the  auto¬ 
mated  guided  vehicle,  building  control  and  other  plant-control  systems. 

Earlier,  Honeywell  Industrial  Automation  and  Control,  Phoenix,  installed  a 
Printa  system  on  the  Goss  Headliner  press  that  prints  the  Times-Transcript 
and  color  commercial  work  in  Moncton,  New  Brunswick,  Canada.  Operators 
remotely  preset  and  control  all  press  functions  from  two  stations.  The  pro¬ 
duction  management  system  allows  imposition  planning  and  real-time  man¬ 
agement  of  prepress,  film  and  plate,  printing  and  mailroom  production. 

GRAPHICS  MICROSYSTEMS  INC.,  Sunnyvale.  Calif.,  sold  a  Microcolor  II 
digital  remote  ink  key  control  system  to  Action  Printing,  printer  of  newspa¬ 
pers  and  other  materials  in  Fon  du  Lac,  Wis.,  where  it  was  retrofitted  on  a 
four-unit  Solna  D25  nonheatset  web  press.  Two  Microcolor  II  systems  also 
were  retrofitted  on  seven-unit  Goss  Urbanites  at  newspaper  publisher  Sun 
Media,  Selangor  Darul,  Malaysia.  Vestjysk  Rotation,  Venderup,  Denmark, 
bought  a  Microcolor  I  for  fwo  new  Phoenix  100  four-highs.  Designed  fo  save 
on  makeready  fime  and  waste.  Microcolor  allows  ink  film  thickness  control  at 
each  key  location,  for  each  color,  in  incremenfs  of  less  than  1%. 

DENEX  INC..  Sewickley,  Pa.,  sold  its  CopyTrack  II  totalizing  and  reporting 
system  to  the  Houston  Chronicle,  where  it  runs  in  the  downtown  and  south¬ 
west  plants  using  interplant  data  communications.  The  ReelTrack  II  newsprint 
tracking  and  reporting  inventory  system  went  into  the  Dallas  Morning  News 
and  Sacramento  Bee,  where  it  shares  the  network  and  database  used  by  the 
earlier-installed  CopyTrack. 
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BY  JIM  ROSENBERG 

Stone  Container, 
Smurfit  To  Merge 

Combined  '97  paper  product  sales  were  $8  billion 

STONE  CONTAINER  CORE,  Chicago,  and  Jefferson  Smurfit 
Corp.,  the  Clayton,  Mo.,  company  —  46.5%  owned  by 
Ireland’s  Jefferson  Smurfit  Group  PLC  —  agreed  to  merge  in 
a  tax-free  exchange  of  stock,  creating  Smurfit-Stone 
Container  Corp. 

$2  BILLION  TRANSACTION 

The  transaction  is  valued  at  more  than  $2  billion. The 
firms’  combined  1997  sales  exceeded  $8  billion. 

The  deal  will  join  Stone’s  big  unbleached  paper  and  pack¬ 
aging  business  with  the  paper,  paperboard  and  packaging 
production  of  Smurfit,  a  major  collector,  marketer  and 
exporter  of  recovered  fiber,  including  that  used  in  its  own 
recycled  newsprint. 

The  combination  would  produce  the  world’s  largest 
maker  of  paperboard  and  packaging. 

The  agreement  calls  for  a  Jefferson  Smurfit  Group  sub- 
sidiar>'  to  buy  20  million  Jefferson  Smurfit  Corp.  shares  from 
certain  investors,  giving  it  approximately  34%  of  Smurfit- 
Stone.  Remaining  ownership  will  be  held  by  a  Morgan 
Stanley  Dean  Witter  &  Co.  fund  (9%)  and  by  publicly  traded 
shares  (57%).  The  share  purchase  is  subject  to  completion  of 
the  merger  and  regulatory  approval. 

HEAOaUARTERS  IN  CHICAGO 

Smurfit  Corp.  chairman  Michael  W.J.  Smurfit  is  to  become 
nonexecutive  chairman  of  Smurfit-Stone;  Stone  chairman 
and  CEO  Roger  W.  Stone  is  to  become  Smurfit-Stone  presi¬ 
dent  and  CEO.The  new  company  will  be  headquartered  in 
Chicago.  It  is  expected  to  generate  more  than  $350  million 
in  annual  savings,  exclusive  of  as-yet  unspecified  divestitures 
of  noncore  businesses. 

Newsprint  was  not  among  the  products  mentioned  in  the 
the  companies’  announcement  of  their  pending  merger.  In 
1997,  Stone  sold  to  Abitibi-Price  almost  half  its  47%  interest 
in  a  (Canadian  newsprint  manufacturing  subsidiary'  formed 
from  the  acquisitions  of  Consolidated  Bathurst  and  Rainy 
River  Forest  Products. 

DIVESTITURE  DISCUSSIONS 

Prior  to  merger  negotiations,  the  company  looked  to  pay¬ 
down  debt  (incurred  largely  as  a  result  of  its  1989  purchase 
of  Consolidated  Bathurst)  with  proceeds  from  divestiture  of 
its  remaining  newsprint  interest. 

Smurfit  produces  newsprint  in  Oregon  using  its  own 
recovered  paper,  and  the  larger  company  would  be  able  to 
consume  some  of  the  over-60%  of  Smurfit’s  recycled  fiber 
that  it  now  sells  to  other  companies. 

Standard  &  Poor’s  said  the  proposed  transaction  would 
not  add  to  the  merged  company’s  debt,  which  it  put  as 
$6.7  billion,  and  the  company’s  list  as  $6.4  billion. 

Proceeds  from  divestitures  totaling  $2.5  billion  are  to  be 
applied  to  the  debt. 

A  Smurfit  spokesman  said  “the  newsprint  operations  for 
both  [Smurfit  and  Stone]  could  be  considered  as  divestiture 
candidates”  and  that  they  will  be  subject  to  closer  examina¬ 
tion  before  completion  of  the  merger. 


STOCK  quotes 


E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


5/13/98 

5/5/98 

5/13/97  1 

A.H.  Belo  Corp.  (NY) 

54.188 

52.125 

38.000 

American  Media  Inc.  (NY) 

7.063 

7.438 

5.875 

Central  Newspapers  Inc.  (NY) 

73.188 

74.125 

57.625 

Dow  Jones  &  Co.  Inc.  (NY) 

47.625 

48.563 

39.875 

E.W.  Scripps  Co.  (NY)* 

52.688* 

56.750* 

38.500* 

Gannett  Co.  Inc.  (NY)# 

67.375 

66.625 

46.250 

Gray  Comm.  Sys.  (NY) 

30.250 

30.188 

17.250 

Harte-Hanks  Comm.  (NY) 

21.688+ 

22.125+ 

29.250 

Hollinger  International  (NY) 

16.375 

16.188 

10.500 

Journal  Register  Co.  (NY)# 

20.063 

21.563 

N/A 

Knight  Ridder  (NY) 

58.875 

58.563 

42.750 

Lee  Enterprises  Inc.  (NY) 

30.813 

31.375 

24.500 

McClatchy  Newspapers  Inc.  (NY) 

29.875 

30,375 

25.625 

Media  General  Inc.  (AM) 

47.500 

47.500 

29.875 

New  York  Times  Co.  (NY) 

70.938 

71.250 

44.937 

News  Corp.  Ltd. 

25.250 

27.750 

18.250 

Pearson  Ltd. 

15.625a 

16,000a 

7.460a 

Pulitzer  Publishing  Co.  (NY)** 

89.500 

87.750 

47.125 

Quebecor  Inc.  Class  A 

20.375b 

20.250b 

25.550b 

Sun  Media  Corp.  (TSE)### 

14.250b 

14.700b 

N/A 

Thomson  Corp.  (TSE) 

43.100b 

43.250b 

30.150b 

Times  Mirror  Co.  (NY) 

63.563 

61.875 

56.875 

Tribune  Co.  (NY)*** 

67.875 

68.125 

43.625 

Washington  Post  Co.  (NY) 

550.375 

529.000 

375.870 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
|a|  British  pounds  (b|  Canadian  dollars 
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Newsprint 
numbers,  strike 
vote  and  price  hike 

U  S.  DAILIES  CONSUMED  ""1 2, ()()() 
metric  tons  of  newsprint  in 
February,  2.9%  more  than  a  jear  earli¬ 
er,  according  to  the  Newspaper 
Association  of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  more  than  1 .06 
million  tons,  representing  a  45-day 
supply,  and  a  7.9%  increase  over  the 
983,000  tons  (43  days)  in  February 
199"'. 

Abitibi-Consolidated  Inc.  told  cus¬ 
tomers  that  it  would  raise  newsprint 
prices  $40  this  month,  pushing  eastern 
U.S.  transaction  prices  (based  on  a  dis¬ 
count  of  approximately  $200)  to  $630 
per  ton  —  reportedly  the  same  notice 
given  by  other  suppliers. 

ABITIBI  TARGETED  BY  UNION 

The  world's  largest  new'sprint 
maker,  w'ith  14  of  its  18  mills  located 
in  (Canada,  Abitibi  was  chosen  as  the 
target  company  for  Communications, 
Energy  and  Paperworkers  Union  of 
(Canada  to  pattern  contract  negotia¬ 
tions  for  all  of  the  industry’s  eastern 
mills,  which  supply  more  than  a  third 
of  North  America's  newsprint. 

A  strike  vote  was  expected  before 
the  start  of  talks  with  Abitihi,  which 
prefers  to  negotiate  at  individual 
mills. 


MB  paper  sold 
for  $850  million 

Vancouver-based  Macmiiian- 
Bloedel  reached  a  definitive  agree¬ 
ment  to  sell  its  MB  Paper  Ltd.  sub¬ 
sidiary  for  $850  million,  Canadian, 

(U.S.  $593-6  million)  to  an  investment 
group  led  by  Coepel  McDermid  Inc., 
also  in  Vancouver,  and  a  group  of  pri¬ 
vate  investors.  Pending  regulatory- 
approval,  the  sale  is  expected  to  close 
by  June  1. 

Part  of  an  ongoing  restructuring 
under  new  (^EO  Tom  Stephens  {E&P, 
March  21 ,  p.  28),  the  sale  was 
announced  the  same  day  late  last 
month  that  the  company  posted  first- 
quarter  net  earnings  of  C$16  million 
after  sustaining  losses  in  the  preceding 
five  consecutive  quarters. 

The  new  company,  Pacifica  Papers 
Inc.,  will  include  MB  Paper’s  two  mills, 
its  sales  and  marketing  offices  in 
Lynnwood,Wash.,  and  Tokyo,  and  two 
hydroelectric  dams. 

MB’s  current  business  management 
and  approximately  2,()()()  employees 
will  be  retained. 

MB  said  its  mills  can  produce 
885,()()()  tons  of  groundwood  printing 
papers  per  year  from  six  machines.  In 
addition  to  newsprint  (83,000  tons 
shipped  during  the  first  quarter),  light¬ 
weight  coated  and  other  specialty- 
papers,  it  is  among  North  America’s 
largest  makers  of  directory  paper. 


Bowater 

upgrades, 

sells,  buys  mills 

Bowater  INC.WILL  spend  approxi¬ 
mately  $220  million  on  its  pulp  and 
paper  mill  in  East  iMillinocket,  Maine, 
and  said  it  will  seek  a  buyer  for  its 
Millinocket  mill,  which  “no  longer  meets 
the  company’s  long-term  objectives.” 

The  company  plans  to  replace  East 
Millinocket’s  stone  groundwood  pulp 
mill  with  a  thermomechanical  mill, 
modernize  its  two  paper  machines  and 
improve  its  energy  and  electrical  sys¬ 
tems. 

A  twoyear  project  slated  to  begin 
early  in  1 999,  the  work  is  expected  to 
boost  productivity  and  cut  operating 
costs  but  will  not  increase  capacity'. 

Last  year  the  paper  machines  pro¬ 
duced  296,000  tons  of  newsprint  and 
directory  grades. The  Millinocket  mill 
has  a  large  directory  paper  machine 
and  three  small  coated  groundwood 
and  specialty-  machines  that  produced 
260,000  tons  in  1997. 

Headquartered  in  Greenville,  S.C., 
Bowater  is  the  biggest  U.S.  newsprint 
producer,  and,  upon  completion  of  its 
purchase  of  Avenor  Inc.,  it  becomes 
one  of  the  world’s  largest  {E&P, 

March  14,  p.  20;  Mar.  7,  p.  10). 

It  bought  the  Maine  mills  six  years 
ago  from  Georgia-Pacific.  They  came 
with  G-P’s  1990  acquisition  of  Great 
Northern  Nekoosa  —  then  the  largest 
merger  ever  in  the  paper  industry. 

The  move  into  Maine  raised 
Bowater’s  newsprint  capacity  by 
about  40%.  It  came  with  hydroelec¬ 
tric  plants,  a  lumber  company  and 
woodlands  almost  equal  to  an  eighth 
of  the  state  of  Maine  (roughly-  a  quar¬ 
ter  of  its  north  woods)  that  more  than 
doubled  the  acreage  Bowater  owned 
or  leased. 

Bowater  confirmed  an  agreement  to 
buy  the  Daebul  newsprint  mill  of 
South  Korea’s  Halla  Pulp  and  Paper  Co. 
The  2-year-old  mill  supplies  as  much  as 
250,000  metric  tons  of  recycled 
newsprint.  Bow'ater  said  the  very-low- 
cost  mill  will  be  a  platform  for  its 
regional  growth. 

The  $175  million  purchase  hinges 
on  eliminating  the  mill’s  debt,  and  is 
expected  to  be  completed  within 
weeks.  — Jim  Rosenberg 
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KNIGHT  RIDDER  JOINS 
CLASSIHED  VENTURES 

In  an  attempt  to  create  an  online  entity  large  enough  to  confront  Microsoft, 

KR  teams  with  the  LA.  Times,  Chicago  Tribune  and  Washington  Post 


by  Martha  L.  Stone 


“The  days 
of  building 
local 
fortresses 
are  over 
V^'ere 

building  an 
online  amiy” 

— Bob  Ingle,  Knight  Bidder 


Stone  teaches  New 
Media  at  Roosevelt 
University  in  Illinois. 


Saying  it  is  faced  with  fierce  and  rapidly  expanding 
new  forms  of  competition  from  companies  like 
Microsoft,  Yahoo!  and  Excite,  Knight  Ridder  last 
week  joined  with  Classified  Ventures  to  create  the 
core  of  a  newspaper-based  behemoth  in  the  online  clas¬ 
sified  advertising  field. 

Chicago-based  Classified  Ventures,  an  alliance  of  auto,  real  estate  and  apartment  classifieds 
resources  formed  last  fall  by  the  Los  Angeles  Times,  Chicago  Tribune  and  Washington  Post, 
announced  last  week  that  Knight  Ridder’s  3 1  daily  online  newspapers  have  joined  as  an  equity 
partner.  The  financial  details  of  the  agreement  were  not  released. 

42  Online  Newspapers  Coast  To  Coast 

Knight  Ridder’s  3 1  properties  bring  Classified  Ventures’  total  number  of  participating  news¬ 
papers  to  42.  The  boosted  numbers  are  several  steps  closer  to  Classified  Ventures’  previously 
announced  strategy'  to  create  a  presence  in  the  top  30  to  top  50  markets  in  the  United  States. 

As  part  of  that  strategy,  the  classified  ads  from  all  participating  newspapers  would  he 
uploaded  daily  into  a  single  national  pool  of  searchable  online  advertising.  The  national  online 
ad  search  engine  would  ultimately  have  access  to  millions  of  classified  ads  from  all  over  the 
country.  Both  the  national  umbrella  entities,  like  ClassifiedVcntures’ cars. com  Web  site,  and  indi¬ 
vidual  local  online  newspapers,  would  cross-promote  and  channel  traffic  to  each  other  through¬ 
out  the  country’s  major  metro  markets. 

Revolutionary  Challenge 

Warning  that  the  newspaper  business  is  facing  a  revolutionary'  challenge  that  requires  com¬ 
pletely  new  kinds  of  responses,  Knight  Ridder  New  Media  chief  Boh  Ingle  says  his  chain’s  move 
is  an  example  of  how  newspaper  companies  must  stop  try  ing  to  build  and  defend  local  fortress¬ 
es  by  themselves. 

“Fortresses  are  about  geography,  defending  your  home  base.  That’s  the  old  world.  The 
Internet  transcends  geography',”  Ingle  said.  "The  days  of  building  local  fortresses  are  over.  We  re 
building  an  online  army.  The  Internet  is  very  threatening  to  established  businesses,  but  also 
offers  a  tremendous  opportunity.” 

Instead  of  one  competitor  in  a  given  newspaper  market,  classified  operations  now  face  hun¬ 
dreds  of  online  competitors  in  individual  categories,  Ingle  said.  Among  the  new  wave  of 
Internet  competitors  are  Realtor.Com,  Realselect,  Cyberhomes,  Microsoft  home  advisor  and 
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HomeScout  in  real  estate;  Auto-by-Tel  and 
CarPoint  in  the  automotive  area;  and  alla- 
partments.com  and  rent.net  in  apartments 
—  to  name  just  a  few. 

Microsoft  Spending  Millions 

“Microsoft  has  technology.  We  also  have 
technology,  but  they  have  more  people  to 
throw  at  it,”  Ingle  said. 

“They  are  pouring  millions  and  millions 
into  (classified  operations),  including  tech¬ 
nology  and  marketing.  If  that  is  the  way  oth¬ 
ers  are  playing,  then  you  have  to  do  the  same 
to  be  equally  effective,”  continued  Ingle. 

Classified  Ventures  acting  CEO  Tim 
Landon  agrees.  He  said  Classified  Ventures 
will  launch  a  massive  marketing  campaign  to 
raise  brand  awareness  for  each  of  the  prop¬ 
erties. 

“I  think  within  a  year  there  will  be  two  or 
three  big  (online  classified)  services.  Our 
intention  is  to  be  the  big  brands  in  automo¬ 
tive  and  real  estate,”  Landon  said.  “It’s  about 
consumer  awareness.  The  brand  should  be 
on  the  top  of  their  minds.  And  that’s  the  first 
place  they  go.” 

Papers'  Vulnerability  Increasing 

Peter  Zollman,  an  industry  analyst  based  in 
Altamonte  Springs,  Fla.,  and  an  authority  on 
online  classified  advertising,  said  that  with¬ 
out  such  large-scale,  continent-spanning 
cyber-alliances,  the  newspaper  industry  will 
be  increasingly  vulnerable  to  the  deep  pock¬ 
ets  and  technological  superiority  of  com¬ 
petitors  like  Microsoft. 

“Newspapers,  which  now  pull  in  about 
$  16  billion  a  year  from  their  classifieds,  have 
a  huge  amount  to  lose  if  they  don’t  dominate 
the  online  classified  ad  landscape  in  the 
same  way  they  dominated  the  regional  land¬ 
scape  of  their  print  circulation  areas  in  past 
years,”  said  Zollman.  “As  can  be  seen  in 
Knight  Kidder’s  willingness  to  think  in  a 
truly  big  national  way,  savvy'  newspaper  man¬ 
agers  are  looking  to  grow  their  online  classi¬ 
fieds  business  in  many  different  new  ways 
and  in  many  markets.” 

Promotable  National  Brand 

“Classified  Ventures,”  said  Zollman,  “is 
building  a  stable  of  very  promotable  nation¬ 
al  URLs  that  have  the  potential  to  be  as  visi¬ 
ble  as  Yahoo!  and  Excite.  They  now  have 
apartments.com,  cars.com  and,  as  a  result  of 
this  Knight  Kidder  deal,  homehunter.com. 

“With  its  funding,  the  technologies  cen¬ 
ters  it  has  established  and  the  pace  of  expan¬ 
sion  represented  in  this  latest  Knight  Kidder 
partnership.  Classified  Ventures  may  have 
the  best  opportunity  in  the  newspaper  field 
to  develop  a  big-star  national  presence,” 
Zollman  said. 


Online  City  Guides 

BOSTON  GLOBE 
REVAMPS  ITS 
WEB  SITE 

Adds  Zip2  directory  at  its  core 

by  Elizabeth  Hilts 


In  Short 


In  its  latest  move  to  best  its  rivals  in  the 
city  guide  battle  for  the  Boston  metro 
region,  the  Boston  Globe's  Web  site  has 
reorganized  and  added  a  number  of  new  fea¬ 
tures. 

Boston.com  now  boasts  a  Zip2-powered 
business  directory,  a  new  advertising  sales 
strategy  and  expanded  cultural  coverage  sec¬ 
tions.  The  addition  of  the  yellow  pages-like 
Zip2  business  directory  will  enable  the 
newspaper  site  to  hawk  online  ad  space  to 
the  region’s  small-  to  medium-sized  business¬ 
es.  Gina  Maniscalco,  executive  director  of 
Boston  Globe  Electronic  Publishing,  said  the 
new  ad  sales  campaign  was  aimed  at  the 
sorts  of  local  companies  “that  never  had  rela¬ 
tionships  with  the  Globe  before,  because  the 
Globe  is  too  big.” 

Since  it  originally  launched  in  the  summer 
of  1995,  boston.com  has  built  up  a  stable  of 
more  than  60  content  partners  ranging  from 
Boston  Magazine  to  the  Isabella  Gardner 
Museum,  and  claims  to  be  the  most  heavily 
trafficked  site  in  New  England.  It  competes 
for  the  same  metro  audience  and  advertisers 
with  Microsoft  Sidewalk, Yahoo!,  the  Boston 
Herald' s  Web  site,  bostonphoenix.com,Town 
Online  (which  is  run  by  the  124-paper 
Community  Newspaper  Co.),  and  Digital 
City. 

A  new  boston.com  feature,  “Taste  of 
Boston,”  is  a  guide  to  Boston’s  top  30  restau¬ 
rants  written  by  Globe  dining  critic  Alison 
Arnett.  The  style  of  the  guide  is  rather  reas¬ 
suring  —  as  if  Arnett  was  talking  to  her  out- 
of-town  friends  who  need  to  be  coaxed  into 
risking  a  trip  into  Beantown  —  all  the  while 
managing  to  make  visitors  feel  as  if  they  have 
access  to  the  insider  lowdown  on  dining 
high  points. 

In  addition  to  thumbnail  sketches,  the 
guide  features  complete  door-to-d(X)r  direc¬ 
tions  to  each  of  the  restaurants. 

Other  new  sections  focus  on  travel  and 
health  issues.  The  travel  section  provides  air¬ 
fare  comparison  data.  The  Health  section  fea¬ 
tures  daily  health  tips  along  with  a  “health 
calendar,”  profiles  of  over  27,000 
Massachusetts  physicians  and  links  to  the 
state  Health  Department’s  Web  site. 


HISPANICS  GAIN  ONLINE 

The  number  of  U.S. 

Hispanic  households  that 
own  a  computer  increased 
from  13%  in  1994  to  30% 
today,  according  to  a  new 
study  by  Ameritech  and 
the  Tomas  Rivera  Policy 
Institute  of  Cleremont, 

Calif.  During  the  same 
period  of  time,  the  number 
of  Hispanic  households 
that  access  the  Internet 
increased  from  3%  to  15%. 
Dr.  Anthony  Wilhelm, 
author  of  the  report,  said 
the  overall  increase  in  pur¬ 
chasing  power  of  the 
Hispanic  middle  class  and 
the  availability  of  com¬ 
plete  PC  systems  for  less 
than  $1,000  have  com¬ 
bined  to  accelerate  com¬ 
puter  ownership  and  Net 
use  among  Hispanic  house¬ 
holds  and  are  a  major  fac¬ 
tor  helping  to  close  the 
"digital  divide." 


ONLINE  RETAIL  INCREASE 

The  online  sale  of  retail 
goods  and  services  will 
total  close  to  $5  billion 
this  year,  according  to  the 
latest  report  from  Forrester 
Research  of  Cambridge, 
Mass.  That's  a  100% 
increase  over  last  year's 
online  retail  total  of  $2.4 
billion.  Forrester  projected 
that  overall  online  retail 
sales  will  increase  by  260% 
over  the  next  three  years. 
The  report  suggests  that 
retail  site  owners  should 
re-engineer  to  maximize 
site  speed  and  ease  of  use 
while  spending  heavily  on 
promob’on. 
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by  Charles  Bowen  ! 


W.1B 


In  Short 


'ASTONISHING'  GROWTH 

A  joint  study  by  Web  site 
auditing  company  I/PRO 
and  Web  traffic  monitoring 
company  Media  Metrix  has 
concluded  that  the  Web  is 
growing  at  an  "astonish¬ 
ing"  rate  in  comparison  to 
previous  mass  mediums. 
The  study  says  that,  over¬ 
all,  traffic  to  established 
media  Web  sites  increased 
by  130“/o  in  1997.  Some 
40%  of  this  increased  traf¬ 
fic  resulted  from  people 
who  began  accessing  the 
Web  from  their  homes  for 
the  first  time.  Another 
45%  of  the  increase  came 
fr  n  Web  access  emanat¬ 
ing  from  workplace  users 
—  suggesting  that  use  of 
the  Web  is  become  a  com¬ 
monplace  daily  activity  in 
a  rapidly  expanding  uni¬ 
verse  of  workplace  envi¬ 
ronments.  The  fastest 
growing  category  of  Web 
sites  in  1997  were  e-com¬ 
merce  and  marketing  Web 
sites,  which  increased 
500%  over  the  previous 
year. 


NEW  MEDIA  SALARIES  UP 

A  shortage  of  technical 
consultants  in  the  online 
information  field  is  driving 
up  the  price  of  such  ser¬ 
vices  across  the  country, 
according  to  a  survey  by 
Computerworld  magazine. 
Consultants  with  three 
years'  experience  in 
Internet/intranet  informa¬ 
tion  systems  can  now  com¬ 
mand  up  to  $90,000  year¬ 
ly,  the  survey  found. 


Reporter's  Digital  How-To 

OF  INTEREST  AT  RATE.NET  \ 

Find  the  interest  rate  for  anything:  http://www.rate.net  : 


Interest  rates,  a  cornerstone  of  good 
financial  reporting,  can  change  rapidly,  so 
putting  them  in  perspective  for  your 
readers  is  sometimes  a  challenge. 

But  good  news  for  the  business  writer  has 
arrived  from  the  Internet,  where  a  new  site 
tracks  more  than  1 1 ,000  banks,  savings  and 
loans,  and  credit  unions  in  175  markets 
nationwide.  The  site  provides  help  in  analyz¬ 
ing  interest  rate  performance,  financial  sta¬ 
bility  and  local  fluctuations.  This  is  deep 
data,  with  some  500,000  pages  covering 
more  than  3  million  rates  updated  annually. 

How  can  you  use  the  site  in  your  business 
research  and  writing? 

♦  Give  consumers  the  lowdown  on  what 
are  currently  the  most  competitive  rates  for 
mortgages,  auto  loans,  home  equity,  savings, 
checking  accounts  and  money  markets. 

♦  Determine  how  your  area  stacks  up 
against  the  best  rates  now  available  in  the 
nation  and  in  surrounding  states. 

♦  Bring  more  historical  perspective  to  your 
local  reports,  with  graphs  of  trends  in  inter¬ 
est  rates  and  with  indexes  that  are  updated 
daily  to  monitor  deposit  and  lending  rates  at 
the  nation’s  largest  financial  institutions. 

♦  Follow  links  from  the  site  to  individual 
banks  and  to  the  PR  Newswire  for  press 
releases  and  statements  about  related  devel¬ 
opments. 

To  get  started,  visit  the  www.rate.net  site 
and  click  the  graphic  to  reach  the  introduc¬ 
tory  screen.  In  the  upper  right  of  the  display 
are  icons  for  specific  banking  products, 
including  Savings,  Mortgage,  Auto/Equity, 
Jumbo  CDs  and  Credit  Cards.  Click  the  icon 
of  the  interest  rate  you  are  researching. 

Along  the  bottom  of  the  next  display  are 
icons  you  can  click  for  national  information 
on  your  chosen  interest  rate  through  a  vari¬ 
ety'  of  tools,  including; 

♦  Graphs  of  current  and  historical  rate 
activity,  yield  curves,  highs  and  lows,  and 
one-year  trends. 

♦  Indexes  monitoring  deposit  and  lending 
rates  for  776  of  the  nation's  biggest  banking 
institutions.  Updated  daily  are  116  indexes 
categorized  into  Banks,  Credit  Unions, 
Composite  and  Top  100. 

♦  Top  Ten  reports  on  the  best  rates  for  175 
markets.  The  reports  are  updated  daily. 
Rankings  are  provided  for  mortgages,  auto 
loans,  credit  cards  and  deposit  products. 


♦  Best  Rates  lists  institutions  recognized 
by  RateNet  as  above  average  in  their  market. 
They  are  identified  with  a  blue  ribbon  for 
daily  awards,  silver  ribbon  for  quarterly 
awards  and  gold  ribbon  for  annual  recogni¬ 
tion.  The  awards  are  granted  to  institutions 
with  interest  rates  that  are  better  than  the 
average  in  their  regional  marketplaces. 

♦  News  links  to  relevant  industry  states 
and  releases  by  state  or  by  individual  finan¬ 
cial  institutions. 

Click  the  icon  of  a  specific  tool  and  the 
site  lists  rates  and  institutions.  Also  you  can 
click  on  institution  names  for  additional 
information. 

Besides  national  data,  you  can  also  retrieve 
regional  and  local  interest  rate  data. The  site 
displays  a  map  of  the  United  States  on  which 
you  can  select  a  state.  On  the  resulting  state 
map,  just  click  on  an  icon  to  review  rates 
through  graphs,  indexes,  top  10  reports  and 
other  criteria.  Or,  you  can  access  local  data 
by  clicking  on  a  city  on  the  state  map. 

Finally,  here  is  some  additional  informa¬ 
tion  about  using  this  material: 

1.  Rates  reported  on  the  site  are  gathered 
by  the  market  research  teams  of  DataTrac 
Corp.,  a  Milwaukee  market  research  firm 
specializing  in  the  banking  industry'.  The 
material  is  updated  each  week  night  with 
data  collected  that  day. 

2.  All  interest  rate  information  can  be  sep¬ 
arated  into  national,  state  and  local  market¬ 
places.  Note,  then,  that  the  Top  Ten  reports 
(accessible  through  the  Top  Ten  icons  on  rel¬ 
evant  pages)  rank  the  10  most  competitive 
savings,  mortgage,  auto,  home  equity,  CDs 
and  credit  card  interests  for  each  of  these 
regional  classifications. 

3.  Extra-cost  features  are  also  available.  For 
instance,  as  you  view  specific  institutions, 
you  are  often  invited  to  see  a  Financial 
Review.  This  includes  the  institution’s  quality 
rating,  known  in  the  banking  industry  as  a 
('AMEL  (“capital  risk,  assets  quality,  margins, 
earnings  returns  and  leverage”)  analysis, 
issued  to  the  financial  institutions  on  a  quar¬ 
terly  basis  by  the  IDC  Corp.  using  some  35 
key  financial  ratios.  Costing  $25,  the 
Financial  Review  combines  the  CAMEL 
analysis  with  a  five-page  report  on  the 
institution’s  financial  strengths.  You  can 
also  visit  the  IDC’s  own  Web  site  at 
www.execpc.  com/~idcfp. 
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Links  to  Sites  across  all  Media; 


Classifieds 


www.mediainfo.com 


Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 


Access  the  Ml  Choice  of  the  Newspaper  Industry 


Editor  &  Publisher  Interactive  delivers  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


It's  the  industry's  connection  to  news  Web  sites  -  more  than  10,000 
-  across  all  media:  newspapers,  magazines,  radio  and  television  sta¬ 
tions,  city  guides  and  more!  With  search  classifications  such  as  type 
of  media,  geographic  location,  publication/station  frequency  and 
type  of  publication/site  -  entertainment,  travel,  news,  business, 
etc  -  finding  and  browsing  news  sites  has  never  been  easier! 


•  E&P  articles 

•  FPP  articles 

•  Daily  columns  on  the  print 
and  new  media  industries 

•  Web  news  sites  of  the  week 

•  Conference  news 

•  David  Aster's  Syndicate  World 


•  Upcoming  conferences  & 
conventions 

•  Database  of  consultants  for 
interactive  communications 

•  Research 

•  A  store  of  E&P  products 

•  Charles  Bowen's  Reporter's 
Digital  How  To  ...  and  more! 


It's  the  Industry's  most  accessed  Web  Site! 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help  want¬ 
ed  and  positions  wanted  ads  in  E&P  before  they  hit  newsstands  and 
mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll  want  to  get 
the  lead  on  industry  employment  opportunities! 


Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 


Visit  Editor  &  Publisher  Interactive  Today! 
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BY  DAVID  ASTOR 

Syndicates  Sprint  To  Move 
Web  Content  To  Print 

But  packages  culled  from  popular  Internet  sites 
have  a  mixed  record  of  success  so  far 


You  DON'T  ALWAYS  need  a  computer 
to  access  the  Web,  because  an  increas¬ 
ing  number  of  syndicates  are  offering 
newspapers  content  from  popular  sites. 
This  trend  surfaced  in  1996,  when  Tribune 
Media  Services  started  distributing  material  from 
the  Excite  navigational  site  and  the  Los  Angeles 
Times  Syndicate  from  the  online  “Web  Review” 
magazine.  (A  jear  earlier,  LATS  launched  a  pack¬ 
age  from  NetGuide  magazine,  which  later  became 
an  online-only  publication.) 

Then,  in  1997,  Universal  Press  Syndicate  began 
offering  content  from  the  “Motley  Fool”  invest¬ 
ment  site.  United  Media  from  the  online  “Salon” 
magazine  and  the  New  York  Times  Syndicate 
from  the  “CyberTimes”  site.  In  January  1998, 
(a)pley  News  Ser\ace  came  out  with  a  package 
from  the  “Parent  Soup”  site. 

Things  really  accelerated  during  the  past 
month  or  so,  when  NYTS  introduced  content 
from  Microsoft’s  online  “Slate”  magazine  and 
United  started  offering  material  from  “The  Street” 
financial  site  and  a  regionalized  column  from  the 
“Garden  Escape”  site.  And  King  Features  just 
struck  a  deal  with  the  Yahoo!  navigational  site 
(see  sidebar  on  page  37). 

Why  are  syndicates  offering  all  these  packages? 


"We're  living  in  a  multimedia 
world.  Where  the  information 
originates  doesn't  really  make 
a  difference  as  long  as  the 
material  is  relevant  and 
useful." 

—  Gloria  Brown  Anderson, 
New  York  Times  Syndicate 


"Internet  content  providers 
still  value  and  need  the 
credibility  that  print  and 
particularly  newspapers  can 
bring." 

—  Mark  Mathes, 
Tribune  Media  Services 


“There  is  a  tremendous  amount  of  interesting 
information  on  the  Web,”  replied  Copley  national 
sales  director  Dean  Abbott. 

The  packages  mostly  contain  content  culled 
from  a  site,  but  there  can  be  original  material  as 
well.  A  typical  package  is  syndicated  once  a 
week,  although  some  are  available  more  often. 
And  the  clients  frequently,  but  not  always,  include 
both  print  and  online  newspapers.  In  some  cases, 
online  papers  can  cobrand  with  material  from 
the  syndicated  site,  which  opens  up  the  possibili¬ 
ty  of  attracting  local  ads. 

Are  syndicates  attracting  a  satisfactory  number 
of  clients  for  Web-toprint  packages?  For  some  of 
the  newer  offerings,  it’s  too  soon  to  tell.  For  the 
older  packages,  the  record  so  far  is  mixed. 

TMS  reported  that  the  thrice-weekly  Excite 
package  (w  hich  comes  with  Charles  Boyce’s 
weekly  “Compu-toon”  comic)  has  about  “three  or 
four  dozen”  clients,  including  many  in  big  mar¬ 
kets. 

LATS  said  “NetGuide”  has  about  30  clients  and 
“Web  Review”  about  20. 

“Motley  Fool”  has  attracted  128  print  and  53 
online  newspaper  clients,  according  to  Universal 
New  Media  editor/director  of  development  Bill 
Mitchell. 

United  is  still  in  the  midst  of  initial  sales  cam¬ 
paigns  for  “The  Street”  and  “Garden  Escape”  sites, 
but  alread)’  has  about  1 5  and  20  clients,  respec¬ 
tively.  The  syndicate  said  the  older  “Salon”  offer¬ 
ing  has  been  a  “modest  success"  with  about  25 
subscribers. 

Abbott  said  Copley  hasn’t  yet  found  many 
clients  for  “Parent  Soup  Offline,”  but  feels  it  offers 
“tremendous”  content  for  people  who  don’t  use 
the  Internet. 

He  said  one  problem  with  selling  “Parent  Soup 
Offline”  is  that  it’s  vy  ing  for  shrinking  newspaper 
space  against  various  other  parenting  features  — 
a  competition  factor  that  Web-to-print  packages 
on  any  subject  face.  Abbott  added  that  some 
papers  are  reluctant  to  drop  a  column  written  by 
a  single  expert  for  one  that  distills  the  expertise 
of  thousands  of  parents  who  contribute  to  the 
site. 

Actually,  Web  packages  that  include  columns 
help  some  writers  get  more  print  exposure. 

“It’s  very  difficult  to  launch  a  column  in  this 
day  and  age,”  said  United  vice  president  of  sales 
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and  marketing  Lisa  Klem  Wilson.  “If  a 
column  is  popular  on  the  Web,  it 
proves  people  are  interested  —  and 
may  increase  the  odds  of  it  succeeding 
in  print.” 

Of  course,  columns  or  other  content 
that  originate  in  cyberspace  lose  some 
interactivity  when  moving  to  print.  But 
Mitchell  did  note  that  it  can  be  easier 
finding  information  in  a  print  offering 
because  it  distills  highlights  of  the  Web 
site. 

LATS  senior  vice  president  of  new 
media  Steve  Christensen  said  some 
newspapers  may  resist  a  Web-to-print 
package  because  it’s  not  what  they’re 
accustomed  to  buying. 

“It’s  such  a  new  thing,”  he  observed. 
“Maybe  it’s  taking  a  little  time  for  them 
to  get  used  to  it.” 

TMS  editor  Mark  Mathes  added  that 
there  is  some  reluctance  on  the  part  of 
newspapers  to  pay  for  content  that 
Internet  users  can  access  for  free. 

That  said,  Mathes  noted  that  he’s 
glad  Web  people  feel  a  print  platform 
is  important  for  their  content.  “These 
Internet  content  providers  still  value 
and  need  the  credibility  that  print  and 
particularly  newspapers  can  bring,”  he 
commented. 

Indeed,  numerous  sites  have  asked 

King  And  Yahoo!  I 
Find  Each  Other 

The  latest  deal  between  a 
Web  site  and  syndicate  involves 
Yahoo!  and  King  Features. 

On  May  7,  King  began  distribut¬ 
ing  a  five-part  weekly  package  of 
both  original  and  adapted  content 
from  the  heavily  trafficked  Internet 
guide  (www.yahoo.com). 

The  “Yahoo!  for  Newspapers”  pack¬ 
age  includes  a  feature  article,  a  how-  j 
to  for  doing  things  online,  a  Q&A,  | 
material  for  kids  and  site  reviews.  i 

The  first  three  are  exclusive  to 
newspapers  for  a  week  (after  which  i 
they  appear  on  the  Yahoo!  site). The  i 
other  two  are  derived  from  existing  j 
Yahoo!  material.  j 

“Newspapers  will  be  able  to  post  j 
the  columns  on  their  Web  sites,  if 
desired,”  said  King  managing  editor 
Maria  Carmicino. 

Clients  include  the  Minneapolis 
Star  Tribune,  New  York  Post  and 
Seattle  Post-Intelligencer. 

—  David  Astor  I 


syndicates  to  distribute  their  content. 
Many  are  turned  down  for  reasons 
such  as  having  a  style  of  writing  that 
many  mainstream  dailies  aren’t  com¬ 
fortable  with.  But  some  sites  continue 
to  be  signed  —  with  several  introduc¬ 
tions  slated  for  the  next  few  months 
and  beyond. 

“When  you  have  the  reputation  of 
an  edgy  and  attractive  brand  name  on 
the  Internet,  syndicate  and  newspaper 
editors  are  certainly  going  to  look 
closely,”  said  Mathes. 

NYTS  president/editor  in  chief 
Gloria  Brown  Anderson  added, 
“Convergence  is  real.  We’re  living  in  a 
multimedia  world.  Where  the  informa¬ 
tion  originates  doesn’t  really  make  a 


SHELIA  DAVIS  LAWRENCE  has 
dropped  Creators  Syndicate  from 
the  $25  million  lawsuit  she  filed  over 
an  allegation  that  she  had  an  affair 
with  President  Clinton. 

The  allegation,  denied  by  LawTence, 
came  from  a  source  quoted  in  a 
January  column  by  Arianna  Huffington 
—  now  the  sole  defendant  in  the  suit. 
Huffington  moved  from  Creators  to 
the  Los  Angeles  Times  Syndicate  last 
month  (ffi?/*, April  25,  p.  45),  about  six 
weeks  after  the  suit  was  filed  in  Los 
Angeles  Superior  Court. 

Lawrence,  who  also  dismissed  a 
related  suit  against  the  National 
Enquirer,  szid  in  a  statement:  “I  felt 


difference  as  long  as  the  material  is 
useful  and  relevant.” 

*  *  * 

URLs  and  previous  E&P  mentions  of 
the  sites  discussed  in  this  story; 

•  www.netguide.com;  July  8, 1995,  p.  33 

•  ww’w.excite.com;  May  4, 1996,  p.  41 

•  ww.webreview.com;  June  15, 1996,  p.  99 

•  ww.fool.com;  July  26, 1997,  p.  31 

•  wwAV'.salonmagazine.com;  Sept.  6, 1997, 
p.37 

•  ww.qbertimes.com;  Sept.  20, 1997,  p.  37 

•  www.parentsoup.com;  Jan.  31, 1S>98,  p.  35 

•  www.garden.com;  April  18, 1998,  p.  88 

•  www.thestreet.com;  April  18, 1998,  p.  88 

•  www.slate.com;  May  2, 1998,  p.  39 


that  proceeding  simultaneously  against 
several  defendants  would  dilute  our 
primary'  objective. That  is  to  hold 
Arianna  Huffington  accountable  for 
deliberately  harming  my  reputation  in 
order  to  advance  her  own  career.  Had 
it  not  been  for  Huffington ’s  state¬ 
ments,  it  is  possible  that  none  of  the 
other  false  stories  would  have  been 
published.” 

Huffington  has  said  in  the  past 
iE&P,  March  14,  p.  51)  that  her  col¬ 
umn  was  “thoroughly'  sourced”  and 
Lawrence  didn’t  call  back  when  she 
sought  a  response  before  going  to 
print.  Huffington,  who  has  also  criti¬ 
cized  Republicans  in  her  syndicated 


All  the  fun  of  driving  without  getting  carsick 


C)  c««*  MM  tanxet  V7 

This  guy  really  is  honest." 


If  you  think  the  new  VW  Beetle  is  fun,  you'll  love  this. 
A  weekly  cartoon  panel  that  provides  a  fond  and  funny 
look  at  our  four-wheeled  friends.  Run  it  on  your  cartoon 
page  or  in  your  auto  section.  Call  today  for  a  test  drive. 

COPLEY 

news  service 

Call  1-800-238  6136  today. 


BY  DAVID  ASTOR 

Creators  Syndicate  Dropped 
From  Suit  Against  Columnist 


May  16, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  3  7 


APPAREL  MARKET  STORY 
WITH  THE  MARKET  GUIDE 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  style  of  Bay  City,  Michigan!  The  Market  Guide 
makes  this  apparel  market  a  model  city:  per  person  sales  for  appar¬ 
el  is  38%  higher  that  the  state  average!  This  market  is  looking  good! 
Could  you  sell  your  market  with  a  story  like  this? 


Gl 


Apparel 

Sales 

Sales 

Per  Store 

Per  Capita 

Sales 

$4,404,545,000 

$878,975 

$22,488,000 

$681,454 

See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entrepreneurs,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  important  information  such  as: _ 

Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 
'  Disposable  income*  Number  &  types  of  banks  •  Retail  outlets 
■  Transportation  •  Total  auto  registrations...and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  t&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Section: _ 

Section  I  -  1 998  Market  Ratings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population,  Income  &  Retail  Sales  Tables 


Plea.se  send  payment  to;  Market  Guide,  c/o  Editor  &  Publisher,  P.O.  Box  3000.  Denville,  NJ  07834-3000  Phone:  (800)  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 
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feature,  added  back  then  that  her  col¬ 
umn  wasn’t  a  “partisan”  attack  but  a 
piece  “prompted  by  two  news  events: 
Mrs.  Lawrence  being  subpoenaed  by 
the  Paula  Jones  lawy  ers  and  the  Justice 
Department  investigation  of  the  purg¬ 
ing  of  the  vetting  files  for  her  late  hus¬ 
band’s  ambassadorial  nomination.” 

Huffington  further  noted  last  week 
that  her  column  wasn’t  the  only  media 
outlet  to  discuss  the  affair  allegation 
and  other  matters  relating  to  Shelia 
and  Larry  Lawrence. 

Larry  was  the  U.S.  ambassador  to 
Switzerland  whose  body  was  exhumed 
from  Arlington  National  Cemetery  after 
Huffington  and  others  reported  in 
1997  that  he  had  fabricated  his  mili¬ 
tary  past.  Huffington’s  January  1998 
column  quoted  a  source  saying  that 
one  way  Larry'  got  the  Swiss  post  was 
by  “turn(ing)  a  blind  eye  toward 
Clinton’s  affair  with  his  own  wife.” 

When  asked  for  their  reactions  to 
Creators  being  dropped  from  the  suit, 
syndicate  president  Rick  Newcombe 
and  Huffington  had  responses  that 
were  surprisingly  similar  —  to  a  point. 

“We’re  obviously  very'  pleased,”  said 
Newcombe. 

“I’m  delighted,”  said  Huffington,  who 
went  on  to  add:  “It’s  one  more  confir¬ 
mation  that  this  is  a  bogus  lawsuit.  It 
clearly  shows  that  the  lawsuit  was 
never  really  thought  out.” 

Newcombe  and  Huffington  have 
certainly  had  their  differences  about 
what  led  to  her  move  to  LATS. 

“Creators  did  not  ‘drop’  me  or ‘can¬ 
cel’  me,”  Huffington  said  last  month. 

To  which  Newcombe  issued  a  fax 
stating,  in  part:  “Our  attorneys  spent  an 
unbelievable  amount  of  time  negotiat¬ 
ing  with  her  attorney,  and  we  all 
signed  an  agreement  not  to  comment 
on  why  we  were  going  our  separate 
ways.  We  were  not  to  say  whether  she 
was  ‘dropped’  or  ‘canceled,’  or  whether 
she  was  enthusiastically  released  many 
years  before  her  contract  was  to 
expire.” 

Huffington  said  she  issued  her  April 
comment  in  response  to  what  she  said 
was  an  inaccurate  U.S.  News  &  World 
Report  item  reporting  that  Creators 
was  “dropping”  her. 

Barry’  Langberg,  Lawrence’s  Los 
Angeles-based  attorney,  said  the  dis¬ 
missals  of  Creators  and  the  National 
Enquirer  were  “without  prejudice”  — 
meaning  Lawrence  could  refile  against 
the  two  companies  “should  circum¬ 
stances  warrant  such  action.” 


Controversy  Over 
‘Orgy’  Cartoon 

A  CARTOON  PICTURING  an  orgy 
caused  a  reader  to  call  the  police, 
according  to  a  story  on  the  Association 
of  Alternative  Newsweeklies  Web  site. 

The  self-syndicated  Tom  Tomorrow 
told  AAN  News  that  he  created  the  car¬ 
toon  to  satirize  “the  death  of  campaign 
finance  reform”  and  the  nation’s  fixa¬ 
tion  on  the  White  House  sex  scandal. 

A  Tomorrow  client,  the  Oklahoma 
Gazette  in  Oklahoma  City,  reported  that 
it  was  inundated  with  letters  and  calls 
criticizing  the  cartoon.  One  reader 
complained  to  the  local  police  that  the 
drawing  was  legally  obscene.  The  car¬ 
toon  was  shown  to  County  Judge  Virgil 
Black,  who  said  it  “might  be  distasteful” 
but  not  obscene  —  and  added  that  it 
was  protected  by  the  First  Amendment. 

Meanwhile,  a  member  of  the  nearby 
Moore  City  school  board  asked  the 
board  to  reconsider  the  July  renewal  of 
a  Center  for  Education  Law  contract  to 
represent  local  schools.  Why?  Gazette 
publisher  Bill  Bleakley,  who’s  also  an 
attorney,  does  legal  work  for  the  center. 

Bleakley  said,  “Why  some  want  to 
punish  the  center  for  something  the 
Gazette  has  done  bewilders  me.” 

Cast  Picked  For 
‘Dilbert’  Series 

Daniel  stern  will  provide  the 
voice  of  Dilbert  in  the  UPN  show 
based  on  Scott  Adams’  comic. 

Stern  is  best  known  as  an  actor  in  the 
Home  Alone  movies  and  as  a  narrator 
for  the  Wonder  Years  program.  Other 
cast  members  for  the  series  {E&P,  Feb. 
14,  p.  46)  include  Chris  Elliott  as 
Dogbert  and  Kathy  Griffin  as  Alice. 

‘Non  Sequitur’ 
Clarification 

A  MAY  2  story  quoted  an  anony¬ 
mous  source  who  wondered 
whether  Wiley  Miller  did  a  “Non 
Sequitur”  comic  mentioning  the 
National  Cartoonists  Society’s  Reuben 
Award  because  he  was  upset  about 
not  being  nominated  for  it. 

E&P  should  have  given  Miller  the 
opportunity'  to  note  that  he  created 
the  April  26  strip  in  January  —  over  a 


The  United  Media-based  Adams  is  co¬ 
executive  producer  of  the  animated 
show,  which  is  scheduled  to  premiere 
during  the  1998-99  season. 

Two  Elected  To 
Council  Board 

TWO  CREATORS  WERE  elected  to 
the  Newspaper  Features  Council 
board  of  directors  at  a  recent  NFC  meet¬ 
ing  in  Washington,  D.C. 

They  are  editorial  cartoonist/colum¬ 
nist  Ted  Rail  of  Universal  Press 
Syndicate  and  “Nancy”  artist  Guy 
Gilchrist  of  United  Feature  Syndicate. 

It  was  the  first  board  meeting 
presided  over  by  Wilmington,  Del., 
News  Journal  executive  editor  Jane 
Amari,  the  first  woman  president  in  the 
NFC’s  43-year  history'. 

Web  Page  For  The 
Duchess  Of  York 

The  new  YORK  Times  Syndicate 
has  launched  a  Web  page  for  the 
Duchess  of  York  (Sarah  Ferguson)  to 
mark  the  first  anniversary'  of  her  NYTS 
column. 

It’s  at  http://ny'tsyn. com/duchess. 
People  can  e-mail  her  there  at 
duchess@nytsy’n.com. 

‘Consider’  Feature 
Is  On  The  Net 

An  inspirational  column  called 

“Consider  This  ...”  is  being  self-syn¬ 
dicated  from  its  Web  site  at 
www.mikeleejohnson.com. 

The  Wyoming-based  Johnson’s  T-year- 
old  feature  has  appeared  in  various 
print  and  online  publications. 


month  before  the  Reuben  finalists 
were  announced. 

Miller  said  he  did  the  comic  to  try’ 
to  raise  awareness  of  the  Reuben  and 
NCS. 

NCS  president  George  Breisacher 
agreed  that  the  Reuben  is  not  as  well- 
known  as  it  should  be,  and  that 
comics  like  Miller’s  can  draw  more 
attention  to  it.  He  added  that  the  NCS 
has  begun  forming  committees  to 
help  publicize  the  Reuben  and  other 
aspects  of  the  organization. 


May  16, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  39 


Circulation  Sense 

Continued  from  page  7 

want.  Morning  News  displays  at 
Albertson's  and  Kroger’s  carry  each 
chain’s  logo. 

♦  Referring  to  “dealers’’as  “retailers” 
has  a  more  positive  connotation. 

♦  When  billing  corporate  accounts, 
compensate  distributors  immediately. 

♦  Leave  the  Sunday  paper  out  for  a 
while  during  the  week.  Morning  News 
Sunday  “residual  sales”  run  around 
13,000. 

♦  If  dealers  ask,  remove  coin-operat¬ 
ed  racks  from  in  front  of  their  stores. 

♦  Accommodate  dealer  billing 
requests.  A  key  to  securing  Wal-Mart 
was  conforming  with  its  electronic  data 
interchange  system. 

Like  most  papers,  the  Morning  News 
occasionally  dabbles  in  “co-op”  pro¬ 
grams,  i.e.,  coffee  and  a  paper  for  a  spe¬ 
cial  price;  and  special  sales  promotions, 
i.e.,  buy  six  daily  papers  and  get  Sunday 
free,  but  generally  eschews  gimmicks. 
Whereas  Don’t  Bees  rely  on  “quick 
fixes.” 


Postal  Rate 

Continued  from  page  10 

since  the  last  rate  hike  proposal  three 
>'ears  ago,  he  said. This  is  because  auto¬ 
mated  mail  handling  systems  can’t  easi¬ 
ly  accommodate  newspapers. 

Dn  the  other  hand,  the  automated 
systems  can  deal  with  direct  advertising 
pieces,  he  said,  and  such  mail  is  price- 
sensitive.  Because  of  that,  and  because 
the  Postal  Service  is  enjoying  large  sur¬ 
pluses  and  low  inflation,  the  commis¬ 
sion  recommended  only  a  1.2% 
increase  in  the  Standard  A  Commercial 
Regular  rate  overall  and  only  2.2%  more 
for  the  Commercial  Enhanced  Carrier 
Route. 

The  National  Newspaper  Association, 
which  represents  community  newspa¬ 
pers,  was  pleased  with  the  proposal 
overall,  particularlv  that  the  periodical 
mailers’  share  of  overhead  costs  was 
lowered. 

“In  our  testimony  to  the  Postal  Rate 
Commission,  we  objected  to  the  Postal 
Service  proposal  to  increase  the  rates 
for  local  newspapers  at  a  time  when 
service  delivery'  is  deteriorating  rapidly',” 
stated  Kenneth  B.  Allen,  NNA  executive 
vice  president  and  CEO. 

“We  are  delighted  the  commission 
agreed  with  this  position  and  applaud 
their  decision,  which  will  benefit  both 
local  newspapers  and  their  communi¬ 
ties,”  Allen  continued. 

The  Newspaper  Association  of 


America,  which  represents  1,700 
papers  in  the  United  States  and  Canada, 
also  was  pleased  with  the  recommen¬ 
dations,  in  particular  that  some  advertis¬ 
ing  mail  rates  were  not  as  low  as  the 
Postal  Service  had  asked.  The  NAA 
argues  that  the  Postal  Service  wanted  to 
cut  ad  mail  rates,  by  as  much  as  18%  in 
some  categories,  in  order  to  draw  busi¬ 
ness  from  newspapers,  making  up  the 
lost  revenue  with  higher  rates  on  first- 
class  and  other  mail. 

“The  Po,stal  Rate  Commission’s  deci¬ 
sion  is  sound  and,  once  again,  demon¬ 
strates  the  need  for  careful,  intelligent 
supervision  of  the  postal  system,”  stat¬ 
ed  John  E  Sturm,  NAA  president  and 
CEO. 

“It  makes  no  sense  to  implement  a 
sharp  decrease  in  postal  rates  for  adver¬ 
tising  mail  that  most  people  don’t  read 
and  don’t  want  when  virtually  all  other 
rates  are  going  up,”  continued  Sturm. 

The  Postal  Service  submitted  its  rate 
increase  request  in  July  1997,  anticipat¬ 
ing  that  increases  would  be  approved 
by  May  and  implemented  by  June. 
However,  Gleiman  said,  emphatically, 
“My  colleagues  and  I  see  no  reason 
why  any  increases  should  be  put  into 
effect  before  January  of  1999,  at  the 
earliest.” 

The  rate  proposal  forecasts  a  $1.4  bil¬ 
lion  deficit,  even  though  at  the  time  the 
Postal  Service  expected  a  $600  million 
surplus  for  the  year.  It  ended  1997  with 
a  $1.2  billion  surplus,  following  surplus¬ 
es  of  $1.8  billion  in  1995  and  $1.5  bil¬ 
lion  in  1996.  For  the  first  half  of  1998, 
the  agency  has  a  $1.3  billion  surplus, 
Gleiman  said. 

“We  believe  the  service  may  have 
seriously  misestimated  its  need  for  a 
rate  hike,”  he  said. 

Several  times,  Gleiman  criticized  the 
Postal  Service  for  giving  the  commis¬ 
sion  outdated  and  inaccurate  cost  and 
revenue  projections  to  evaluate.  The 
rate  proposal,  based  on  1996  data,  over¬ 
estimated  inflation  and  doesn’t  reflect 
all  the  savings  garnered  from  mail 
reclassification  begun  in  the  fourth 
quarter  of  1996,  he  said.  And,  because  of 
the  1997  surplus,  the  commission  found 
that  the  annual  revenue  the  Postal 
Service  sets  aside  for  past  years’  losses 
can  be  reduced  by  $70  million. 

In  February,  the  commission  asked 
the  Postal  Service  to  provide  more 
recent  data,  but  the  Postal  Service 
declined  to  do  so.  “I  think  it’s  unfortu¬ 
nate  that  the  Postal  Rate  Commission 
can’t  get  the  information  it  wants  to  get 
by  simply  asking  for  it,  or  by  subpoe¬ 
naing  it,”  said  Sturm.  “I  can’t  think  of 
any  other  regulatory  or  quasi-regulato- 
ry  agency  that  only  gets  the  informa¬ 


tion  that  the  regulatee  wants  them  to 
have.” 

The  Postal  Service  Board  of 
Governors  may  now  approve,  reject  or 
modify'  the  proposal,  or  .send  it  back  for 
more  consideration. 

A  Postal  Service  spokesw'oman  said 
that  the  agency  has  no  comment  on  the 
rate  commission’s  announcement  and 
will  wait  to  see  how  the  Board  of 
Governors  will  act. 


Atlanta 

Continued  from  page  15 

fines  and  imprisonment  and  sanction 
the  newspaper  by  limiting  the  evi¬ 
dence  it  can  present  in  defending  itself 
against  Jewell’s  libel  suit. 

The  Journal  and  Constitution  broke 
the  story  that  Jewell  w'as  a  suspect;  he 
sued  after  he  was  cleared  of  involve¬ 
ment  in  the  bombing,  which  killed  a 
woman  and  injured  more  than  100  oth¬ 
ers. 

Asked  if  the  Journal  and  Constitution 
was  in  a  legal  bind,  newspaper  attorney 
Canfield  declined  comment. 

Jew'ell’s  attorney,  Lin  Wood,  told  E&P 
the  Journal  and  Constitution's  identity 
of  Jewell  as  a  suspect  was  “substantially 
true,”  adding  Jewell’s  “legal  basis  to  sue” 
was  based  on  a  column,  other  stt)ries 
and  headlines. 

Wood  wants  the  identity  of  the 
anonymous  sources  for  his  case  and 
vowed  to  demand  sanctions  against 
defiant  journalists.  He  claimed  the 
sources  had  only  secondhand  know'l- 
edge  of  the  FBI’s  investigation. 

“We  believe  almost  all  the  informa¬ 
tion  was  from  one  or  more  police  offi¬ 
cers  with  the  Atlanta  police,  who  were 
not  a  part  of  the  active  investigation,” 
said  Wood. 


Shop  Talk 

Continued  from  page  56 

convoy  of  chauffeured  autos  and  — 
most  of  all  —  called  on  its  friendship 
with  the  inventor,  Guglielmo  Marconi, 
to  get  the  stor)'  that  no  one  else  had. 
Even  Marconi  was  at  first  denied  access 
to  the  Carpathia  but  once  aboard  got  a 
firsthand  account  of  how  his  wireless 
operator  had  sent  the  first  message: 
“Come  at  once.  We’ve  struck  a  berg” 
and  later,  “Our  engine  room  is  flooded 
to  the  boilers.” 

Berger  was  moved  to  write  “top  men 
in  the  profession  everv'where  conceded 
that  ...  no  other  great  news  stor>'  any¬ 
where  had  been  nearly  so  well  orga¬ 
nized.” 
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Life  without 
parole  in 
paperboy  killing 

A  COOK  COUNTY,  Ill.,  judge 
imposed  a  sentence  of  life  in 
prison  without  parole  on  the  man  con¬ 
victed  of  killing  14-year-old  Joel 
Trinidad  while  the  boy  collected 
money  on  his  Chicago  Sun-Times 
paper  route. 

David  Cackler,  a  28-year-old 
Chicago  resident,  had  faced  the  possi¬ 
bility  of  a  death  penalty  at  his  May  8 
sentencing. 

Prosecutors  say  Trinidad  was  collect¬ 
ing  for  his  paper  route  Sept.  9, 1S>95, 
when  an  acquaintance  told  him 
Cackler  would  pay  for  help  moving 
some  heavy  items  into  Cackler’s  new 
residence. 

When  the  job  was  done,  prosecutors 
said,  Cackler  made  sexual  advances  on 
Trinidad,  who  tried  to  leave  the  apart¬ 
ment.  Cackler  struck  the  paperboy  in 
the  head  with  a  crowbar  and  then 
strangled  him  with  a  rope,  authorities 
say. 

Trinidad’s  body  was  found  in  an 
alley  along  his  paper  route. 

Newspaper 
forced  to 
change  name 

The  times, a  5,000-circuiation 
weekly  published  in  Smithfield, 
Mass.,  has  been  forced  to  change  its 
name  because  of  legal  threats  from  the 
Times  of  London,  according  to  the 
Associated  Press. 

Smithfield  publisher  John  Edwards 
said  that  rather  than  spend  a  fortune  to 
battle  the  British  publishing  giant  in 
court,  he  last  week  changed  the  name 
of  his  weekly  to  the  Smithfield  Times. 
The  Times  of  London  has  a  daily  circu¬ 
lation  of  780,000. 

Edwards  had  been  using  the  Times 
name  for  13  years. Then,  in  January,  he 
received  a  letter  from  Handal  & 
Morofsky,  the  Norwalk,  Conn.,  law  firm 
retained  by  Times  Newspapers  Ltd., 
publishers  of  the  London  paper. 

The  letter  informed  Edwards  that 
the  London  company  owned  the  trade¬ 
mark  to  the  '"Times"  name  and  that  its 
use  by  any  other  publication  will 
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“divert  trade  from  our  client,  and  will 
tend  to  confuse  and  deceive  pur¬ 
chasers.” 

“It’s  so  ridiculous  to  think  that  we 
are  any  threat  to  their  paper,”  Edwards 
said.  He  spent  about  $2,000  to  change 
his  paper’s  nameplate,  stationery  and 
building  signs,  and  estimated  that  a 
court  case  would  have  cost  as  much  as 
$50,000.  A  court  fight  “wasn’t  worth  it,” 
he  said. 

The  Times  of  London  obtained  sole 
rights  to  the  "Times"  name  in  the  U.S. 
in  1982,  according  to  the  U.S.  Patent 
and  Trademark  Office. 

Tribune  Co,  forms 
new  products  and 
services  team 

Tribune  CO.  is  forming  a  unit  that 
will  develop  new  consumer-orient¬ 
ed  products  and  services  that  can  be 
sold  on  a  national  and  international 
basis. 

Chicago  Tribune  senior  editor  John 
Twohey  will  head  the  new  team, 
which  will  operate  within  Tribune 
Media  Services,  the  syndication  arm  of 
Tribune  Publishing  Co. 

In  contrast  to  the  business  develop¬ 
ment  units  at  Tribune’s  print,  online 
and  broadcast  local  franchises,  the  new 
and  as-yet  unnamed  product  develop¬ 
ment  team’s  mission  is  to  find  and 
develop  opportunities  that  target 
national  or  international  maritets. 
Tribune  said. 

“A  key  objective  is  to  address  needs 
among  consumers  not  served  through 
Tribune’s  current  line  of  products  and 
services,”Tribune  said. 

Back-to-work 
order  denied  in 
Detroit 

IN  ANOTHER  SETBACK  to  workers 
who  struck  Detroit’s  two  daily  news¬ 
papers  nearly  three  years  ago,  a  federal 
appeals  court  refused  to  issue  a  so- 
called  10(j)  injunction  that  would  have 
put  them  back  on  the  job  immediately. 

A  three-judge  panel  of  the  6th  U.S. 
Circuit  Court  of  Appeals  on  May  6  said 
U.S.  District  Judge  John  Corbett 
O’Meara  acted  within  his  authority 
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when  he  ruled  that  it  would  be  wrong 
to  order  several  hundred  former  strik¬ 
ers  back  to  work  —  and  likely  ensure 
the  firing  of  hundreds  of  replacement 
workers  —  while  the  National  Labor 
Relations  Board  and  federal  courts 
have  still  not  ruled  definitively  that  the 
strike  was  caused  by  the  newspapers’ 
unfair  labor  practices. 

The  regional  NLRB,  which  had 
sought  the  10(j)  injunction,  has  said 
the  strike  was  “caused”  and  “pro¬ 
longed”  by  unfair  labor  practices  of  the 
Detroit  Free  Press,  the  Detroit  News 
and  its  joint  operating  agency  Detroit 
Newspapers. 

The  strike  by  2,500  employees  in  six 
unions  began  July  13, 1995,  and  ended 
Feb.  14, 1997,  when  the  unions  made 
an  unconditional  offer  to  return  to 
work. 

The  newspapers,  which  hired  more 
than  1 ,200  workers  to  replace  the 
strikers  and  never  missed  a  day’s  publi¬ 
cation,  has  said  it  won’t  bump  them  to 
take  back  former  strikers. 

S.C,  company 
buys  Argentina 
newspaper 

Latin  AMERICA’S  oldest  English- 
language  daily,  the  Buenos  Aires 
Herald,  announced  last  week  that  it  is 
now  almost  wholly  controlled  by  a 
U.S.  publishing  company. 

The  Evening  Post  Publishing  Co.  of 
Charleston,  S.C.,  now  holds  almost 
100%  of  the  Herald's  shares,  the  news¬ 
paper  reported. 

The  Rugeroni  family,  which  has 
owned  the  Herald  since  1925,  sold  its 
remaining  39%  to  the  publishing  com¬ 
pany  last  week,  said  Kenneth  Claud 
Rugeroni,  former  president  of  the 
Herald's  board. 

The  family  had  already  sold  60%  of 
the  stock  in  1968  to  Peter  Manigault, 
chairman  of  the  Evening  Post 
Publishing  Co. 

The  remaining  shares  are  owned  by 
an  Argentinean  family  and  Robert  J. 
Cox.  a  former  Herald  editor  in  chief 
who  now  works  for  the  Evening  Post 
Publishing  Co.  at  its  Charleston  Post 
and  Courier. 

Julia  Cass,  who  formerly  worked  for 
the  Philadelphia  Inquirer,  is  the 
Herald's  new  executive  editor.  —  AP 

Editor  &  Pi  BUSHER  41 


IIW.  19th  Street  •  NewYorit.N^'  1(X)11  •  Phone  (212)  6'’5-4380  •  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


FEATURES  AVAILABLE 


HEALTH  &  FITNESS 


ASTROLOGY 


EVERYDAY  ASTROLOGY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (561 )  392-1817 
or  E-mail  sales@boldly.com.  See  us  at 
Connections  for  a  demo! 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CONGRESS-KEY  VOTES 


ROLL  CALL  Report  Syndicate,  now  in  its 
25th  year,  provides  watchdog  cov¬ 
erage  of  lawmakers'  key  votes,  cam¬ 
paign  finance  stands,  voting  atten¬ 
dance,  ratings  by  lobbyists,  etc.  for 
readers  and  editorial  writers. 
GRAPHIC  OR  TEXT.  Major  impact  on 
your  page.  Small  change  in  your 
budget.  (8CX))  242-6549  or 

www.roll-call-votes.com 
for  info  and  sample  report. 


ENTERTAINMENT 


•HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
LA.  Features  Syndicate 
(800)  959-9977 


TOP  SHELF  restaurant,  bar  and  food 
service  copy  available  immediately. 
Food  features,  restaurant  and  food 
humorous,  product  news,  restaurant 
general.  Contact:  Hitt  Features  Syndicate 
(888)  246-5077. 
www.hittcomm.com 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-0168 
Avanti  1 054@aol.com 


FOOD  &  WINE 


WINE  CONSUMPTION  and  collecting 
has  reached  all-time  highs.  Let  your 
readers  ASK  THE  WINE  WITCH: 
funny,  irreverent,  and  informative  with 
Q  &  A  format.  View  at: 

www.celebrationswineclub.com 
(800)  700-6227 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Est^lished  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


KIDS/TEEN  HEALTH 


WHAT  PARENTS  WANT  TO  KNOW 
The  latest  on  kids'  health:  need-to- 
know,  hot  medical  information. 

WHAT  TEENS  WANT  TO  KNOW 
Tough  health  questions  answered  with 
an  attitude.  Two  columns  by  award¬ 
winning  health  writers.  In  30-r  papers. 
For  samples,  rates:  (610)  683-0800  or 
ENechas@aol.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)  692-4572  Fax  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


INTRODUCING:  GEO-PUZZLERS! 
Catch  &  hold  readers  young  and  old. 
FREE  sample  Pack  (907)  586-9406. 
1 35  W.  2nd  St.,  Juneau,  AK  99801 . 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


WISDOLOGY 
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Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 


Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icribb@imt.net 


&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


http  ://www.  mediainfo  .com 


NEWSPAPER  BROKERS 


THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


ENJOY  THE  outstanding  quality  of  life 
offered  in  the  coastal  resort  areas  of 
Ventura  and  Santa  Barbara  — 
together  with  the  opportunity  to  own 
the  area's  premier  business  pub¬ 
lication.  Established  9  years.  Asking 
price  $1 80,000.  Send  or  fax  a  letter  of 
interest  to  Publisher,  1056  Meta  Street 
#205,  Ventura,  CA  93001 .  Fax:  (805) 
648-2123. 


FOR  SALE:  Small  group  of  publications 
with  website  in  Western  Slope  Col¬ 
orado  resort  community,  needs  to  be 
taken  to  the  next  level.  Grosses 
$100,000-1  per  year;  $85,000  for 
turn-key  operation.  Call  (702)  596- 
5921  and  leave  message. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


NORTHWEST  WEEKLY,  beautiful  area 
on  water,  $265,000;  NW  weekly. 
Eastern  WA/OR;  $350,000,  NW 
monthlies,  $750,CXj0.  John  Fournier  Jr. 
Fournier  Media  Services 
(509)  786-4470 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

OREGON  WEEKLY,  near  coast,  2200 
paid,  $210,000  gross  in  '97,  broke 
even.  Priced  below  gross.  Owner  retir¬ 
ing.  Call  Jim  Hicks,  Bolitha-Cribb, 
(307)  684-9407  or  fax  (307)  684- 

SMALL  NORTHERN  New  England 
weekly  group.  Nice  cash  flow.  Nice  liv¬ 
ing.  $1.3  million.  Please  qualify 
yourself  first  letter.  Reply  to;  Box 
08503,  Editor  &  Publisher. 

7431  for  full  report. 

NEWSPAPERS  WANTED 

SMALL  ESTABLISHED  group  with 
County  Seats.  Excellent  facilities,  cen¬ 
tral  plant.  Great  potential.  Broadcast 
possibly  available.  Zone  7.  Ideal  living 
in  growing  area.  Write  Box  08520, 
Editor  &  Publisher,  including  proof  of 
ability  to  handle  cash  purchase. 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 

All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 

Faith  is  Cod  felt  by  heart,  not  by  reason 

Blaise  Pascal 

Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 

NEWSPAPERS  WANTED 


GROUP  WITH  STRONG  traditional 
news  values  is  seeking  to  acquire  addi¬ 
tional  paid  newspapers.  Daily  and 
weekly  newspapers  with  strong  sense 
of  community  and  commitment  to 
employees  will  match  our  profile.  Cash 
purchase  is  preferred.  All  replies  held 
confidential.  Reply  to  Box  08515, 
Editor  &  Publisher. 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


NEWSPAPERS  WANTED 


TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)348-9107. 


VVC  ACCEPT 

MASTERCARDAISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


E(JUIPMENT  &  SUPPLIES  i 

CAMERA  &  DARKROOM 

NEWSPRINT  FOR  SALE 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

30# -28# -25#- ALL  SIZES  I 

BEHRENS  INTERNATIONAL -N.B.CA  : 
(7 1 4)  644-266 1 ,  Fax  (7 1 4)  644-0283  : 

MAILROOM 

PRESSES 

7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


ALLMAILRCOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fax  (407)  273-9011 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817 
Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel;  (91 3)  362-8888 
Fax;  (913)362-8901 


HARRIS  N 1600 
1 982  Vintage 
4  Printing  Units  22"  x  63" 

1  Web 

2  Folders  with  Quarter  Folders 
Available  Immediately 

WEBEQ  INTERNATIONAL,  INC. 
PH:  (847)  459-9700 
FAX:  (847)  459-9707 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  -t  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fox:  (213)  256-7607 


FOaOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•SOVEREIGN  single  3:2  160-page 
(older  with  doubTe  upper  formers, 
22  3/4"  cut-off  and  malor,  1 984  vintage. 
•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's,  1 990  vintage 
•  1 0-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  150  HP  con¬ 
trollers  and  motors,  1981  vintage. 
•7-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  100  HP  con¬ 
trollers  and  motors. 

•8-unit  HARRIS  V15C  with  8  floor 
units,  JF25  folder,  75  HP  Cutler  Ham¬ 
mer  drive  and  motor,  mid  70's  vintage. 
•WEB  LEADER  mono  unit,  Web  Leader 
folders  and  roll  stands. 

•Add-on  GOSS  COMMUNITY  units 
(floor  position  or  converted  to  stacked 
position),  folders,  upper  formers,  press 
drives  and  roll  stands. 

INIAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorgeemidamerica- 
graphics.com 


WANTED  TO  BUY 


WANTED;  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


INSERTING  DRUMS  |2|  $200,000 

(3  VP)-*  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


(10)  $100,000 


(Payment  In  U  S  (dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  005-5005 


To  place  an  advertisement  in  any  of  these 
sections  call  the  E6?P  Classified  Department 
(212)  675-4380.  Ext.  171  or  173. 


1998  Recruitment  &  HR  Features  and  "Special  Sections 


EtS*?  runs  monthly 
recruitment  features 
and  special  sections 
highlighting  issues 
that  affect  Human 
Resource  profession¬ 
als  at  newspapers. 


I$$IM  Dotes  Spoce  Deodfines 

May  23  May  12 


June 

13 

June 

2 

July 

11 

June 

30 

"August 

22 

August  11 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)950-8475 
E-mail:  mnsl@metro-news.com 
WWW.  metro-  news .  com 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (6 1 6)  458-66 1 1 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)247-2338 
www.circulation.net 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
_ (800)  972-6778 _ 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


CIRCULATION  SERVICES 

JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sale  by  our  telemarketing 
management  professionals.  Located  in 
four  cTifferent  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.teleservicetech.com 
We  make  every  call  counti 

pen  ‘iTART'; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  atwww.homeseller.net 
(800)  574-3703  or  info@paper.net 

NEWSPAPER  EXECUTIVE  SEARCH 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 

NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

^  1 

“Executive  search,  recruitment  and 

placement  services... to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

e-mail:  rhaas@rhaa$.com 

Ron  Haas  | 

HELP  WANTED 


_ ACADEMIC _ 

UNIVERSITY  OF  IDAHO 
SCIENCE  WRITER 

Dynamic,  Research  II,  land-grant  uni¬ 
versity  seeks  experienced,  energetic 
science  writer  to  help  initiate  institution¬ 
wide  program  to  improve  national, 
regional  and  local  coverage  of  its  science 
programs.  Interdisciplinary  areas  of 
research  strength  include:  food/forest 
production  and  biotechnology;  construc¬ 
tion,  transportation  and  infrastructure; 
manufacturing  and  materials  science 
engineering;  environmental  science  and 
technologies;  and  information  and 
communication  technologies. 

Contact  Dr.  Corinne  Lyle,  (208)  885- 
5883  or  clyle@uidaho.edu  for  position 
responsibilities  and  application  materi¬ 
als.  Closing  date  is  June  2,  1998. 
UI-AA/EEO. 

ADMINISTRATIVE 

ASSOCIATE  PUBLISHER 

Dallas  monthly  niche  publication  needs 
a  qualified  publisher.  Candidate  must 
have:  proven  track  record  increasing 
sales,  be  willing  to  grow  a  new  con¬ 
cept  into  other  markets,  percentage 
ownership  potential.  Reply  to  Box  08499, 
Editor  &  Publisher. 


ADMINISTRATIVE _ 

GENERAL  AAANAGER/Ad  experience. 
A  growing  suburban  weekly  chain  in 
Wisconsin  seeks  an  experienced,  goal- 
oriented  person  for  immediate  open¬ 
ing.  Resume  with  references  to  Box 
08504,  Editor  &  Publisher. 

PUBLISHER 

Freedom  Communications,  a  private, 
diversified,  values-based  communica¬ 
tions  company  with  an  autonomous 
operating  style  is  taking  applications 
for  publisher  of  the  Gaston  (NC) 
Gazette. 

The  Gazette  is  a  competitive  and  grow¬ 
ing  40,000-circulation  daily  located  in 
a  thriving  area  of  the  Piedmont  near 
Charlotte.  It  has  a  quality  staff  and 
respected  position  in  its  community. 
We  are  seeking  an  innovative  and 
experienced  manager  to  provide 
strong  leadership  inside  the  paper  and 
in  the  community.  Previous  publishing, 
or  related  work  experience,  required. 

Please  send  resume  to: 

Jonathan  Segal 
Freedom  Communications,  Inc. 
P.O.Box  19549 
Irvine,  CA  92623-9549 


_ ADMINISTRATIVE _ 

PUBLISHER 

Washington,  DC  design/environmental 
association  seeks  publisher  to  oversee 
high-quality,  monthly  magazine  and 
related  publications.  Responsibilities 
will  include  complete  oversight  of  the 
magazine  and  managing  a  staff  of  8. 
Candidates  should  have  7-10  years 
experience  in  management  of  circula¬ 
tion,  advertising,  editorial,  production, 
and  budgets.  Association  experience 
helpful.  Salary  $70  -  80K  plus  incen¬ 
tives.  Send  resume  and  cover  letter  to 
the  Attn:  PUB,  American  Society  of 
Landscape  Architects,  636  Eye  Street, 
Washington,  DC  20001.  EOE 

ADVERTISING 

ADVERTISING  SALES  MANAGER 
The  Times  Herald-Record,  a  Dow  Jones 
Fortune  500  Company  located  70 
miles  north  of  NYC,  needs  a  proven 
record  of  success,  with  a  preference  in 
advertising  sales.  Needed  to  train, 
coach  and  measure  performance  of  a 
fast  paced  sales  department.  Right 
individual  will  have  a  minimum  of  3 
years  sales  supervisory/management 
experience  in  a  newspaper  environ¬ 
ment,  bottom  line  focus,  and  the  ability 
to  grow  a  team  of  aggressive 
achievers.  Competitive  salary  and 
excellent  benefits.  Send  resume  and 
salary  requirements  to  Times  Herald- 
Record,  Human  Resources  Department, 
40  Mulberry  Street,  P.O.  Box  2046, 
Middletown,  NY  10940.  EOE. 


_ ADVERTISING _ 

AD  DIRECTOR:  Sell  ads,  recruit,  train 
and  supervise  salespeople;  marketing, 
promotions.  Hardwick  Gazette,  Box 
367,  Hardwick,  VT  05843,  or 

HdwkGazett@aol.com  EOE 

AD  SALES  CONSULTANT 

If  you  relish  the  thrill  and  excitement  of 
selling  advertising  and  are  strong  on 
prospecting  and  cold-calling,  we  want 
to  hear  from  you.  We  seek  strong 
skilled  sales  people  to  work  on  selling 
ads  to  small-to-medium-sized  busi¬ 
nesses  in  the  Albany,  NY  and 
Syracuse,  NY  markets  for  weekly  pub¬ 
lications.  Full  benefits  package  avail¬ 
able,  however,  no  relocation  package. 
Contact  Deborah  Flack,  VP  sales, 
TVData,  333  Glen  Street,  Glens  Falls, 
NY  12801,  (800)  833-9581  ext.  419 
or,  dflack@TVData.com 

ADVERTISING  SALES  MANAGER 

Atlanta  Journal  and  Constitution  is  seek¬ 
ing  a  sales  manager  to  lead  the  Direct 
Marketing  advertising  sales  depart¬ 
ment.  Qualified  candidate  should  nave 
experience  in  newspaper  Non¬ 
subscriber  TMC  programs,  working 
with  straight  commission  Sales  staff 
and  direct  marketing  shared  mail  pro¬ 
grams.  Send  your  resume  to  AJC  Direct 
Marketing,  1 355  Roswell  Road,  Suite 
250,  Marietta,  GA  30062  or  fax  to 
(770)  509-4150. 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Salina  Journah  a  33,000  daily,  is 
seeking  on  advertising  director  to  lead 
our  sales  team  and  creative  advertising 
production  staff.  Proven  sales  man¬ 
agement  experience  is  essential  to  lead 
a  sales,  production  and  support  team 
of  26  in  achieving  revenue  goals. 
Excellent  communication  skills,  the 
ability  to  work  cooperatively  with  others, 
budgeting,  computer  spreadsheet  and 
word  processing  skills  also  required.  Must 
be  innovative,  results-oriented,  orga¬ 
nized,  decisive  and  an  effective  team 
leader.  The  ideal  candidate  will  be 
responsible  for  all  advertising  revenue 
including  retail,  classified,  legal,  national 
and  commercial  printing.  Competitive 
compensation  and  benefits.  Send  cover 
letter  and  resume  to  Jane  Glenn,  human 
resources  director.  The  Salina  Journal, 
P.O.  Box  740,  Salina,  KS  67402- 
0740.  Deadline:  May  29. 


ADVERTISING  DIREaOR 

Advertising  Director  needed  immedi¬ 
ately  for  a  1 3,000-f  AM  daily/Sunday 
publication  in  the  Mississippi  Delta. 
Excellent  opportunity  for  a  strong 
achiever  who  can  manage  a  staff  of 
12  and  sell  at  the  same  time. 
Responsibilities  also  include  publishing 
a  shopper  and  a  specialty  monthly 
magazine. 

Ideal  candidate  will  be  a  strong  trainer 
in  both  classified  and  retail  depart¬ 
ments  and  have  the  ability  to  sell  major 
house  accounts.  Planning  and  budget¬ 
ing  expertise  is  a  must. 

V/e  are  a  part  of  Freedom  Communi¬ 
cations  ond  offer  a  range  of  benefits 
that  include  hospital,  life  and  dental 
insurance  as  well  as  401  (k)  and  retire¬ 
ment  plans.  Compensation  includes 
base  plus  quarterly  MBO  objectives. 

Resume  and  salary  history  to: 

Publisher 

Delta  Democrat  Times 
P.O.  Box  1618 

Greenville,  MS  38702 
or  E-mail 

EANichols@link.freedom.com 

ADVERTISING  REGIONAL 
ACCOUNT  SALES  EXECUTIVE 

The  Times  Publishing  Company  of  Erie, 
Pennsylvania,  has  a  position  available 
for  a  seasoned  advertising  sales  account 
executive.  Qualified  candidates  must 
have  excellent  skills  in  sales  and  nego¬ 
tiations  candidate  with  key  accounts  and 
a  minimum  of  5  years  experience  selling 
advertising  to  major  accounts.  Only  those 
who  are  sdf-motivated  and  hove  a  proven 
track  record  should  apply.  An  excellent 
salary,  bonus  and  benefits  package 
awaits  the  winning  candidate.  Apply  by 
sending  your  confidential  resume,  salary 
requirements  and  a  letter  of  introduction 
to  Times  Publishing  Company,  ATTN: 
Human  Resources  Department,  205  West 
1 2th  Street,  Erie,  PA  1 6534.  EOE 

(No  phone  calls,  please) 


ADVERTISING 


CLASSIFIED  ADVERTISING  SALES 

Nation's  Business  magazine  seeks  an 
individual  to  sell  classified  advertising 
over  the  telephone  to  new  business  and 
existing  accounts;  assist  with  page 
layout  and  production;  make  account 
collection  calls  as  appropriate;  and 
assist  with  promotional  efforts. 
Qualified  applicants  will  have  2  years 
related  telephone  sales  experience;  pro¬ 
ficiency  using  Microsoft  Word  and 
experience  with  page  layout  and  ad 
production;  strong  interpersonal  and 
customer  service  skills;  excellent  phone 
manner;  and  the  ability  to  be  a  self¬ 
starter.  Some  college  preferred.  Fax 
resume  and  cover  letter  stating  salary 
history  to  (202)  463-5328  or  send  to: 

U.S.  Chamber  of  Commerce 
Human  Resources  Department 
1615HStreet,NW 
Washington,  DC  20062-2000 
www.uschamber.org 

CLASSIFIED  MANAGER 

Supervisor  needed  to  work  with  north¬ 
ern  Virginia's  best  inside  sales  team. 
We  are  looking  to  manage  our  inside 
sales  and  telemarketing  operations  for 
our  2  doily  and  3  weekly  newspapers. 
You  will  supervise  a  team  of  8,  while 
developing  and  implementing  pro¬ 
grams  to  increase  revenue.  Please  send 
resume  and  cover  letter  to: 

Advertising  Director 
Potomac  News 
P.O.  Box  2470 
Woodbridge,  VA  22 1 92 


DISPLAY  ADVERTISING  MANAGER 
The  Longmont  Daily  Times-Call,  a 
21,000  Colorado  daily,  is  looking  for 
an  experienced  display  advertising 
manager.  Must  have  excellent  commu¬ 
nication  and  sales  skills  and  be  able  to 
train,  direct,  and  motivate  a  proven 
high-caliber  sales  team.  The  ideal  can¬ 
didate  must  be  an  energetic,  self- 
:  directed  person  who  can  handle  multi- 
j  pie  priorities  and  thrive  in  a  fast-paced 
I  and  rewarding  “state  of  the  art" 

:  environment.  Send  comprehensive 
j  cover  letter,  resume  and  salary  history 
:  to  Personnel  Director,  The  Daily  Times- 

•  Call,  P.O.  Box  299,  Longmont,  CO 

j  80502.  FAX  (303)  776-0837. _ 

i  DISPLAY  ADVERTISING 

I  ACCOUNT  EXECUTIVE 

i  The  Editor  &  Publisher  Company,  the 
:  dominant  trade  magazine  of  the  news 
I  industry,  seeks  o  Northeast  Regional 
j  Sales  Manager  to  sell  display  advertis- 
I  ing  across  multiple  print  and  web 

•  products.  Previous  print  advertising 
;  experience  required,  knowledge  of  the 
i  newspaper  industry  helpful,  must  be  PC 
I  literate. 

•  Position  includes  salary,  commission, 
j  benefits  and  travel.  Please  fax  resume 
j  to  Dennis  O'Neill,  VP  Sales  at  (212) 

:  929-1259.  No  phone  colls,  please. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

For  established,  dominant  mid-sized 
daily  In  the  fast-growing  Provo,  Utah 
area.  We  want  a  committed  and  know¬ 
ledgeable  leader  to  help  develop  our 
manret  and  grow  our  staff.  This  is  a 
great  opportunity  for  the  right  person. 
Live  in  one  of  America's  most  attractive 
cities  for  a  Pulitzer  Community  News¬ 
paper.  Respond  by  sending  a  cover  let¬ 
ter  and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Fax:  (801)  344- 
2982.  E-mail:  kparkins@gw.stlnet.com 
Competitive  compensation  and  benefit 
package. 


RETAIL  SALES  MANAGER 

Fayetteville  Observer-Times  is  a 
71 ,000  daily  and  83,000  weekend 
family  owned  and  operated  newspa¬ 
per  in  southeastern  North  Carolina. 
The  Fayetteville  market  is  ranked  25th 
in  projected  retail  growth  among  329 
MSA's  in  the  U.S.  by  the  year  2000 
and  we  are  adding  a  member  to  our 
current  retail  management  team.  The 
ideal  candidate  will  have  a  proven 
track  record  in  newspaper  sales  man¬ 
agement.  Strength  in  goal  setting,  track¬ 
ing  and  evaluating,  recognizing 
opportunities  and  motivation  of  sales 
staff  a  must.  Join  a  great  company, 
work  with  great  people  in  a  great 
growth  market.  We  offer  an  excellent 
and  comprehensive  solary,  bonus  and 
benefit  plan. 

Respond  in  confidence  to: 

Rosemary  B.  Rocconi 
Advertising  Director 
P.O.  Box  849 
Fayetteville,  NC  28302 


RETAIL  ADVERTISING  MANAGER  for 
a  progressive,  40,000  daily  in  the 
beautiful  Northwest.  Our  advertising 
department  is  moving  from  selling 
space  to  selling  marketing  expertise, 
and  we  are  integrating  production 
teams  into  the  operation.  Help  us 
through  the  transition  and  establish 
yourself  os  an  advertising  leader  who 
can  drive  change.  Please  mail  your 
resume  to  John  Souza,  advertising 
director.  The  Sun,  P.O.  Box  259, 
Bremerton,  WA  98337. 


ADVERTISING 


ADVERTISING 


SALES  MANAGER 

The  Pittsburgh  PennySaver  group,  con¬ 
sisting  of  76  zoned  editions,  direct 
mailed  to  702,000  homes  weekly  is 
looking  for  a  sales  manager.  This  posi¬ 
tion  has  the  responsibility  for  operating 
a  zone  office  and  managing  a  staff  of 
1 1  outside  reps  and  a  support  staff. 
The  Pittsburgh  PennySaver  enjoys  the 
largest  weekday  readership  in  the 
marketplace. 

Excellent  opportunity  and  compensa¬ 
tion  (Kickage,  including  benefits  for  an 
experienced  sales  manager  in  a 
shopper  or  weekly  newspaper  group. 
Resumes  and  cover  letters  to  Trinity 
Holdings,  Inc.,  PennySaver  Manager 
Position,  610  Beatty  Road,  Monroeville, 
PA  15146. 


TELEPHONE  SALES  AREA  MANAGER 

Would  you  like  to  work  for  the  fastest 
growing  daily  newspaper  in  the  South¬ 
east?  The  Florida  Times-Union,  located 
in  sunny  Jacksonville,  FL,  is  in  search  of 
a  Telephone  Sales  Area  Manager  to 
coach  and  provide  leadership  to  max¬ 
imize  revenue  with  our  classified  tele¬ 
phone  sales  staff.  Ideal  candidate  will 
have  telephone  sales  and  customer 
service  experience  preferably  in  a 
newspaper  environment.  Candidate 
will  have  experience  in  assessing  train¬ 
ing  needs  and  be  able  to  effectively 
coach  and  develop  sales  staff.  Individ¬ 
ual  will  create  and  review  reports, 
maintain  sales  records,  schedule  staff, 
establish  and  monitor  performance 
standards  and  bonus  plans  while  foster¬ 
ing  teamwork  to  achieve  maximum 
productivity.  A  college  degree  or 
equivalent  experience  is  required.  We 
offer  a  competitive  salary,  and  com¬ 
prehensive  benefits.  If  you  have  what 
we  are  looking  for,  please  send/fax 
resume  and  cover  letter  with  salary 
requirements  to  The  Florida  Times- 
Union,  c/o  Employment  Manager, 
One  Riverside  Avenue,  Jacksonville,  FL 
32202;  Fox:  (904)  359-4695. 

We  ore  a  Drug- Free  Workplace 
EOE 


ADVERTISING 


NATIONAL  SALES  EXECUTIVE 

A  major  metro  newspaper  is  seeking  an  experienced,  and  successful 
sales  executive  to  represent  our  newspaper  in  New  York.  The  successful 
candidate  will  be  responsible  for  generating  business  in  the  National, 
Retail  and  Classified  categories. 

We  are  looking  for  an  experienced  salesperson  who  has  a  history  of 
increasing  ad  revenues  in  a  competitive  market.  Must  be  highly  motivat¬ 
ed  and  able  to  think  strategically  to  identify  non-traditional  prospects  and 
develop  strong  relationships  with  key  decision  makers.  The  successful 
candidate  will  work  in  tandem  with  our  newspaper  managers.  A  mini¬ 
mum  of  five  years  of  national  or  recruitment  advertising  sales  experience 
or  previous  experience  with  an  ad  agency  or  advertising  client  are 
required.  Excellent  presentation,  written  and  verbal  communication  skills 
are  a  must. 

Please  send  cover  letter  with  resume  and  salary  history  in  confidence  to: 

Box  8516,  Editor  &  Publisher 

We  are  an  Equal  Opportunity  Employer 


May  16, 1998 
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HELP  WANTED 


ADVERTISING 


SALES  MANAGER 

Join  a  dynamic  management  team  and 
lead  an  enthusiastic  group  of  sales  pro¬ 
fessionals.  Our  daily  newspaper  in 
beautiful  Loveland  is  in  need  of  a  suc¬ 
cessful  advertising  manager  for  o 
group  of  eight  inside  and  outside  soles 
people.  We  require  excellent  commu¬ 
nication,  team  building,  selling  and 
motivating  skills.  Three  to  five  years 
management  experience  and  college 
degree  preferred.  This  is  an  innovative 
environment  in  a  department  which 
has  won  many  regional  and  national 
excellence  awards.  You  will  have  room 
for  experimentation  and  making  your 
own  mark.  Good  growth  potential.  We 
offer  competitive  salary,  complete 
benefits  packoge,  including  401  (k). 
We  work  hard  and  have  fun.  Please 
respond  with  cover  letter  and  resume 
by  May  29  to  Loveland  Daily  Reporter- 
Herald,  Attention  Personnel,  P.O.  Box  59, 
Loveland,  CO  80539. 


ART/GRAPHICS 


ASSISTANT  DIREaOR 
OF  NEWS  DESIGN 

The  News  &  Observer  is  looking  for  a 
newsroom  leoder  and  talented 
designer  with  strong  people  and 
administrative  skills  to  help  lead  an 
award-winning  1 4-member  desk  that  is 
responsible  for  the  design  and  prod¬ 
uction  of  news,  business  and  sports  sec¬ 
tions  on  a  fully  paginated  system. 
You'll  coordinate  and  work  col- 
laboratively  with  all  other  news 
departments  and  newsroom  managers. 
To  apply,  send  us  a  package  that 
includes  samples  of  your  design  work, 
a  resume,  a  list  of  at  least  four  pro¬ 
fessional  references  (including  at  least 
one  supervisor  from  your  current 
newspaper),  and  an  autobiography 
that  tells  who  you  are  as  a  person  and 
as  a  professional.  Please  send  your 
pockage  to  Melanie  Sill,  managing 
editor,  215  S.  McDowell  Street, 
Raleigh,  NC  27602. 

GRAPHIC  ARTIST 

The  Quad-City  Times  is  seeking  a  vis¬ 
ual  journalist  who  can  tell  stories 
through  computer  generated  informa¬ 
tional  graphics  and  illustrations.  This 
person  will  also  design  great  feature 
fronts  and  special  covers.  We  are  look¬ 
ing  for  someone  inventive  and  pro¬ 
active,  not  assignment  oriented.  The 
successful  applicant  will  be  able  to  suc¬ 
ceed  while  working  on  deadline,  able 
to  successfully  monage  and  prioritize 
multiple  tasks.  We  are  looking  for  a 
team  player  who  can  also  coach  and 
train  others  so  that  the  best  information 
is  brought  visually  to  the  readers.  The 
successful  candidate  should  be  fluent  in 
Freehand,  Illustrator,  Photoshop  and 
QuarkXPress.  The  Quad-City  Times 
offers  a  competitive  salary  and 
excellent  benefits.  To  apply  please  send 
a  cover  letter,  resume  and  portfolio  to; 

Quad-City  Times 
Human  Resources  Department 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 
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ART/GRAPHICS 


NEWS  ART  DIREaOR 

The  Herald-Sun,  an  award-winning, 
50,000-circulation  daily  in  the  heart  of 
NC's  booming  Triangle  region,  has  an 
immediate  opening  for  news  art 
director.  We're  looking  for  a  talented, 
motivated  individual  to  supervise  our 
three-person  art  staff,  design  feature 
and  special  news  pages  and  work  with 
our  editors  to  create  the  state's  most  vis¬ 
ually  striking  paper.  Macintosh  skills, 
fluency  in  Photoshop,  Freehand  and 
QuarkXPress,  college  degree  and  two 
years  experience  required.  Send 
resume  and  clips  to  John  Cole,  graph¬ 
ics  editor.  The  Herald-Sun,  P.O.  Box 
2092,  Durham,  NC  27702. 

E-mail:  crj@herald-sun.com 


CIRCULATION 


CIRCULATION  MARKETING  AND 
SINGLE  COPY  SALES  MANAGER 

The  Toledo  Blade,  a  150,000  daily 
and  201,000  Sunday  circulation 
oaper,  has  an  immediate  opening  for 
a  Circulation  Marketing  and  Single 
Copy  Sales  Manager.  Duties  include 
developing  and  implementing  new 
marketing  and  promotional  programs 
for  home  delivery,  single  copy  and 
retention.  Will  also  manage  single 
copy  sales,  distribution  and  collections. 

Requires  2-5  years  of  related  experi¬ 
ence,  preferably  in  newspaper  single 
copy  sales  and  marketing,  and  a 
demonstrated  record  of  success.  Must 
be  creative  and  possess  excellent 
interpersonal  and  team  building  skills. 
College  degree  in  marketing,  business 
or  a  related  field  a  plus.  Highly  com¬ 
petitive  compensation  and  benefits 
package. 

Reply  confidence  to  Human  Resources, 
The  Blade,  541  N.  Superior  Street, 
Toledo,  OH  43617  by  May  29,  1998. 

EOE 

CIRCULATION  MANAGER 

Reports  to  the  General  Manager  and  is 
responsible  for  directing  and  coordinat¬ 
ing  all  circulation/transportation  activi¬ 
ties  for  the  division.  Hometown  Newspap¬ 
ers  has  55,000  paid  newspapers  and 
1 50,000  free  shoppers,  mail  and  carrier 
delivered.  Candidate  will  supervise  and 
work  with  the  Circulation  Manager, 
promote  soles  of  our  newspapers  and 
direct  the  prompt,  accurate  and  cost 
effective  delivery  of  newspapers,  other 
company  publications  and  products  of 
our  costumers.  Associates  Degree  or 
equivalent  experience  necessary.  5-8 
years  experience  in  newspapers  cirula- 
tion  department  preferred. 

HOMETOWN  NEWSPAPERS 
P.O.  Box  230 
323  Grand  River 
Howell,  Ml  48844 
No  phone  calls,  please. 

We  are  an  Equal  Opportunity  Employer 
M/F 


CIRCULATION 


HOME  DELIVERY  SUPERVISOR 

The  Potomac  News,  a  Media  General 
daily  morning  Newspaper  in  Northern 
VA,  has  an  opening  for  a  home 
delivery  supervisor.  In  a  fast  paced 
growing  market  30  miles  from  Wash¬ 
ington  DC,  the  Potomac  News  domi¬ 
nates  Prince  William  county  for  local 
news.  The  Potomac  News  needs  a 
supervisor  who  has  a  proven  record  in 
circulation  management.  New  projects 
abound  at  Potomac  News  and  a  man¬ 
ager  who  can  think  and  react  to  new 
opportunities  will  be  strongly  con¬ 
sidered.  Salary  range  in  the  $40s.  Fax 
resume  to  Tom  Mendenhall  (703)  878- 
3993.  Or  E-mail  to: 

tmendenhall@potomacnews.com 


SALES  MANAGER  -  CIRCULATION 

We  are  seeking  a  sales  manager  to 
direct  the  marketing  efforts  of  our 
weekly  newspaper  group  in  central 
New  Jersey.  The  right  person  will  have 
had  a  strong  track  record  in  various 
sales  areas  such  as  door  to  door, 
telemarketing,  show  sales,  community 
and  charity  sales,  direct  mail  and 
retail.  We  seek  a  self  starter  with 
strong  creative  and  conceptual 
abilities.  Send  resume,  including  salary 
history  to  The  Princeton  Packet,  Inc. 
(EP),  P.O.  Box  350,  Princeton,  NJ 
08542  or  fax  to  (609)  921-8648. 


SINGLE  COPY  ZONE  MANAGER 

If  you  are  seeking  a  position  that  com¬ 
bines  your  sales  drive  with  people 
monagement  skills  and  have  a  commit¬ 
ment  to  build  circulation,  this  position 
may  be  for  you. 

Zone  8  newspaper  wants  an  aggressive 
team  member  that  has  demonstrated  the 
ability  to  achieve  results.  To  be  successful 
in  this  highly  competitive  market  as  a 
Single  Copy  Sales  Manager,  you  must 
be  hands  on  and  be  armed  with  power¬ 
ful  marketing  and  sales  techniques; 
must  provide  the  leadership  necessary  to 
motivote  our  network  of  indepen¬ 
dent  contractors  to  meet  their  sales  and 
service  goals.  Computer  skills  a  plus! 

Competitive  compensation  and  bene¬ 
fit  package,  incentive  program  and 
advancement  is  available  for  the  right 
candidate.  To  apply,  submit  resume 
and  salary  requirements  to  Box  08514, 
Editor  &  Publisher. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


http  ://www.  mediainfo.  com 


CIRCULATION 


TRANSPORTATION  MANAGER 

The  Columbus  Dispatch,  a  metropolitan 
newspaper  with  a  daily  circulation  size 
over  200,000  and  a  Sunday  circula¬ 
tion  size  of  400,000  seeks  an  experi¬ 
enced  professional  to  direct  and 
supervise  all  transportation  personnel 
and  operations.  The  transportation 
manager  will  be  responsible  for 
administering  independent  driver  con¬ 
tracts  and  implementing  programs  to 
coordinate  and  facilitate  the  delivery 
efforts  of  various  departments.  Ability 
to  interpret  and  implement  a  labor 
agreement  is  essential.  Our  ideal  can¬ 
didate  will  have  3  to  5  years  of  news¬ 
paper  circulation  experience  in  addi¬ 
tion  to  considerable  knowledge  of  dis¬ 
tribution  operations  and  previous 
supervisory  experience. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401  (k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance  and  generous 
vacation. 

Please  forward  resume  to; 

Human  Resources  Department 
The  Columbus  Dispatch 
34  S.  Third  Street 
Columbus,  OH  43215 

Equal  Opportunity  Employer 


100,000-PLUS  CIRCULATION  New 
England  newspaper  —  the  New  Haven 
Register  —  is  seeking  a  sports  editor. 
Successful  applicant  must  have  pre¬ 
vious  daily  sports  writing,  editing  and 
layout  experience  and  the  ability  to 
supervise  a  staff  of  20-full-and-part- 
time  employees.  Interested  applicants 
should  mail  their  resumes  to  Jack 
Kramer,  editor,  40  Sargent  Drive,  New 
Haven,  a  06511. 


ASSISTANT  EDITOR 

Our  10-year-old  company  is  looking 
for  a  qualified  applicant  interested  in 
covering  news  about  the  Internet  and 
computer  industry  for  an  established 
developed  news  analysis  service.  The 
desired  applicant  will  be  charged  with 
providing  content  for  o  weekly  Internet- 
based  news  wire  that  services  systems 
executives.  No  Internet  experience  is 
necessary.  We  will  train.  In  addition, 
the  applicant  will  be  responsible  for 
assisting  the  managing  editor  with 
related  copy  editing  and  administrative 
duties.  Excellent  journalism  skills  (both 
writing  and  reporting)  are  required. 
The  desired  applicant  must  be  highly 
meticulous  and  self  motivated.  We  are 
offering  $22-25K  as  an  initial  annual 
salary,  as  well  as  health  benefits  and  a 
solid  career  path.  Please  fax  resume, 
cover  letter  and  two  writing  samples  to 
Eric  Olson  at  (61 7)  527-8102.; 

E-mail:  editor@retailsystems.com 

For  more  information  about  the  com¬ 
pany,  visit  our  Web  site  at: 

www.retailsystems.com 

May  16, 1998 


1 1 W  19th  Street  •  New  York,  NY  1(K)1 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR 

Do  you  do  your  best  under  lough 
deadline  pressure?  The  Detroit  News 
needs  a  strong  editor  to  help  supervise 
the  nighttime  copy  and  news  desks. 
Strong  news  judgment,  keen  editing 
ability,  and  supervisory  skills  are  essen¬ 
tial.  Send  resume  and  references  to 
Mark  Silverman,  publisher  and  editor. 
The  Detroit  News,  615  W.  Lafayette 
Blvd.,  Detroit,  Ml  48226.  We  value 
diversity  in  coverage  and  on  our  staff. 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight  Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 . 

E-mail:  dowilson@sunherald.com 
Fax:  (228)896-2104 
Phone:  (228)  896-2345 


BUSINESS  REPORTER  -  The  Indi¬ 
anapolis  Star/Indianapolis  News  (com¬ 
bined  circulation  285,355  daily, 
402,884  Sunday)  is  looking  for  an 
experienced  reporter  (with  at  least  5 
years  at  daily  newspapers)  to  join  its 
award-winning  business  desk.  Experi¬ 
ence  covering  business  helps,  but  isn't 
required.  We  want  a  strong  reporter 
with  a  proven  ability  to  tackle  complex 
issues  and  explain  them  clearly.  We 
want  someone  who  generates  story 
ideas,  can  work  a  beat  to  break  stories 
and  who  understands  that  the  best 
stories  are  told  through  the  experiences 
of  real  people,  not  talking  heads. 
Women  and  minorities  are  encouraged  to 
apply. 

Reply  with  resume  and  clips  to  Pamela 
Klein,  assistant  managing  editor- 
Business,  PO.  Box  1 45,  Indianapolis,  IN 
46206-0145. 


BUSINESS  WRITER 

Award-winning  business  weekly  seeks 
enterprising  reporter  who  thrives  on 
breaking  stories.  Send  resume,  clips  to 
Editor  Beth  Mollard,  Central  Penn  Busi¬ 
ness  Journal,  409  S.  Second  Street, 
Harrisburg,  PA  17104,  or  E-mail: 
bethm@journalpub.com 


CAN  YOU  DIG  up  the  facts  and  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  17,000  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  want  to  create 
high-quality  community  journalism. 
Experience  preferred,  but  outstanding 
recent  graduates  encouraged  to  apply. 
Send  resume,  clips  and  10  local  story 
ideas  to  Alan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 


CITY  EDITOR  -  Award-winning  34,000 
AM  in  highly  competitive  market  seeks 
top  assigning  editor.  Send  letter  and 
resume  to  Raymond  J.  Lamont,  manag¬ 
ing  editor.  Daily  Local  News,  250  N. 
Bradford  Avenue,  West  Chester,  PA 
19382. 


CITY  EDITOR  -  Ready  to  work  hard 
and  play  hard  near  the  mountains  and 
salt  water?  The  Peninsula  Daily  News, 
a  1 7,000-circulation,  six-day  AM, 
seeks  key  player  to  plan  daily  cov¬ 
erage.  Apply  to  Roger  Morton,  editor. 
Peninsula  Daily  News,  305  W.  First 
Street,  Port  Angeles,  WA  98362. 
_ Fax:  (360)417-3521 _ 


CITY  EDITOR 

The  Pekin  Daily  Times,  an  award¬ 
winning  15,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  is  seeking  a 
highly-motivated  city  editor  to  manage 
our  newsroom  staff  and  freelance  cor¬ 
respondents.  The  ideal  candidate  will 
have  superior  editing,  headline  writing 
and  management  skills.  QuarkXPress 
experience  and  strong  design  and 
layout  skills  are  preferred,  but  not 
required.  An  interest  in  learning  Web 
publishing  is  a  plus.  Competitive  pay 
and  benefits,  first  shift  work.  Send  a 
cover  letter,  resume,  editing  and  writ¬ 
ing  samples  to  Editor  Joel  Steinfeldt, 
Daily  Times,  20  S.  Fourth  Street,  Pekin, 
IL61554. 


COLLEGE  BEAT  WRITER 

York  Daily  Record,  43,000  AM  doily 
that  has  been  an  APSE  section  finalist 
or  received  honorable  mention  eight  of 
the  past  ten  years,  seeks  journalist  to 
oversee  and  elevate  our  college  beat. 
Job  involves  coverage  of  Penn  State 
football  and  local  colleges.  Weekly 
column.  Orioles  backup.  Regular 
enterprise  expected.  Salary:  $23,900  - 
$34,600.  We  are  located  in  a  com¬ 
petitive  growing  market  50  miles  north 
of  Baltimore.  Web  site: 

http://www.ydr.com 
Send  resume  and  clips  to  Sports  Editor, 
York  Daily  Record,  PO.  Box  15122, 
York,  PA  17405. 

EOE 


COPY  AND  LAYOUT  EDITORS 

The  Seattle  Times  is  always  looking  for 
strong  copy-editing  and  design  candi¬ 
dates.  Applicants  must  have  strong 
word-editing  and  headline-writing 
skills,  as  demonstrated  on  editing  test. 
We  seek  designers  with  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  fonts  and  graphic  ele¬ 
ments.  Pagination  a  plus.  Minimum  of 
five  years  of  editing  or  layout  experi¬ 
ence  on  a  major  daily  newspaper.  To 
apply,  send  cover  letter,  resume  and 
work  samples  to  Karen  Cater,  chief  of 
copy  desks.  The  Seattle  Times,  PO. 
Box  70,  Seattle,  WA  981 11. 

No  calls,  please.  Only  finalists  will  be 
contacted. 


_ EDITORIAL _ 

COPYEDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  has  a  copy 
desk  opening.  Excellent  grammar,  spell¬ 
ing,  editing  skills  and  the  ability  to 
write  accurate,  interesting  headlines 
necessary.  Daily  newspaper  experi¬ 
ence  required.  Page  design  experience 
helpful.  Tuesday  -  Saturday  night  shift. 

Resume,  letter,  headline/editing/design 
samples  to  Mike  Les,  co[^  desk  chief, 
Albuquerque  Journal,  PCD.  Drawer  J, 
Albuquerque,  NM  87103. 


EDITORIAL 


_ EDITORIAL _ 

COPYEDITOR 

Two  copy  editor  positions  (sports  and 
news)  for  Detroit  suburban  daily.  30- 
37K,  full  medical/dental  benefits; 
QuarkXPress,  daily  newspaper  and  a 
minimum  of  two  years  copy  editing 
and  layout  experience  preferred.  Send 
clips  and  resume  to: 

Bill  Wilson 
The  Macomb  Daily 
P.O.Box  929 

Mount  Clemens,  Ml  48046 


EDITORIAL 


MILWAUKEE 


Join  the  award-winning  staff  of  Wisconsin’s  largest  newspaper 
as  it  continues  to  define  local  news  coverage  in  the  Milwaukee 
metropolitan  area  and  across  the  state. 

The  Journal  Sentinel,  which  has  served  Wisconsin  readers 
since  1837,  has  several  openings  in  its  newsroom  and  is  looking 
for  top-notch  candidates  for  these  key  positions: 


Sunday  opinion  section  editor 

The  editor  of  our  Sunday  Cross¬ 
roads  section  is  responsible  for  pro¬ 
ducing  a  lively,  issue-relevant  sec¬ 
tion  of  opinion  and  commentary, 
particularly  as  it  relates  to  local  mat¬ 
ters.  This  editor  is  a  member  of  the 
newspaper’s  editorial  board,  and 
may  be  called  upon  to  write  some 
editorials.  We're  looking  for  some¬ 
one  who  understands  the  civic  role 
of  a  newspaper  in  today’s  world,  and 
is  willing  to  play  a  leading  role  in 
creating  an  atmosphere  for  the  free 
exchange  of  ideas. 

Metro  editors 

Our  first  priority  is  local  news  cov¬ 
erage,  and  our  metro  editors  are  part 
of  the  team  that  provides  both  lead¬ 
ership  and  support  to  our  award¬ 
winning  local  news  staff.  We're 
looking  for  journalists  who  have 
solid  local  news  reporting  experi¬ 
ence,  background  in  local  news  edit¬ 
ing  and  an  ability  to  work  as  part  of 
the  larger  newsroom  team. 

Photographer 

Excellent  photojournalism  is  a 
cornerstone  of  our  newspaper,  and 
we  have  a  rare  opening  for  an  indi¬ 
vidual  to  join  our  staff  of  nationally- 
known  photojournalists.  The  suc¬ 
cessful  candidate  will  have  great 
news  sense  and  interpersonal  skills, 
plus  the  desire  to  create  outstanding 
news  and  feature  photographs.  Also 
needed  are  a  working  knowledge  of 
Photoshop  and  Macintosh  programs. 


Reporters 

Local  news  dominates  the  front 
page  on  our  newspaper,  and  we're 
looking  for  reporters  with  all  levels 
of  experience,  who  have  a  sense  of 
curiosity  and  a  desire  to  get  the 
story.  We  value  enterprise  at  the 
journal  Sentinel,  and  want  writers 
who  are  willing  to  take  risks.  We 
want  our  stories  to  have  impact  - 
with  readers,  opinion  makers,  and 
the  leaders  who  define  the  agenda 
for  our  city,  its  suburbs  and  the 
state. 

Entertainment  reporter 

We  need  plugged-in  entertain¬ 
ment  writers  who  keep  ahead  of  the 
curve,  churn  out  ideas,  and  juggle 
both  spot  and  long-term  assign¬ 
ments.  Whether  pop  culture  or  fine 
art  strong  reporting  skills  and  dis¬ 
tinctive  writing  are  critical.  We  want 
timely,  topical,  authoritative  and 
provoking  stories.  Our  entertain¬ 
ment  staff  reports  on  a  wide  variety 
of  topics  for  a  daily  entertainment 
section,  page  one.  and  more.  We  re 
seeking  candidates  we  can  turn  to 
when  opportunities  come  open. 

Copy  editors 

We  re  looking  for  enthusiastic  and 
talented  copy  editors  who  will  play 
an  integral  role  in  our  ability  to  edit 
an  informative  and  engaging  daily 
newspaper.  We  want  to  hire  some¬ 
one  who  pays  attention  to  details, 
but  who  also  has  the  ability  to  think 
critically  and  creatively. 


The  Milwaukee  Journal  Sentinel  circulates  456.354  papers  on  Sunday,  and 
290,565  during  the  week.  We're  part  of  Journal  Communications  Inc,  an 
employee-owned  company.  We  value  diversity  in  our  worl^rce  and  in  the 
news  columns  of  the  newspaper. 

Send  a  resume,  a  cover  letter,  and  a  sampling  of  your  work  to  Barbara 
Dembski,  Senior  Editor  /  Administration,  The  Milwaukee  Journal  Sentinel, 
333  W.  State  St.  Milwaukee.  Wisconsin,  53203,  or  e-mail  your  material  to 
bdembski&onwis.com 
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_ EDITORIAL _ 

COPY  DESK  CHIEF 

Professionalism,  team  play,  coaching, 
salutions  and  high  standards  are 
important  to  the  person  we  seek.  As 
the  leading  information  source  in 
southwest  Georgia,  we  have  a  big 
responsibility  seven  days  a  week.  Our 
10-person  news/copy  desk  needs  an 
enthusiastic,  energetic  leader  to 
oversee  and  coordinate  the  desk  oper¬ 
ation  with  the  news  editor.  The  leader 
for  this  slot  is  looking  for  a  community- 
oriented  living  environment  and  a 
workplace  where  his  or  her  talents  can 
make  a  significant  contribution.  Apply 
to  Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702.  Fax:  (912) 
888-9353.  Pre-employment  drug  test 
required. 


COPY  EDITOR/REPORTER  for  6,000 
circulation  morning  daily.  Select 
stories,  photos  and  graphics  off  The 
Associated  Press;  paginate  pages. 
Reporting  as  time  permits.  Internship  or 
weekly  newspaper  experience  pre- 
ferrea.  Please  send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  Alaska 
99901 . 


EDITORIAL 


_ EDITORIAL _ 

COPYEDITOR/REPORTER 

The  Humboldt  Sun,  a  daily  newspaper 
in  rural  northern  Nevada,  is  looking 
for  someone  who  would  split  their  day 
between  copy  editing/pagination  and 
reporting  duties.  This  is  a  great 
opportunity  for  a  reporter  who  is  ready 
to  advance  to  copy  editing  but  is  reluc¬ 
tant  to  give  up  reporting.  The  successful 
candidate  will  have  excellent  computer 
and  pagination  skills,  and  good  writ¬ 
ing  skills.  Experience  preferred,  but  will 
train  the  right  person.  Send  resume 
and  clips  to  Elaine  Heit,  The  Humboldt 
Sun,  P.O.  Box  3000,  Winnemucca, 
NV  89446. 


DESIGNER;  The  Vindicator,  80,000 
daily,  1 30,000  Sunday  in  Northeast 
Ohio  seeks  designer.  Eight-person 
design  staff  paginates  90  percent  of 
the  paper.  Best  candidate  will  have 
word  skills  as  well,  some  copy  editing 
may  be  required.  VYe  paginate  an 
Harris  Publishing  Company  system. 
Send  cover  letter  with  resume  and  sam¬ 
ples  to  Mike  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITORS 
FULL  TIME-PART  TIME 

Northern  NJ  daily  newspaper,  (Zone 
2),  has  several  immediate  openings  on 
our  news  desk  and  entertainment/ 
features  desk.  Ideal  candidate  will 
have  at  least  three  years  experience  as 
a  copy  editor  for  a  general-circulation 
daily  newspaper;  will  be  well  versed  in 
grammar,  spelling,  punctuation,  and 
AP  style;  and  must  be  able  to  write 
crisp  effective  headlines  against  a 
deadline.  EEO.  Send  cover  letter,  clips, 
and  resumes  to: 

THE  RECORD 
Attn:  Douglas  Clancy 
AME/Assistant  to  the  Editor 
1 50  River  Street 
Hackensack,  NJ  07601 
Please,  no  phone  calls 


EDITOR  -  Alternative  weekly  newspa¬ 
per  in  the  Northwest  (university  town, 
good  bread,  coffee,  and  quality  of  life) 
seeks  editor  with  passion  for  hard¬ 
hitting  local  news  and  creative  talent 
for  edgy  arts  and  entertainment  cov¬ 
erage.  Manage  editorial  staff  of  five, 
plus  free-lancers.  Send  cover  letter, 
resume,  clips,  references  to  189  \M. 
36th  Avenue,  Eugene,  OR  97405. 


EDITORIAL 


_ EDITORIAL _ 

DO  YOU  HAVE  news  reporting  expe¬ 
rience?  Are  you  a  news  magnet  who 
sees  stories  everywhere?  Do  you  have 
the  drive  to  get  into  the  paper  the  tales 
that  others  only  talk  about?  M/e  need  a 
full-time  reporter  team  leader  to  live 
and  work  in  Hazleton,  PA,  an  intrigu¬ 
ing  town  of  about  25,000  about  20 
miles  south  of  our  main  office.  Send  a 
resume  and  three  best  writing  samples 
to  David  Iseman,  daily  editor.  The 
Times  Leader,  15  North  Main  Street, 
Wilkes  Barre,  PA  18711.  No  phone 
calls,  please.  EOE. 


EDITOR  —  Community  minded  leader 
with  strong  organizational  and  editing 
skills  ta  direct  staff  of  four  at  7,500 
weekly  in  sunny  Central  California. 
Paginating,  copy  editing,  writing  and 
photography  skills  needed.  Salary  in 
mid  20s  plus  benefits.  Pasition  could 
lead  to  other  career  opportunities  in 
our  growing  chain  of  weekly  and  daily 
papers.  FAX  resume  to  (408)  761- 
7324. 


EDITOR  WHO  believes  strongly  in 
local  news  to  lead  our  news  staff.  Pho¬ 
tography  and  design  skills  required. 
Live  only  minutes  from  Glacier 
National  Park  in  scenic  northwest  Mon¬ 
tana.  Good  salary  and  benefits.  Send 
resume  to  Hungry  Horse  News,  P.O. 
Box  1 89,  Columbia  Falls,  MT  5991 2. 


EDITOR:  People-oriented,  experienced 
editor  sought  for  our  family-owned  9M 
Upper  Midwest  daily.  We  are  a  6-day 
highly  regarded  operation  that  has 
traditionally  experienced  very  low 
employee  turnover.  Present  editor 
wants  greater  management  position 
that  we  just  don't  have  available. 
Charming,  progressive  community.  We 
recognize  the  importance  of  a  healthy 
bottom  line,  but  this  doesn't  drive  all 
decisions.  We  do  many  things  out  of 
the  ordinary  for  a  newspaper  our  size. 
Strong  leadership  abilities  and  well- 
rounded  technical  skills  important.  We 
think  our  benefits  package  is  excep¬ 
tional.  Please  forward  resume  and  let¬ 
ter  of  interest  to  Box  08519,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

The  Columbian,  a  56,000  circulation 
daily  in  the  beautiful  and  dynamic 
Pacific  Northwest,  is  looking  for  a 
skilled,  thoughtful  writer  to  help 
broaden  aur  editorial  perspective 
slightly  to  the  right.  Previous  experi¬ 
ence  in  opinion  writing,  page  design 
and  the  Internet  are  preferred  but  not 
required.  Women  and  minorities  in 
particular  are  encouraged  ta  apply.  Sub¬ 
mit  resume  and  writing  samples 
demonstrating  philosophical  bent  to  D. 
Michael  Heywood,  editorial  page 
editor.  The  Columbian,  P.O.  Box  180, 
Vancouver,  WA  98666.  An  Equal 
Opportunity  Employer 

EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-(-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


HEALTH  WRITERS 

Are  you  a  journalist  who's  passionate  about  health, 
fitness  and  well-being?  Then  there's  only  one  "destination  newsroom" 
for  you:  Rodale  Press.  Our  large  team  of  science  writers  and  editors 
generate  the  most  important  health  books  and  magazines  in  North 
America,  including  Men's  Health,  Prevention  and  New  Woman.  And 
we  are  always  on  the  look-out  for  great  Journalists  to  join  us.  We  want 
energized,  inquisitive  reporters  who  can  write  clearly  and  with  atti¬ 
tude,  and  who  can  explain  complex  health  concepts  in  simple  lan¬ 
guage.  Candidates  should  have  at  least  three  years  experience  as  a 
full-time  paid  writer  with  considerable  expertise  in  "how-to"  service 
journalism.  Rodale  Press  offers  top-notch  compensation  packages  and 
amenities  unheard  of  at  most  other  companies:  a  gym,  onsite  daycare, 
health-food  cafeterias,  flexible  scheduling,  a  high-match  401(k),  and 
much  more.  Send  resume,  clips  and  cover  letter  to: 

Human  Resources  Dept.(EP-HWBD) 

RODALE  PRESS,  INC. 

33  E  Minor  Street 
Emmaus,  PA  18098 

E.O.E. 

Visit  our  website  at  www.rodalepress.com 
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_ EDITORIAL _ 

EDITORIAL  SYSTEMS  EDITOR 

The  Press-Telegram,  with  affices  in 
Long  Beach,  California,  is  searching 
For  candidates  Far  the  position  or 
editorial  systems  editor.  The  candidate 
we  are  seeking  understands  journalism 
and  has  a  thorough  understanding  of 
editorial  front  end  and  pagination 
systems.  It  also  helps  if  you  are  Macin¬ 
tosh  savvy,  as  well.  Our  present  system 
is  Sll,  with  INL  and  Macintosh  pagina¬ 
tion. 

In  this  position,  you  will  support  system 
users  in  the  newsroom,  and  serve  as  a 
liaison  between  the  newsroom  and  the 
systems  department.  Qualified  candi¬ 
dates  will  possess  the  skills  and  know¬ 
ledge  required  to  perform  the  following 
duties; 

•Add,  change  and  delete  users  of  the 
system 

•Identify  and  analyze  problems  with 
the  system  when  they  occasionally 
occur  at  deadline 

•Act  as  the  principle  contact  between 
the  newsroom  and  technical  services 
and  prepress  departments 
•Test  and  implement  new  formats  and 
design  changes  to  the  editorial  product 
•Train  users  of  the  system 

The  Press-Telegram  is  located  in  beauti¬ 
ful  Long  Beach,  California.  With  a 
daily  circulation  of  102,000  and  a 
Sunday  circulation  of  1 1 8,000,  its 
primary  market  is  twenty-three  cities 
and  towns  in  the  southern  sector  of  Los 
Angeles  County.  The  Press-Telegram  is 
owned  by  MediaNews  Group,  and  is 
part  of  the  Los  Angeles  Newspaper 
Group,  which  includes  the  Los  Angeles 
Daily  News,  and  the  San  Gabriel 
Newspaper  Group.  This  is  a  great 
place  to  live  and  work. 

If  you  are  interested,  respond  promptly 
in  confidence  to; 

Press-Telegram 
Human  Resources  Director 
604  Pine  Avenue 
Long  Beach,  CA  90844 

EDITORS 

New  Times  is  leaking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous- 


_ EDITORIAL _ 

EXECUTIVE  PRODUCER 

National  Internet  Service 
is  growing  quickly! 
www.apartments.com 
Apartments.com  is  a  leading  provider 
of  online  apartment  finding  services. 
We  are  well-funded  and  entrepreneur¬ 
ial  with  tremendous  growth  opportuni¬ 
ties.  The  Executive  Producer  is  responsi¬ 
ble  for  the  presentation,  editorial  content 
and  features  integration  for  the  apart¬ 
ments. com  flagship  website.  The  Ex¬ 
ecutive  Producer  will  oversee  the  efforts  of 
the  product  design  team.  Candidates  are 
required  to  have  a  4-year  college  degree 
and  2  years  management  experience. 

•4  years  Photashop  and  HTML  editars 
experience 

•Graphical  User  Interface  design  and 
user  testing  experience  required 
•IT,  software  testing,  Internet  and  real 
estate  experience  a  significant  plus 
•Comprehensive  understanding  of 
Internet  performance/environmental 
issues,  systems,  programming,  network¬ 
ing  and  software  integration  issues 
desirable. 

We  offer  competitive  compensation 
and  benefits  package,  excellent  advan¬ 
cement  opportunities  along  with  a 
casual  work  environment.  Send 
resume,  cover  letter  to  Denise  via  fax 
(312)  496-5656  or  E-mail  to; 

djaneczek@apartments.com  EOE 

EXPERIENCED  REPORTERS 

The  Detroit  News  is  looking  for  experi¬ 
enced  reporters  for  a  variety  of  news 
and  business  beats.  We  want 
sophisticated  reporters  with  strong  writ¬ 
ing  and  database  skills.  Send  a 
resume,  references  and  wark  samples 
to  Publisher  and  Editor  Mark 
Silverman,  The  Detroit  News,  615  W. 
Lafayette  Blvd.,  Detroit,  Ml  48226.  The 
Detroit  News  is  a  Gannett  newspaper. 
We  value  diversity  in  coverage  and  on 
our  staff. 

FEATURES  EDITOR 

Seeking  Features  Editor  for  80,000- 
circulation  daily  in  fast-grawing  Cen¬ 
tral  Flarida.  Oversee  staff  of  1 1  with 
responsibility  for  all  daily  feature  sec¬ 
tions,  weekend  entertainment  maga¬ 
zine,  religion,  TV  Book,  comics, 
weekend  Home  section  and  other 


SHAREHOLDER  REPORTS 
EDITOR/WRITER/EDITORIAL 
COORDINATOR 

Top-tier  mutual  fund  company  that 
issues  more  than  1 40  semi-annual  fund 
reports  each  year  has  a  demanding 
senior-level  opening  for  the  right 
person  with  3-4  years  experience  spe¬ 
cifically  in  the  shareholder  reports 
area.  Will  write,  edit  and  coardinate 
interviews  with  outside  writers,  as  well 
as  portfolio  managers  and  senior 
executives  for  15-30  reports  per 
month.  Will  also  do  some  promotional 
financial  copywriting  on  brochures, 
newsletter  articles  and  flyers. 

Competitive  compensation,  generous 
time-off  policy  and  full  health  and 
dental  benefits.  Needs  to  be  detail- 
oriented,  organized  team  player  with 
in  depth  knowledge  of  investing  and  the 
stock  and  bond  markets.  Must  also 
possess  excellent  time-management 
skills.  Preference  given  to  candidates 
with  mutual  fund  experience  and/or 
Series  7  license. 

Please  fax  your  qualifications  to  E.L. 
Klein,  (212)  323-0296  or  mail  to; 

E.L.  Klein 
c/oOFI 

Two  World  Trade  Center,  34th  Fl<x>r 
New  York,  NY  10048 

HEADUNE  WRITER/PAGE  DESIGNER 
The  Northern  Virginia  Daily,  a  six-day- 
a-week  AM  paper  in  the  Shenandoah 
Valley,  80  miles  west  of  Washington, 
DC,  has  been  the  most  honored  small 
daily  in  the  state  for  a  decade.  Copy 
desk  edits  stories,  but  designers  write 
cutlines  and  headlines  and  proof 
pages,  so  superior  command  of  the 
language  a  must.  We  are  fully 
paginated  on  PowerMacs.  Rotating 
work  on  local,  state,  national,  interna¬ 
tional  and  business  pages.  Knowledge 
of  QuarkXPress  a  prerequisite.  Com¬ 
petitive  salary  and  benefits.  May/June 
graduates  considered.  Send  resume 
and  samples  of  work  to  Susan  Loving, 
assistant  managing  editor.  Northern 
Virginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657,  or  fax  to  (540)  465-9388. 
Questions?  Call  (540)  465-5137,  4-10 
p.m. 


in  a  creative  news  room  and  craves  a 
competitive  marketplace,  this  32,000- 
circulation  daily  in  Northeast  Ohio  has 
several  openings; 

METRO  EDITOR;  Someone  with  energy 
and  vision  can  make  a  real  impact. 
You  need  to  be  a  leader  with  an 
instinct  for  news  and  the  patience  to 
ccxach  a  staff  of  10. 

PAGE  DESIGNER/COPY  EDITOR;  The 
ideal  candidate  can  edit,  write  bright 
hecxfiines,  knows  QuarkXPress  intimately, 
understands  Freehand  well  enough  to 
do  a  simple  locator  map  and  can  drop 
the  background  out  of  a  photo  in  Photo¬ 
shop. 

REPORTER;  If  you  have  an  insatiable 
curiosity  and  a  never-give-up  attitude, 
we  have  plenty  of  breaking  news  and 
imaginative  features  to  keep  you 
challenged. 

PHOTOGRAPHER;  We're  looking  for  a 
self-starter  with  a  creative  mind  as  well 
as  a  sharp  eye. 

Send  resume  and  work  samples  to 
Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Avenue,  Elyria, 
OH  44035, 

IMMEDIATE  OPENING  for  a  full-time 
reporter  at  Partales  News-Tribune  in 
Portales,  NM.  Pleasant  university  town. 
Also  taking  applications  For  future  staff 
openings.  Recent  college  graduates  ok. 
QuarkXPress  experience  helpful.  Zane 
6  and  8  applicants  preferred.  Call  Ruth 
Friedberg,  ME,  at  (505)  356-4481 . 

INVESTIGATIVE  REPORTER 

A  Zone  4,  1 00,000  daily  newspaper  is 
looking  For  a  talented  and  aggressive 
reporter  vzho  is  enterprise-driven  with 
a  proven  record  of  accomplishment. 
Send  letter,  resume  and  clips  to  Box 
0851 3,  Editor  &  Publisher. 

UBRARY  MANAGER 

The  Daytona  Beach  News-Journal 
seeks  an  experienced  Library  Manager 
with  the  leadership  skills  and  vision 
needed  to  take  our  electronic  newspa¬ 
per  library  system  to  a  new  level.  The 
right  candidate  will  be  able  to  guide 
expansion  of  the  system,  and  to 
develop  and  oversee  a  marketing  pro¬ 


ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver, 
an  associate  editor  in  Miami  and  a 
music  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


selected  special  sections.  Track  record 
of  strong  supervisory,  planning  and 
editing  skills  essential.  Must  be  up  on 
trends,  popular  culture  and  best  new 
content  ideas.  Require  understanding 
of,  and  respect  for,  community  journal¬ 
ism.  Respand  na  later  than  June  1  to 
Skip  Perez,  executive  editor.  The 
Ledger,  P.O.  Box  408,  Lakeland,  FL 
33802. 


IF  YOU  ARE  conscientious  and  can 
produce  clean,  crisp  staries  and  quality 
phatographs,  jain  our  fast-growing 
Caribbean  Weekly  for  two  years,  min¬ 
imum.  Ideal  For  journalists  launching  or 
solidifying  their  careers.  Offers  serious 
work,  impressive  portfolios,  great 
adventure.  Salary  $3(X)/week.  Serious 
applicants  only.  Resume,  clips  to  Box 
08390,  Editor  &  Publisher. 


When  faxing  your  ad,  please  remember  to  include 
the  billing  address,  category  under  which  the 
ad  is  to  be  placed,  as  well  as  the  amount  of 
times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


gram  aimed  at  enhancing  the  revenue 
potential  of  the  library  database.  Expe¬ 
rience  in  research  and  a  demonstrated 
ability  to  work  with  reporters  and 
editors  who  use  this  information  also 
are  essential.  Other  preferred  qualifica¬ 
tions  include  computer  and  Internet  lit¬ 
eracy,  relevant  academic  study/degree, 
proven  supervisory  skills  and  a  solid 
understanding  of  jouiTKilism.  We  offer  o 
salary  and  benefits  package,  and  the 
opportunity  to  work  for  a  family  owned 
people-oriented  organization  that's 
committed  to  the  communities  it  serves. 
For  consideration,  please  send  a  resume, 
references  and  a  cover  letter  outlining 
your  qualifications  to  Lee  Moore, 
managing  editor/operations.  The  News- 
Journal,  P.O.  Box  2831 ,  Daytona  Beach, 
FL  321 20-2831 .  No  phone  calls,  please. 
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HELP  WANTED 


_ EDITORIAL _ 

LOCAL  NEWS  TEAM  LEADER 

The  Herald,  Everett,  WA,  a  55,000- 
circulation  daily  owned  by  The  Wash¬ 
ington  Post  Company,  is  seeking  o 
leader  for  a  team-oriented  local  news 
staff.  The  person  we're  seeking  will 
have  strong  planning,  coordination 
and  people  skills  and  be  able  to  inspire 
a  talented  and  experienced  staff  to 
produce  imaginative  and  aggressive 
news  and  feature  coverage  for  the 
daily  and  Sunday  editions.  Excellent 
coaching  and  editing  skills  and  the 
ability  to  work  in  a  collaborative 
environment  are  essential.  Women  and 
minorities  are  encouraged  to  apply. 
We  are  located  30  miles  north  of  Seat¬ 
tle  in  a  fast  growing,  economically 
strong  area  with  abundant  recreational 
and  cultural  opportunities.  Send 
resumes  to  Stan  Strick,  executive 
editor.  The  Herald,  1213  California 
Street,  Everett,  WA  98201 .  E-mail  to; 
strick@heraldnet.com 


MARYLAND'S  best  midsized  daily  is 
looking  for  a  Sunday  Editor  to  run  the 
newsroom  on  weekends.  Duties  include 
assigning  reporters  and  photographers, 
supervising  the  desk  and  getting  the 
paper  out  on  time.  There  is  also  some 
page  design.  This  award-winning  news¬ 
paper  is  about  70  miles  from  Washington, 
DC,  and  Baltimore.  Excellent  salary  and 
benefit  package,  including  401  (k)  plan. 
Send  resume,  salary  requirements  and 
clips  to  Personnel  Director,  Herald-Mail 
Company,  P.O.  Box  439,  Hagerstown, 
MD21741. 


_ EDITORIAL _ 

MANAGING  EDITOR 
Award-winning  chain  of  1 1  weekly 
newspapers  in  Queens  seeks  a  high- 
energy  person  to  help  manage  news¬ 
room.  Strong  news  editing,  organization¬ 
al  skills  and  layout  skills  required.  News¬ 
paper  experience  required.  Send  resume, 
clips  to  Roz  Liston,  Queens  Publishing 
Corp.,  41-02  Bell  Blvd.,  Bayside,  NY 
11361. 


MANAGING  EDITQR 

Do  you  still  believe  that  excellent  writ¬ 
ing  and  reporting  can  make  a  huge  dif¬ 
ference?  And,  do  you  have  an 
agriculture  background  and  appreciate 
rural  living? 

Five-state  weekly  requires  an  experi¬ 
enced,  energetic,  well  organized  and 
dedicated  individual  who  can  write 
and  manage.  Photography  skills  a 
plus. 

Our  very  loyal  readers  crave  in-depth, 
well-written  stories  that  influence, 
educate  and  motivate  an  essential  seg¬ 
ment  of  the  U.S.  This  unique  opportu¬ 
nity  requires  an  out  front  person  who  can 
network  and  develop  sources  including 
recruiting  reporters  and  stringers. 

We  value  initiative,  honesty  and  fam¬ 
ily,  plus  offer  salary  and  benefits.  Send 
resume,  clips  and  references  to  Ag 
Journal  Publisher,  P.O.  Box  364,  Rocky 
Ford,  CO  81 067. 


_ EDITORIAL _ i 

MacWEEK,  a  weekly  publication,  seeks  i 
top-notch  wordsmith  for  its  copy  chief.  : 
We  want  someone  who  knows  AP  and  : 
has  experience  editing  technical  or  com-  : 
puter  publications.  In  addition  to  I 
performing  normal  copy  editor  duties  : 
(editing  stories,  working  with  pages  in  : 
QuarkXPress,  proofreading  pages),  | 
our  copy  chief  is  the  last  word  on  all  • 
house  style,  making  style  decisions  : 
daily  and  maintaining  an  extensive  | 
database  of  style.  We  seek  someone  ; 
with  a  keen  eye  and  the  ability  to  work  • 
quickly  and  accurately  in  a  fast-paced,  : 
fun  environment.  Send  resume  to  : 
Brenda  Benner,  managing  editor,  via  : 
E-mail  to:  : 

brenda_benner@macweek.com  : 
or  Fax  to  (4 1 5)  243-3534  j 


NATIONAL  EDITOR 

The  Birmingham  News  is  seeking  an 
experienced  editor  to  direct  its  national 
and  international  news  report.  Requires 
strong  news  judgment,  editing  skills 
and  the  ability  to  work  with  news  and 
copy  desks.  Will  review  news  services 
daily,  select  stories  and  art  for  pub¬ 
lication,  edit  stories  for  content  and 
space,  monitor  and  ensure  daily  space 
allocation  to  provide  readers  with  the 
most  comprehensive,  insightful  and 
timely  news  report  possible. 

Please  send  confidential  resume  to 
Carol  Nunnelley,  managing  editor.  The 
Birmingham  News,  P.O.  Box  2553, 
Birmingham,  AL  35202. 

The  News  is  an  equal  opportunity 
employer.  We  offer  comprehensive 
benefits  including  health,  dental,  vision 
and  life  insurance,  401  (k),  pension 
and  tuition  assistance. 


NEW  YORK  CITY  newspaper  seeks 
Mac  Operator  for  Typsetting/Layout. 
Tabloid  size  German  language  bi¬ 
weekly.  Command  of  QuarkXPress, 
Photoshop,  and  Word  are  musts.  Ger¬ 
man  language  a  strong  plus  but  not  a 
must.  Ideol  candidate  will  have  solid 
background  in  newspaper  typesetting 
and  page  layout.  Permanent  part-time 
position  likely  to  become  full-time. 

E-mail  resume  to 
JBru3061 86@aol.com 


i  NEWS  EDITOR  needed.  Strong,  local 
:  copy,  sports.  Heads,  supervise  makeup, 
i  camera.  Allan  Evans,  Russell  Daily  News, 

;  802  Maple  Street,  Russell,  KS  67665. 
j  Phone:(913)483-2118. 

I  NEWS  EDITOR 

;  The  Post-Tribune,  70,000  circulation, 
:  in  Northwest  Indiana  outside  Chicago, 
:  seeks  strong  newsroom  leader  for 
:  copy/ design  staff.  Our  next  editor  will 
•  have  top  word  skills,  the  judgment  to 
i  spot  differences  in  coverage  for  our  6 
:  daily  editions,  and  the  desire  to  teach 
:  and  help  our  staff  become  even  better. 
;  Pagination  and  supervisory  experience 
I  a  must.  Send  resume,  work  samples  to 
:  Christopher  J.  Celek,  deputy  managing 
:  editor,  Post-Tribune,  1065  Broadway, 
i  Gory,  IN  46402. 


_ EDITORIAL _ 

OUR  EDITOR  of  25  years  is  retiring. 
Need  a  detail-oriented,  self-motivated, 
seasoned  Editor/Writer  for  our  weekly 
newsletter  covering  occupational  safely 
and  health  issues,  and  accompanying 
regulation,  legislation  and  litigation. 
Required;  excellent  writing  and 
interviewing  skills,  an  analytical  mind 
and  ability  to  detect  “B.S.”  Excellent 
salary  and  benefits.  Send  resume  and 
clips  to  Cal-OSHA  Reporter,  Attn:  Dale 
Debber,  P.O.  Box  1 1 00,  Grass  Valley, 
CA  95945-1 100. 


OUTDOORS/RECREATION 

COLUMNIST 

Peoria  (IL)  Journal  Star,  a  Copley 
Newspaper,  seeks  versatile,  productive 
reporter  to  cover  growing  outdoors/ 
recreation  beat.  Right  candidate  is 
strong  in  hunting/fishing  staples,  able 
to  generate  stories  on  “extreme"  sports, 
as  well  as  activities  from  bird-watching 
to  canoeing.  Some  mainstream  sports 
coverage  also  required.  Send  resume, 
clips  to  Kirk  Wessler,  sports  editor. 
Journal  Star,  1  News  Plaza,  Peoria,  IL 
61643. 


PAGE  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  has  an  opening 
for  a  page  designer  to  handle  A1  and 
metro  pages.  Applicants  should  have 
superior  news  judgment,  a  knack  for 
typography,  an  eye  for  photo-editing 
and  the  ability  to  make  the  whole 
ackage  work  together.  QuarkXPress 
nowledge,  some  copy  editing  experi¬ 
ence  required.  Three  to  five  years 
experience.  Send  resume  and  work 
samples  to  Joe  Kirby,  design  director, 
Albuquerque  Journal,  P.O.  Drawer  J, 
Albuquerque,  NM  87103. 


REPORTER 

Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
Mr.  Lewis,  Miami  Today,  P.O.  Box 
1 368,  Miami,  FL33101 . 


REPORTER:  General  assignment  for 
6,000  circulation  morning  daily. 
Internship  or  related  work  experience 
preferred.  Send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  Alaska 
99901 . 


j  REPORTERS  needed  by  30,000  AM 
:  daily.  Immediate  openings  availoble 
:  for  police  reporter  and  city  hall 
;  reporter.  Send  resume  and  five  clips  to 
;  Laura  Dennis,  city  editor,  Odessa 
:  American,  P.O.  Box  2952,  Odessa,  TX 
I  79761 . 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  L^ept. 

11  West  19th  St. 
New  York,  NY  10011 


ProdiKls 


md 


Services  Directory 
interactive  Sites 

and 

Services  Dire 


Schedule  on: 


June  20 


July  18  I  Augusts 


For  Business  Card  advertising, 
call  (212)  675-4380, 6x1.171,173 
Contract  rates  available 
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HELP  WANTED 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SLOT  EDITOR:  Polish  headlines  and 
teach  young  copy  editors  how  to  make 
stories  crystal  clear  and  write  display 
type  that  sells.  We're  looking  for 
someone  with  at  least  3  years  of  expe¬ 
rience,  and  a  command  of  grammar 
and  AP  style.  Live,  work  and  play  on 
the  Mississippi  Gulf  Coast.  Excellent 
opportunity  for  advancement.  Send 
resume,  headline  clips  and  a  letter 
explaining  why  you  are  right  for  the 
job  to  Paul  Hampton,  P.O.  Box  4567, 
Biloxi,  MS  39535-4566  or  E-mail  to 
phampton@sunherald.infi.net 


SMALL  CENTRAL  Florida  daily  in  grow¬ 
ing  market  seeks  managing  editor  and 
news  editor.  Moil  resume  to  Executive 
Editor,  News  Chief,  650  Sixth  Street, 
SW,  Winter  Haven,  FL  33880  or  call 
(941)294-7731.  EOE 


SPORTS  REPORTER 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


We're  looking  for  an  experienced 
sports  reporter  to  coordinate  our  prep 
coverage,  do  some  page  design  and 
come  up  with  stories  that  surprise  our 
readers. 

Opportunities  for  advancement  abound 
at  this  family-owned,  fully  paginated 
28,000  AM  two  hours  west  of  Jackson 
Hole  and  Yellowstone  Park.  Outside  and 
Outdoor  Life  rate  ours  a  top  Rockies  town. 
Writers  call  it  a  good  place  to  grow. 

Send  a  letter,  resume  and  4-5  writing 
and  design  clips  to  Jeff  Pinkham,  sports 
editor.  The  Post  Register,  P.O.  Box 
1 800,  Idaho  Falls,  ID  83401  or 

PRSPORTS@IDAHONEWS.COM 


SPORTS  WRITER 

You've  never  seen  an  entry-level  job 
like  this  before.  Make  our  preps  cov¬ 
erage  sing  during  the  week  and  you'll 
be  rewarded  with  weekends  covering 
the  Jacksonville  Jaguars,  PGA,  Seniors 
and  NASCAR.  QuarkXPress  is  a  plus. 
Send  5-7  clips,  resume  and  3  references 
to  M  E.  Fuhrman,  sports  editor,  St. 
Augustine  Record,  P.O.  Box  1630,  St. 
Augustine,  FL  32085.  Deadline:  May  29. 
No  phone  calls. 

TEMPORARY  COPY  EDITOR 
The  newsweekly  MacWEEK  seeks  a 
temporary  or  Intern  copy  editor  for  the 
summer  (late  May  through  August)  to 
edit  copy  for  style,  grammar  and 
punctuation  and  to  produce  pages  in 
QuarkXPress.  Must  be  familiar  with  AP 
style.  QuarkXPress  experience  a  big 
plus.  Contact  Managing  Editor  Brenda 
Benner  at  (415)  243-3588,  by  E-mail 
at  brenda_benner@macweek.com  or 
by  Fax  at  (41 5)  243-3535. 


THE  ARIZONA  DAILY  STAR,  a  100,000 
AM  in  Tucson,  seeks  an  assistant  city 
editor.  Candidates  should  have  strong 
writing  and  reporting  backgrounds,  as 
well  as  experience  editing  at  a  metropoli¬ 
tan  daily.  Applicants  should  be  excellent 
writing  coaches,  love  breaking  stories 
and  be  able  to  coordinate  investigative 
projects.  Contact  Ann-Eve  Pedersen,  city 
editor.  The  Arizona  Dally  Star,  4850 
South  Park  Avenue,  Tucson,  AZ  8571 4. 

(520)  573-4 1 0 1  /FAX:  (520)  573-4 1 07 
pedersen@azstarnet.com 


jTHE  CHARLESTON  Daily  Mall,  a 
:  42,000  circulation  paper  in  West  Vir- 
:  ginia's  capital,  is  seeking  an  aggressive 
j  business  editor  who  will  continue  a 
I  tradition  of  breaking  big  stories  in  a  very 
:  competitive  market  We  are  an  afternoon 
:  paper  in  a  JOA,  and  our  business 
;  coverage  is  high-profile.  Background  in 
■  business  reporting  a  plus,  but  we  mainly 
:  need  a  self-starter  looking  fora  challenge. 
:  Contact  Managing  Editor  Nanya  Friend 
I  at  1001  Virginia  Street  East,  Charleston, 
I  VW  25301. 

I  Phone:(304)348-5124. 

:  E-mail:  nanyaf@dailymail.com 


EDITORIAL 


THE  CITIZEN,  a  high-energy  17,000 
afternoon  daily  that  acts  much  bigger, 
is  seeking  applications  for  news  editor. 
The  job  requires  creativity,  hard  work, 
solid  news  judgment,  a  continual 
stream  of  new  ideas  and  the  ability  to 
create  arresting,  reader-friendly  pages 
on  tight  deadlines.  You  will  work  as 
part  of  a  team  with  talented  reporters, 
photographers  and  editors  in  a  news¬ 
room  where  design  is  an  integral  part 
of  journalism. 

Knowledge  of  QuarkXPress  essential, 
Photoshop  and  Illustrator  a  plus.  Crisp 
headline  writing  skills  a  must. 

Send  resume  and  clips  to  Managing 
Editor,  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021. 


THE  DICKINSON  PRESS,  an  award 
winning  small  daily  newspaper  is  seek¬ 
ing  an  enthusiastic  managing  editor  to 
direct  an  excellent  staff.  Must  be  a 
motivator  and  teacher,  devoted  to  our 
core  values  and  community  minded. 
The  Press  is  part  of  an  excellent  small 
group  with  career  opportunities.  Please 
send  resume  and  salary  expectations  to 
Peter  Rogers,  publisher,  P.O.  Box 
1 367,  Dickinson,  ND  58601 . 


THE  GALLUP  INDEPENDENT  has  an 
opening  for  a  reporter,  to  work  in 
Gallup  covering  city  and  county  gov¬ 
ernment.  Position  requires  aggressive 
reporting  and  investigative  skills. 
Gallup  is  in  the  heart  of  beautiful 
Indian  Country  in  western  New  Mex¬ 
ico.  We  also  cover  the  Navajo,  Hopi 
and  Zuni  reservations.  Send  resume 
and  clips  to  Managing  Editor,  The 
Independent,  P.O.  Box  1210,  (3allup, 
NM  87305  or  fax  to  (505)  722-5750. 


To  order  your  copy, 

Call 

(800)  783-4903 


EDITORIAL 


THE  LINCOLN  JOURNAL  STAR,  a 
growing  daily  of  80,000  in 
Nebraska's  capital  city,  has  immediate 
openings  for  two  key  reporting  jobs. 
Join  a  dedicated  staff  energized  by 
recent  newsroom  changes  and  plans 
for  the  future  in  this  university  town 
with  low  unemployment  and  a  high 
quality  of  life. 

FAMIUES/KIDS/SCHOOLS  REPORTER 
Provide  feature  and  news  coverage  of 
issues  for  families  and  kids,  plus  work 
with  another  K-12  education  reporter 
to  track  news  and  features  in  area 
schools.  This  talented  writer  plays  a 
lead  role  in  producing  a  weekly  kids 
page  and  families  section  and  also 
works  on  a  variety  of  short-term  and 
long-term  stories  for  feature  and  news 
sections. 

CITY-COUNTY  REPORTER 
Cover  city  and  county  government  in 
Lincoln,  plus  work  with  other  reporters 
in  covering  news  and  features  on 
issues  and  everyday  life  in  the  capital. 
This  highly  visible  reporter  works  with 
another  reporter  in  covering  city  devel¬ 
opment  and  land  use  issues  and  also 
works  on  a  variety  of  short-term  and 
long-term  stories  for  news  and  feature 
sections. 

Two  years  experience  on  a  daily  news¬ 
paper  required.  Journalism  or  related 
degree  preferred. 

Send  resume,  clips  and  a  cover  letter 
explaining  your  interest  to: 

Human  Resources 

Lincoln  Journal  Star 
926  P  Street 

Lincoln,  NE  68508 

Deadline:  May  29, 1 998 


THE  MESSENGER-INQUIRER,  a  34,000 
daily  in  Owensboro,  Kentucky,  is  seeking 
an  aggressive  and  determined  business 
reporter.  The  business  climate  is  booming, 
with  a  new  bridge  across  the  Ohio  River 
under  construction  and  major  manufac¬ 
turing  companies  locating  in  the  region. 
The  ideal  candidate  will  be  adept  at  using 
the  Internet  and  CAR  skills,  as  comfortable 
talking  to  CEOs  as  to  retail  clerks,  and 
capable  of  producing  stories  with  lots  of 
depth  and  perspective.  The  Messenger- 
Inquirer  is  an  A.H.  Belo  Corporation 
newspaper.  Send  cover  letter,  resume  and 
five  clips  to  Sue  Trautwein,  Messenger- 
Inquirer,  P.O.  Box  1480,  Owensboro,  KY 
:  42302. 

I  THE  PEKIN  DAILY  TIMES,  an  award- 
;  winning  15,000  six-day  PM  daily  in 
j  Zone  5  near  Peoria,  IL,  seeks  two 
:  highly-motivated  reporters  to  cover 
I  law/justice  and  local  government/ 
j  business  beats.  Applicants  may  be 
j  recent  graduates  or  seasoned 
;  journalists.  All  should  have  superior 
j  writing,  reporting  and  networking 
:  skills.  A  masters  degree  in  journalism  is 
i  preferred  but  not  required. 

;  Send  resume  and  writing  samples  to 
I  Managing  Editor  Joel  Steinfeldt,  Daily 
:  Times,  P.O.  Box  430,  Pekin,  IL  61 555. 
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SYSTEMS  MANAGER 


_ EDITORIAL _ 

THE  PinSBURGH  POST-GAZEnE  busi¬ 
ness  desk  is  looking  for  a  chief  copy 
editor.  The  responsibilities  are: 

•selecting  and  editing  stories  from  the 
wire  for  the  daily  edition; 

•copy  editing  and  processing  local 
daily  stories; 

•laying  aut  the  daily  section; 

•laying  aut  and  editing  the  Sunday 
Real  Estate  Marketplace  s^ion; 
•selecting  and  writing  brief  but 
technical  business  items  such  as  earn¬ 
ings  reports; 

•supervising  the  pastup  and  proof¬ 
reading  of  the  daily  and  Sunday 
pages. 

Interested  candidates  should  submit  a 
resume,  clips  and  references  to  Todd 
Duncan,  assistant  to  the  editor,  Pitts¬ 
burgh  Post-Gazette,  34  Blvd.  of  the 
Allies,  Pittsburgh,  PA  1 5222,  or 
E-mail:  tduncan@post-gazette.com 


THE  POTOMAC  NEWS,  a  Media 
General  daily  in  Northern  Virginia,  is 
updating  its  files  for  qualifiecT NEWS 
EDITOR  and  REPORTER  candidates. 
Aggressive,  tenacious  team  players 
should  apply  to  Pamela  Gould,  news 
editor,  Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 

THE  RUTLAND  HERALD,  the  state 
newspaper  of  mid-Vermont  (AM, 
22,000),  has  an  opening  for  a  full-time 
copy  editor.  Join  an  independent  news¬ 
paper  dedicated  to  comprehensive,  top- 
notch  journalism  and  growth  in  a  technol¬ 
ogy-literate  environment.  Know  news, 
headlines,  grammar,  design  and  how  to 
communicate  with  editors  and  reporters. 
Word,  Windows,  QuarkXPress  a  plus. 
Send  letter  and  samples  of  work  to  John 
Van  Hoesen,  managing  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 


THE  STANDARD-EXAMINER,  a 
68,000  circulation  daily  covering  the 
Top  of  Utah,  is  looking  for  a  Davis 
County  Editor  and  a  Capitol  Bureau 
Reporter.  The  Davis  Editor  oversees  a 
satellite  office  and  staff  of  1 1 ,  produc¬ 
ing  a  3-day-a-week  community  news¬ 
paper  and  stories  for  various  sections 
of  the  daily.  Salary:  $40,000  plus.  The 
Capitol  Bureau  Reporter  will  cover  fed¬ 
eral  court,  state  government  and  events 
leading  up  to  the  2002  Winter  Olym¬ 
pics,  vihicn  will  be  in  Utah:  $28,000  to 
$32,000.  Those  interested  in  either 
position  should  send  a  cover  letter, 
resume  and  writing  samples  to  Manag¬ 
ing  Editor  Ron  Thornburg,  P.O.  Box 
951,  Ogden,  UT  84402. 

THE  VICTORVILLE  Daily  Press  is  look¬ 
ing  for  a  reporter  to  cover  drama 
unfolding  in  the  courthouse.  The  suc¬ 
cessful  applicant  will  provide  news  and 
feature  stories  about  legal  issues  in  this 
desert  community  between  LA  and 
Vegas.  Some  GA  reporting  required. 
Two  years  daily  newspaper  experience 
preferred.  If  you  can  neutralize  jargon 
and  maximize  meaning,  send  resume, 
cover  letter  and  clips  to  H.  Boling,  P.O. 
Box  1389,  Victorville,  CA  92393- 
1 389.  Deadline:  May  29. 
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UPSCALE  TRAVEL  publisher  seeking 
wordsmiths  who  can  paint  a  picture 
like  Gauguin  and  yearn  to  sail  the  high 
seas.  Reply  to  Box  08517,  Editor  & 
Publisher. 

INFORMATION  SYSTEMS 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Natianwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 


NETWORK  ENGINEER 
FUaTIME 

The  Austin  American-Statesman  is  look¬ 
ing  for  an  experienced  network 
engineer  to  oversee  a  one-year-old 
Cisco  switched  ethernet  supporting  tra¬ 
ditional  business  systems  and  new 
pagination  systems  responsible  for  the 
production  of  a  daily  newspaper. 
Candidate  will  establish  and  monitor 
network  reliability  and  set  trouble¬ 
shooting  and  rapid  response  proce¬ 
dures,  monitor  and  adopt  improved 
technology,  and  expand  the  network 
as  business  requirements  demand. 

SCHEDULE:  Job  will  require  some 
overtime  and  weekend  duties  including 
on-call  requirements. 

SALARY:  Salary  will  commensurate 
with  experience. 

REQUIREMENTS: 

•Working  knowledge  should  include 
Cisco  Routers,  Hubs,  Modems,  DSU- 
CSU,  TCP/IP  Novell  Netware  4.x, 
Ethernet,  Macintosh,  Personal  Com¬ 
puters  and  Sun  Platforms 
•Proven  skills  in  leadership,  planning 
and  project  management 
•Experience  in  managing  a  Cisco 
network 

GREAT  BENEFIT  PACKAGE 

All  replies  to  Sonia  Valdez,  HR  Depart¬ 
ment,  Austin  American-Statesman,  305 
S.  Congress  Avenue,  Austin,  TX  78704. 

INFORAAATION  SYSTEMS  DIREaOR 

The  Belleville  News-Democrat  Group 
has  an  opening  for  an  Information 
Systems  Director.  Seeking  candidates 
with  a  four-year  degree  in  computer 
science  or  business  administration  and 
a  minimum  of  three  years  experience 
in  newspaper  systems  management. 
Applicants  should  have  excellent 
supervisory  skills  as  well  as  superior 
verbal  and  written  communication 
skills.  Supervises  a  staff  of  ten  employ¬ 
ees. 

Competitive  salary  and 
excellent  benefits 

Qualified  candidates  send  resume  and 
salary  history  to: 

Chief  Financial  Officer 
Belleville  News-Democrat 
P.O.  Box  427 
Belleville,  IL  62220-0427 
A  Knight  Ridder  Owned  Newspaper 
An  Equal  Opportunity  Employer 


Great  opportunity  for  a  prepress/ 
computer  systems  manager.  Know¬ 
ledge  of  Macs,  PCs,  and  pagination 
helpful.  Located  on  California's  beauti¬ 
ful  Central  Coast.  A  Pulitzer  Com¬ 
munity  Newspaper.  Contact  John 
Shields,  Santa  Maria  Times,  P.O.  Box 
400,  Santa  Maria,  CA  93456.  (805) 
925-2691. 


_ MAILROOM _ 

MAILROOM  OPERATOR  needed  with 
strong  Harris  skills  (14-72  +  2299), 
Icon  controlled.  Send  resume  with 
salary  requirements  to  The  Post  & 
Courier,  John  Bates,  1 34  Columbus 
Street,  Charleston,  SC  29403-4800. 


Faith  sees  the  invisible,  believes  the 
incredible  and  receives  the  impossible 
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Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 
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_ MAILRCX)M _ 

MAILROOM  SUPERVISOR 

We  are  looking  for  a  hands  on 
mailroom  supervisor  for  a  Southeast 
newspaper  under  50,000  circulation. 
Successful  candidate  would  have  5  or 
more  years  of  supervisory  experience, 
excellent  mechanical,  technical  and 
maintenance  knowledge  of  all  mailroom 
equipment  including  insertion  machinery, 
counter  stackers  and  tying  machines. 
Familiarity  with  different  types  of 
equipment  is  a  plus.  Successful  candidate 
must  possess  excellent  supervisory  skills 
including  ability  to  maintain  and  motivate 
a  productive  mailroom  staff.  Strong  plan¬ 
ning  and  organizational  abilities  are  a 
must. 

Our  company  offers  a  competitive  com¬ 
pensation  and  benefits  package.  Send 
resume  and  salary  history/  requirements 
to  Box  0851 8,  Editor  &  Publisher. 

PACKING  CENTER  MANAGER:  The 
Poughkeepsie  (NY)  Journal  is  seeking 
an  experienced  manager  for  our 
Packaging  Center.  We  have  one 
NP630  inserting  line.  You  would  be 
responsible  for  press  and  insert  runs  in 
a  heavy  commercial  environment.  We 
are  looking  for  someone  with  a  strong 
knowledge  of  the  equipment  and  an 
ability  ta  work  effectively  with  the  staff. 
Please  farward  a  resume  to  Howard 
Lawrence,  production  director, 
Poughkeepsie  Journal,  P.O.  Box  1231, 
Poughkeepsie,  NY  1 2602  or  call  (914) 
437-4791 .  EOE 


_ NEW  MEDIA _ 

INTERNET  GENERAL  MANAGER 

lnsideDenver.com,  the  online  resource 
of  the  Denver  Rocky  Mountain  News, 
an  E.W.  Scripps  newspaper,  has  an 
exciting  leadership  position  available. 

As  a  management  team  member  of 
Denver's  #1  circulated  newspaper  you 
will  manage  a  strong  technical  and 
graphics  award  winning  team  that  is 
responsible  for  producing  our  web  site. 
In  addition  to  newspaper  content,  you 
will  be  responsible  for  our  A&E  prod¬ 
uct,  business  directory  product,  taking 
the  Classified  product  to  the  next  level, 
capitalizing  on  Company  partnerships 
and  creating  new  revenue  generating 
products. 

The  successful  candidate  will  also 
manage  the  sales  team  and  be 
expected  to  “get  in  the  middle  of  the 
sales  process".  Your  proven  business 
experience  is  required  to  meet  both 
revenue  and  expense  budget  expecta¬ 
tions,  manage  a  promotion  budget  and 
build  relationships  within  and  without 
the  Denver  Rocky  Mountain  News. 

InsideDenver  and  the  Rocky  Mountain 
News  are  cammitted  to  excellence  and 
value:  diversity  in  the  work  force, 
encouraging  qualified  minority  candi¬ 
dates.  Compensation,  benefits  and 
expenses  will  be  packaged  to  offer  you 
optimum  opportunities.  Additionally, 
you  will  be  able  to  enjoy  life  in  one  of 
America's  finest  hometowns  alongside 
the  Rocky  Mountains. 

If  you  are  interested  in  this  strategic 
position,  please  forward  your  resume 
to: 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

The  Day  Publishing  Company,  eastern 
Connecticut's  leading  daily  newspaper 
(circ.  42,000),  has  an  excellent 
opportunity  for  a  Staff  Photographer/ 
VYeekend  Phata  Editor. 

This  position  will  be  responsible  for 
initiating  projects  of  your  own  design 
and  also  covering  thematic  and 
regional  beats.  Assignment  shooting 
begins  at  2:00  p.m.  Tuesday  through 
Thursday,  pre-press  photo  desk 
responsibilities  come  on  Friday  and 
Saturday  from  4:30  to  midnight. 

The  selected  candidate  will  be  an 
enthusiastic,  talented  photojournalist 
who  can  show  an  intimate,  humanistic 
quality,  but  also  be  versatile  enough  to 
handle  spot  news,  regional  sports, 
studio  and  location  lighting. 

This  a  full-time  position  that  offers  a  com¬ 
petitive  salary  and  an  excellent  benefits 
package. 

Submit  your  portfolio  of  20  to  40 
images  on  slide  sheets  or  ZIP  disc 
(SASE  required),  including  at  least  two 
pictures  stories,  complete  captions  and 
any  accompanying  text  along  with 
your  resume  to: 

The  Day  Publishing  Company 
P.O.  Box  1231 
New  London,  CT  06320 
ATTN:  Human  Resources 

FAX:  (860)  443-6322 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the  workplace 
M/F/D/V 

PREPRESS 


_ PREPRESS _ 

IMAGING/QUALITY  MANAGER 
The  Stuart  News 

The  News  is  seeking  a  manager  for 
camera/platemaking  and  to  oversee 
quality  reproduction  standards.  The  suc¬ 
cessful  candidate  will  have  thorough 
knowledge  of  prepress  operations 
including  equipment  calibration,  Photo¬ 
shop,  and  troubleshooting  experience. 
Strong  communication  and  supervisory 
skills  are  necessary. 

Located  on  the  southeast  coast  of  Flor¬ 
ida,  The  News  is  part  of  Scripps 
Howard's  Treasure  Coast  newspapers. 
A  growing  newspaper  in  a  competitive 
environment.  The  News  offers  opportuni¬ 
ties  for  career  growth. 

EEODFWP 

Forward  resume  with  salary  require¬ 
ments  to  Human  Resources,  P.O.  Box 
9009,  Stuart,  FL  34995  or  fax  (561) 
220-8919. 

Interviews  will  be  scheduled  in  June. 
PREPRESS  MANAGER 

Immediate  opening  in  our  high-tech, 
high  volume  production  facility  in 
beautiful  resort  area  near  Lake 
Geneva,  Wl.  Responsibilities  include 
supervision  over  creative  ad  prod¬ 
uction,  electronic  ad  pagination  staff 
and  processes.  Department  consists  of 
25  composing  and  camera  staff  on  two 
shifts.  Workload  involves  production  of 
6  company  owned  publications  with  an 
average  700  pages  per  week,  with  over 
108,000  CAC  audited  circulation. 
Also  special  editions  and  commercial 
work.  Successful  candidate  will  have 


_ MARKETING _ 

MARKETING  MANAGER-CONSUMER 
National  Internet  Service 
is  growing  quickly! 
wvifw.apa  rtments.com 

Apartments.com  is  a  national  provider 
of  online  apartment  finding  and  reloca¬ 
tion  services.  We're  the  smart  way  to 
search  for  an  apartment.  Apart¬ 
ments. com  is  well-funded  and  entre¬ 
preneurial  with  tremendous  growth 
opportunities.  We  are  seeking  a 
Marketing  Manager  to  develop  and 
execute  marketing  strategies  to  reach 
consumer  and  trade  audiences  through 
traditional  media  such  as  print,  broad¬ 
cast  and  direct  mail  as  well  as  event 
planning  and  media  plans.  The  Market¬ 
ing  Manager  will  also  be  responsible 
for  researching  target  audiences  and 
providing  input  to  product  devel¬ 
opment.  This  position  requires  3-5-t- 
years  of  professional  marketing  expe¬ 
rience.  We  require  excellent  computer 
skills.  In  exchange  we  offer  a  full  time 
position  with  competitive  compensation 
and  benefits  package,  excellent  advan¬ 
cement  opportunities  along  with  a 
casual  work  environment.  Please  fax 
resume  along  with  salary  history  to 
(31 2)  496-5656  or  E-mail: 

djaneczek@apartments.com 
Attn:  Denise. 

EOE 


Cindy  Uribe 

The  Rocky  Mountain  News 
Human  Resources  Department 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
or  E-mail  your  resume  to 
_ uribec@denver-rmn.com _ 

WEB  PRODUCER:  Seeking  web-sawy 
journalist  with  HTML  skills.  Copy  desk 
experience  a  plus.  Contact 

jdonley@nolalive.com 


PREPRESS  FOREMAN 
Zone  2  daily  with  38,000  circulation  is 
seeking  energetic  individual  to 
supervise  all  prepress  duties  including 
some  limited  typesetting,  classified 
pagination,  photo  scans,  Internet 
production,  computer  system  and  train¬ 
ing.  Must  be  able  to  efficiently  manage 
staff  of  ten  covering  a  seven  day  oper¬ 
ation.  Position  reports  directly  to  the 
production  manager.  Reply  to  Box 
08507,  Editor  &  Publisher. 


strong  organizational  and  leadership 
skills,  previous  management  experi¬ 
ence,  and  knowledge  of  Macintosh, 
QuarkXPress,  Photoshop,  Illustrator, 
MultiAd.  Experience  with  electronic  ad 
flow  a  must.  Big  city  technology  in  a 
small  town  environment!  Send  resume 
and  salary  history/requirements  to  Com¬ 
munity  Shoppers,  Inc.,  P.O.  Box  367, 
Delavan,  Wl  53 1 1 5. 

Attention:  Human  Resources  or  fax  to 
(414)  728-5479. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
H^OMBO  OFFERI 


IHere’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
[free  paper  industries.  Just  tell  us  to  run  your  E&P 
[classified  ad  in  the  next  issue  of  FPP.  It’s  the  only 
I  magazine  exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  6754380  exL  173  •  E-mail:  mattw@mediainto.com 
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HELP  WANTED 


PRESSROOM 


PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/ requirements  to  Box 
08440,  Editor  &  Publisher. 

PRESSROOM 

HEAD  PRESSMAN  needed  for  com¬ 
mercial  printer  in  North  Oakland 
County.  Must  have  leadership  qualities 
and  be  able  to  run  multi  webs  with  4 
color  on  Goss  Community.  We  are  one 
of  the  leading  commercial  web  printers 
in  Michigan  and  would  like  you  to 
become  part  of  our  team.  Good  pay 
and  benefits.  Please  call  Diana  in 
Human  Resources  for  an  interview, 
(248)  620-2990. 


NIGHT  PRESS  SUPERVISOR 
Chattanooga  Publishing  Company  is 
searching  for  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strong 
supervisory  and  interpersonal  skills. 
Must  have  the  ability  to  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to: 

Chattanooga  Publishing  Company 
Attn:  Gary  Webb 
400  E.  1 1  th  Street 
Chattanooga,  TN  37403 


PRODUaiON/TECH 


PRESSROOM  MANAGER 
The  Hartford  Courant,  in  Hartford,  CT, 
has  an  immediate  opening  for  a  third 
shift  Press  Room  Manager  with  a  min¬ 
imum  of  5-7  years  experience  in 
newspaper  press  room  management. 
We  are  searching  for  a  manager  with 
exceptional  interpersonal  and  commu¬ 
nication  skills  and  a  strong  managerial 
background.  The  successful  candidate 
must  oe  able  to  establish  and  imple¬ 
ment  a  detailed  preventative  main¬ 
tenance  program  for  our  four  8-unit 
Metro  offset  presses  each  with  4  half 
decks.  Responsibilities  include  project 
implementation;  staff  development  and 
scheduling;  improving  performance 
standards  for  in/water  balance,  color 
registration,  waste  control  and  raising 
the  quality  standards  in  the  press¬ 
room.  PC  experience  a  plus.  Send 
resume  and  salary  history  to  Dave 
Halpert,  E.S.C.A.,  285  Broad  Street, 
Hartford,  CT  061 1 5. 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUCTION/TECH 


PRESSROOM 


PRESSROOM  SUPERVISOR 

The  Baltimore  Sun  Company  is  seeking 
an  experienced  Pressroom  Supervisor 
with  o  minimum  of  7+  years  experi¬ 
ence  in  newspaper  pressroom  man¬ 
agement  in  a  unionized  environment. 
Successful  applicant  will  be  a  team- 
player  and  have  excellent  communica¬ 
tion  and  people  skills.  Qualified  indi¬ 
viduals  will  have  a  college  degree  in 
business  or  a  related  field,  or  equivalent 
experience  in  managing  pressroom 
quality  and  production  in  a  daily  news¬ 
paper  environment. 

This  position  reports  to  the  Pressroom 
Superintendent  and  responsibilities  will 
include  quality  control,  scheduling  and 
planning,  budget  and  expense  control, 
organization,  maintenance,  problem¬ 
solving,  analysis  and  operation  of  a 
pressroom  shift  in  our  state-of-the-art 
production  facility. 

We  offer  an  excellent  compensation 
and  benefits  package  including  a 
company-paid  pension  plan,  401  (k) 
retirement  plan,  medical,  dental, 
vision,  LTD  and  long-term  care  plans. 

Interested  applicants  should  send 
resume  and  cover  letter  and  salary 
requirements  to: 

THE  BALTIMORE  SUN  COMPANY 
Press  Department,  PRS 
300  E.  Cromwell  Street 
Baltimore,  MD  21230 
Fax:  (410)  385-7110 
E-mail:  jackoonaboy@baltosun.com 


PRODUCTION/TECH 


REMOTE  SITE  PRINT  DIRECTOR 


The  New  York  Times  is  seeking  a  Remote  Site  print  Director  for  our  growing  nine  National  and 
two  Northeast  edition  print  sites.  Responsibilities  include  the  management  of  every  day 
production  operations  and  production  improvement  initiatives.  This  position  will  require  you  to 
partner  with  Quality  Assurance  on  the  development  of  a  strong  quality  enhancement  program. 
Additionally,  you  will  work  with  a  new  site  development  team  to  identify  a  potential  sites'  ability 
to  produce  The  New  York  Times  National  edition.  You  will  also  be  the  lead  person  coordinating 
new  site  start  ups.  Other  responsibilities  include,  but  are  not  limited  to,  Y2K  efforts,  daily 
imposition  process  and  the  setting  of  production  standards  and  benchmarking. 

The  selected  candidate  will  have  demonstrated  production  management  experience,  including 
press  and  mail  operations,  with  a  major  metropolitan  newspaper.  Excellent  presentation  and 
interpersonal  skills  are  a  must.  A  college  degree  or  equivalent  experience  is  required.  Advanced 
degree  is  a  plus. 

The  New  York  Times  offers  a  competitive  salary  and  an  excellent  comprehensive  benefit 
package  in  a  state-of-the-art  environment.  For  consideration,  please  forward  your  resume  in 
confidence  along  with  salary  requirements  to: 


Sbe  JJork  Sitties 


Expect  the  World® 


229  West  43rd  Street 
NewYork,  NY  10036 
Attention:  Gordon  Rust 


PRESSROOM 


PRESS  OPERATIONS  TRAINER 

Goss  Graphic  Systems,  the  leader  in 
the  Web  CDffset  Press  solutions,  is  cur¬ 
rently  accepting  resumes  of  those  who 
are  interested  in  working  with  a  win¬ 
ning  team.  Candidates  should  not  only 
be  expert  press  operators  but  should 
possess  excellent  communication  skills. 
Essential  duties  include  presenting  for¬ 
mal  training  programs  and  trouble 
shooting  printing  problems.  Must  be 
able  to  inspire  and  lead  our  customers' 
press  operators  through  the  conversion 
to  new  printing  technology.  Full  time 
domestic  and  international  travel. 
Experience  on  one  or  more  of  the 
following  Goss  Press  Products  is  pre¬ 
ferred:  Metro,  Metroliner,  Headliner 
Offset,  Colorliner,  Metrocolor  and 
Newsliner.  Multi-language  skills  a  plus. 

Send  resume  and  cover  letter  to: 

Director,  HR,  Job  Code:  JNJOl 
Goss  Graphic  Systems,  Inc. 

700  Oakmont  Lane 
Westmant,  IL  60559 
Fax:  (630)  850-5851 


PRESSROOM  MANAGER  needed  for 
Goss  Urbanite  operation.  Knowledge 
of  web  offset  press  operation  and  main¬ 
tenance  is  required  along  with  strong 
people  skills  and  a  passion  for  con¬ 
stantly  improving  auality.  Scenic  area, 
small-town  lifestyle,  great  outdoor 
recreation.  Send  resume  to  Kay  Berenson, 
publisher.  The  Recorder,  Box  1 367, 
Greenfield,  MA  01301. 


THE  SEAHLE  TIMES  is  looking  for 
JOURNEY  LEVEL  PRESS  OPERATORS 
for  their  North  Creek  production  facil¬ 
ity  located  in  Bothell,  WA.  Successful 
candidates  must  have  a  High  School 
diploma  or  GED  equivalent,  minimum 
of  four  years  experience  in  offset  print¬ 
ing  (preferably  on  Goss  Colorliners), 
be  detail  and  accuracy-oriented,  able 
to  work  various  schedules  (days,  nights 
weekends  and  holidays),  possess 
excellent  verbal  and  written  communi¬ 
cation  skills  and  enjoy  working  as  part 
of  a  diverse  team.  We  are  a  family- 
owned  and  operated  company  and 
offer  a  competitive  salary  and  benefit 
package.  Please  send  resume  and 
cover  Tetter  to  The  Seattle  Times,  HR- 
JRYPO,  P.O.  Box  70,  Seattle,  WA 
98111. 


PRODUaiON/TECH 


PRESS  OPERATORS 
JOURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeyperson 
experience  operating  Goss  metro/ 
metroliner  presses  and  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-821 1 
and  fax  or  send  resumes  to  (51 3)  768- 
8210. 


PRODUCTION  MANAGER  for  daily  on 
Olympic  Peninsula,  Washington. 
Responsible  for  press/ mailroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred.  Reply  to 
Publisher,  Peninsula  Daily  News,  P.O. 
Box  1 330,  Port  Angeles,  WA  98362. 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED  POSITION 

(includes  online  posting)  (includes  o 

1  week  . $11.15  1  week . 

2  weeks  . $9.85  2  weeks  _ 

3  weeks  . $8.60  3  weeks  _ 

4  weeks  . $7.45  4  weeks  _ 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . ^.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. .  $110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  check  payable  to  Editor&  Publisher 
SISerISnI  charge  to  your  American  Express. 
VKAi  MasterCard  or  Visa.  Please  supply  name 

KattM  on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  fXJSitkm  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


ADMINISTRATIVE 


GM/MARKETING  pro  who  is 
aggressive,  enthusiastic,  team  leader, 
motivator.  Extensive,  diversified  expe¬ 
rience  in  circulation,  advertising,  P&L, 
pressroom,  mailroom,  and  commercial 
printing.  Thrives  on  challenges  and  is 
computer  literate.  Seeking  to  lead  team 
to  record  revenue  and  market  share. 
Reply  Box  08506,  Editor  &  Publisher. 

ADVERTISING 

AD  DIREaOR/EDrrOR  TEAM 
Top  senior  executives  looking  for  a 
challenge.  Ad  director  has  proven 
ability  to  revitalize  a  department,  to 
create  new,  profit-making  products,  to 
develop  key  subordinates,  dramatically 
increase  revenue  and  capitalize  on 
new  technologies.  Editor  builds  papers 
that  are  read,  trusted  and  lead  their  com¬ 
munities.  Both  have  records  of  success 
at  some  of  the  country's  best  papers. 
Reply  to  Box  08489,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


EDITOR 

Top  editor  with  record  of  success  from 
major  metros  to  smaller  dailies  seeks 
challenge  that  requires  innovation  and 
excellence.  Ability  to  create  excep¬ 
tional  journalism  and  work  well  with 
other  senior  managers.  Creates  a  can- 
do,  team  atmosphere  within  the  news 
department.  A  person  who  builds 
loyalty  and  gets  exceptional  results. 
Leader,  mentor,  coach.  Reply  to  Box 
08488,  Editor  &  Publisher. 


EXPERIENCED  EDITOR/ 

WRITER  SEEKS  POSITION 
Publishers,  companies,  trade  associa¬ 
tions  in  the  Baltimore/DC  area.  Are 
you  looking  for  someone  with  man¬ 
agerial,  editorial  and/or  computer 
experience?  For  o  resume,  write  to  Box 
08495,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  pubfic 
relations.  (305)  891-2595. 

INVESTIGATIVE  editor  delivers  smart 
and  award-winning  projects  with 
frequency  and  efficiency.  Can  get  the  best 
out  of  your  projects  staff.  A  huge  asset  to 
any  paper  or  magazine  trying  to  build  an 
investigative  reputation.  Comes  with 
years  of  experience  in  news,  loyout,  art 
and  photo  os  well.  Zone  2  preferred. 
Reply  to  Box  08505,  Editor  &  Publisher. 

SOUTHERN  COLUMNIST  must  get  out 
of  DC  before  I  am  strangled  by  my 
power  tie.  Humorous,  insightful, 
scathing  commentary.  Call  (202)  518- 
801 4  or  E-mail  Rostrm@AOL.com 

VERSATILE  1 3-year  veteran  sports 
writer  who  covered  NBA,  NCAA,  NFL 
and  Indy-car  for  major  metro  seeks 
enterprise  or  beat  position  on 
aggressive  staff.  Break-out  pieces  a 
strength.  Broke  stories,  won  awards. 
Have  supervising  editor  experience. 
Can  help  formulate  game  plan  and 
execute  it.  Reply  (610)  454-9502  or 
E-mail:  Dandunkin@aol.com 


MARKETING 


VETERAN  MANAGER  of  educational 
services  seeks  a  position  with  southern 
California  company.  Coll  (619)  481- 
9460. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


Attn:  Positions 
Wanted  Advertisers 

For  quicker  placement,  you  can 
Fax  your  Positions 
Wanted  ad  along  with  your 
Visa/ MasterCard/  American 
Express  number 
and  expiration  date  to 
(212)  929-1259 
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A  Truly  Titanic  Coup  At 
The  New  York  Times 

Here's  the  real-life,  newsroom-side  of  the  story  that  didn't  make  the  movie 


The  process  would  seem 

unbelievably  slow  in  this  era 
of  instant  everAthing.  But  the 
year  was  1912  and  telegraph 
and  cable  news  at  the  New  York  Times 
was  delivered  by  a  kind  of  dumbwaiter 
that  lowered  the  copy  from  the  1 8th 
floor  to  the  editorial  office  one  floor 
below. 

The  exception  occurred  when  extra¬ 
ordinary  news  broke.  Then  someone  in 
the  wire  room  would  shake  the  thick 
rope  against  the  housing  of  the  dumb¬ 
waiter.  It  was  1 :2()  a  m.  on  the  morning 
of  April  1 5  and  the  metallic  racket  was 
loud  enough  even  to  waken  the  copy- 
boys  who  were  taking  advantage  of  a 
quiet  news  night. 

The  boy  ser\’icing  the  telegraph 
desk  ran  the  Associated  Press  bulletin 
to  the  night  telegraph  editor,  whose 
e)  es  w  idened  as  he  rushed  to  the  man¬ 
aging  editor’s  office.  The  editor,  Carl 
Van  Anda,  earlier  had  been  hoping  for 
some  breaking  news  to  spice  up  a  dull 
first  page. This  new  s  bulletin  defied 
belief 

The  AP  story,  out  of  Cape  Race, 
Newfoundland,  said  that  the  White  Star 
liner  Titanic  was  calling  for  assistance 
after  “having  struck  an  iceberg.”The 


Tiiite  retired  from  the  Netv  York 
Times  after  spending  38  years  in 
various  editorial  positions  there. 


index  To  Advertisers 


Copley  News  Service 

37 

Dauphin  Graphic  Machines 

8 

Dirks,  Van  Essen  &  Associates 

22 

Gannett 

Cover  1 

ICFJ 

5 

ICI 

25 

Linopress  Publishing  Systems 

Cover  2 

NAA  (4-page  insert  btwn  28, 29) 

Parade 

3 

react 

21 

Thomson  Target  Media 

19 

Veronis,  Suhler 

23 

Wifag 

27 

Zebra  Pushware  Solutions 

Cover  4 

steamer  said  that  immediate  help  was 
needed. 

This  same  bulletin  was  received 
simultaneously  at  other  newspapers, 
where  war)'  editors  w  ho  knew  that  the 
Titanic  was  “unsinkable”  tarried  or 
called  on  higher-echelon  executives  to 
make  decisions  about  using  —  or  not 
using  —  the  incredible  story. 

Few  editors  in  their  lifetime  are 
prized  to  feel  the  adrenaline  rush  that 
accompanies  a  truly  classic  story.  It 
was  to  happen  later  for  some  when 
the  Japanese  attacked  Pearl  Harbor,  and 
when  John  E  Kennedy  was  killed. 

But  now  C^arl  Vattel  Van  Anda,  at  age 
52,  was  on  his  way  to  becoming  a 
newspaper  legend.  He  stared  at  the 
one-paragraph  bulletin  and  called  on 
his  28  years  of  experience  —  16  of 
those  had  been  at  the  Sun  —  to  make 
an  instantaneous  decision. 

Meyer  Berger,  who  looked  like  an 
elongated  Woody  Allen  even  to  the 
dark-rimmed  glasses  and  quizzical  eyes, 
was  later  commissioned  by  the 
Sulzberger  family  to  write  an  archival 
account  of  the  Times'  first  century.  He 
captured  the  moment  with  these 
words: 

“Van  Anda  hurried  onto  the  floor, 
calling  sharp  orders. The  room,  which 
had  fallen  into  somnolent  quiet  after 
the  first  edition  had  been  put  to  bed, 
reacted  to  his  electric  commands.” 

“It  can’t  be  true,”  Van  Anda  told  Jack 
Paine,  the  night  telegraph  editor,  and 
there  followed  the  words  that  echoed 
in  one  way  or  another  through  every 
newsroom  in  the  country;  “The 
Titanic's  equipped  with  extra  safety 
compartments!” 

What  to  do?  Acting  on  instinct, Van 
Anda  ordered  the  composing  room 
chief  to  rip  out  the  lead  story  and  sub¬ 
stitute  the  AP  bulletin. The  new  head¬ 
line  read: “Titanic  Sinking  in  Mid- 
Ocean;  Hit  Great  Iceberg.” 

Berger  was  moved  to  write:  “Other 
editors  in  New  York  and  London 
thought  they  were  playing  the  story’ 
safe  by  printing  bulletins  and  writing 


stories  that  indicated  that  no  great 
harm  could  come  to  the  ‘unsinkable’ 
TitanicT 

Had  the  tragedy  occurred  a  few 
decades  later,  there  would  have  been 
no  problem  rounding  up  printers  and 
reporters  and  rewrite  staff  to  throw 
into  the  breach. There  later  was  to  be  a 
gin  mill  near  the  Times  called  Gough’s, 
which  was  a  stopping  off  place  for 
newspaper  people  relaxing  after 
putting  in  their  shift.  Editors  always 
knew  they  could  round  up  enough  tal¬ 
ent  to  put  out  a  later  edition  or  even 
an  extra  in  an  emergency. 

But  on  the  morning  of  April  15  — 
the  last  edition  had  gone  to  press  at 
3:30  a.m.  with  an  unequivocal  report 
that  the  great  Titanic  had  gone  down 
—  publisher  Adolph  Ochs  sauntered 
into  the  newsroom  to  find  the  rem¬ 
nants  of  the  staff  bleary-eyed  from  lack 
of  sleep  but  working  on  the  hardest 
part  of  the  story  yet  to  come. 

Berger  wrote:  “T’/iwcs'  coverage  of  the 
Titanic  disaster  was  talked  of  every- 
w’here.  London,  Paris  and  Rome  cabled 
praise.  Newspapers  here  and  abroad 
that  had  timidly  held  off  the  story’ 
because  they  had  thought  the  liner 
unsinkable  had  leaned  heavily  on 
reprints  from  the  Times.  But  they  had 
not  yet  seen  the  ultimate  in  disaster 
news  coverage.” 

Virtually  every  person  on  the  staff 
including  “the  round-faced  boy  with 
the  thick-lensed  glasses,  Alexander 
Woolcott,  was  pressed  into  action.” 

The  rescue  ship  Carpathia,  which 
had  ignored  requests  for  information 
even  from  President  Taft,  was  due  in 
Thursday  night  with  over  800  sur¬ 
vivors  and  the  Times  had  received  only 
its  standard  allotment  of  four  boarding 
passes.  The  complete  story  would  have 
to  be  gathered,  written  and  set  in  ty  pe 
within  three  hours  to  make  the  Times' 
first-edition  deadline  at  half-past  mid¬ 
night. 

The  Times  rented  a  floor  of  the 
Strand  Hotel  on  l4th  Street,  hired  a 

(See  Shop  Talk  on  page  40) 
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